
121st Annual Inaugural Dinner

Feb. 4, 2010

Honoring Incoming Board Chair

Matthew A. Toledo
President & Publisher, 

Los Angeles Business Journal

Toledo was named CEO and Publisher of the Los 

Angeles Business Journal in 1994. In this capacity 

he oversees all operational and editorial aspects of 

this media company. In 1996 Toledo founded and 

launched the San Fernando Valley Business Journal 

and in 2004 he was appointed Group Publisher of 

California Business Journals L.L.P., which also owns 

and operates the Orange County Business Journal 

and San Diego Business Journal. Under Toledo's 

leadership, the Los Angeles Business Journal has 

received numerous editorial awards both locally 

and nationally.

Civic Medal of Honor

Stewart Kwoh
Asian Pacific American Legal Center

Distinguished Business Leader

Anthony J. Buzzelli
Deloitte

Corporate Leadership Award

Have your name in front of hundreds 
of influential business leaders. 
For sponsorship information, contact 
Michelle Attebery, 213.580.7585 or 
mattebery@lachamber.com or go to
lachamber.com/inauguraldinner.
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uilding on the 16 policy goals B
outlined at the 2009 Access L.A. City 
Hall event last fall, the Los Angeles Area 
Chamber of Commerce will continue to 
support policies in 2010 that help 
recover, reform and revitalize Los Angeles.  

“Creating jobs and ensuring long-term 
prosperity in the City of Los Angeles 
requires a renewed commitment to 
improving the business climate,” said 
Chamber President & CEO Gary 
Toebben. “We will continue to fight 
for jobs and address the greatest 
economic challenges our generation has 
experienced.”

While most economists suggest that the 
national recession is over, the California 
unemployment rate is still 12.5 percent, 
its highest level in nearly 70 years.

With these daunting statistics to 
overcome, the Chamber will continue 
working with city, county and state 
officials to make job creation and 
retention a top priority in 2010.

“The City of Los Angeles is making 
progress on revitalizing our economy 
and creating jobs for more Angelenos,” 

Continued on page 4

Chamber Champions Office of Economic 
Impact Analysis for City of L.A.

ow much does that law cost?

said Mayor Villaraigosa at Access 
L.A. City Hall last fall. “But we must 
continue to work together to build the 
partnerships that will keep us on a path 
to prosperity.”

On the California and national stage, 
the Chamber will continue to support 
policies that promote business growth, 
ensure economic prosperity and improve 
the quality of life for all that live and 
work in the greater Los Angeles area.  

CHAMBER POLICY 
PRIORITIES FOR 2010

  LOCAL – LOS ANGELES

Job Creation
The Chamber will work with elected 
officials and community leaders 
in business, labor and nonprofit 
organizations to focus efforts on 
strategies that will grow our economy 
with good-paying private sector jobs. 
The Chamber is championing a new 
Economic Impact Analysis requirement 
(see story below) to analyze legislation's 
impact on jobs, the private sector and our 
overall economy. 

Follow the Los Angeles Area Chamber of Commerce on              and at lachamber.com.

H
That’s the question the Chamber posed to the L.A. City
Council when drafting a motion that would establish a 
mandatory Economic Impact Analysis for city initiatives that 
could affect private sector jobs, the business climate and the 
overall economy.

Currently, there are no procedures for reviewing legislation's 
impact. The Chamber will work with the City to structure the 
Office of Economic Analysis in order to ensure independence 
and objectivity.

The City Council unanimously voted in favor of the motion in 
November and further action will take place in February. 
The analysis will enlist a team of nonpartisan economists to 
evaluate new legislation. This model is currently used in 
San Francisco.

“The L.A. Area Chamber congratulates city leaders for 

recognizing this successful model, which will help improve 
City legislation, especially as we work toward economic 
recovery,” said Chamber VP of Public Policy Samuel Garrison. 
“An Economic Impact Analysis will provide officials with an 
important tool to develop policies that promote job creation 
and business growth.”

The Chamber worked closely with City Council President 
Eric Garcetti and Councilmember Greig Smith to introduce 
the motion.  

“An analysis of legislation’s economic impact would be an 
invaluable tool in our legislative decision-making process, 
helping us decide how to allocate scarce resources so that 
they have the biggest positive impact on our local economy,” 
Garcetti said.

Contact Samuel Garrison, 213.580.7568 or 
sgarrison@lachamber.com.
 

    5:30 p.m.    Reception
         7 p.m.    Dinner & Program

The Beverly Hilton
9876 Wilshire Blvd.

Beverly Hills

A Tradition of Leadership

Business Friendly Los Angeles
The Chamber’s top priority is advocating 
for a better local business climate that 
fosters job creation and economic growth. 
Goals include revising the City’s gross 
receipts tax on businesses; streamlining 
the permitting and planning process; 
initiating a feed-in tariff solar plan 
for local businesses; promoting a sign 
ordinance that benefits businesses; and 
strengthening the collaboration between 
City officials and the business community.

Education
As a leading education reform advocate, 
the Chamber will continue partnering 
with the Los Angeles Unified School 
District, charter schools, higher education 
and other stakeholders to implement 
strategies to dramatically improve public 
education and make college and technical 
training available to more of our students 
and adults who are changing careers.
  
Water & Power Infrastructure
Significant investments must be made to 
meet the city’s renewable energy goals and 
update the city’s aging infrastructure. To 

The Chamber’s top priorities will continue 
to be jobs and economic growth in 2010
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Event Highlights
SAT | JAN. 30
L.A. Cash for College Day

Volunteer or sponsor a school at this annual event, 
which helps L.A. high school students and families 
complete their financial aid forms at dozens of 

Want to know what’s coming up at the Chamber? 
Visit lachamber.com/events to view and register for 
upcoming events. Below are some key signature 
events you won’t want to miss:

Calendar of Events

THU | FEB. 4
121st Annual Inaugural Dinner

Join more than 1,000 business leaders at the 
Chamber’s must-attend kickoff for 2010. The 
Chamber will honor new 2010 Chamber Board 

WED–THU | MARCH 3-4
2nd Annual The Americas 
Business Forum

This two-day program will focus on export 
opportunities in the Americas, primarily in 
Latin America. U.S. exporters will have the 

A United Voice for Jobs 
and Recovery in 2010

Tourism represents the second-largest industry in Los Angeles, supporting more than 250,000 jobs and bringing in $14.2 billion annually.

L.A. locations. For more information or to sign up as a volunteer, contact 
Alma Salazar, 213.580.7566 or asalazar@lachamber.com.  

Chair Matthew A. Toledo, President & Publisher of the Los Angeles Business Journal, 
and other distinguished honorees at The Beverly Hilton. Contact Michelle Attebery, 
213.580.7585 or mattebery@lachamber.com.

opportunity to meet with Senior Commercial Officers from the Americas and 
will hear from various expert panelists in the trade industry. Contact 
Carlos J. Valderrama, 213.580.7570 or cvalderrama@lachamber.com.

Increase your organization’s visibility in Los Angeles and gain new customers 
by advertising in the L.A. Area Chamber’s publications and Web site. 
Advertising with the Chamber is available exclusively to Chamber members.

MON-WED | MARCH 15-17
Southern California On The Hill —
Access Washington, D.C.

Join more than 200 business leaders and public
officials in Washington, D.C. as we advocate on 

FRI | FEB. 19
Principal for a Day

The future of our workforce depends on business 
and civic leaders building relationships with local 
schools. Shadow a Los Angeles school principal 

behalf of Southern California issues, including receiving our fair share of federal 
appropriations relating to transportation projects, education, health care and 
other federal programs. Contact Samuel Garrison, 213.580.7568 or  
sgarrison@lachamber.com.

and experience a typical day as an administrator and educator. Principal for a Day 
allows you to be a part of the solution to strengthening public education. Contact 
Alma Salazar, 213.580.7566 or asalazar@lachamber.com.

The Americas 
Business Forum

Principal 
for a Day

Contact Monika Medina, 213.580.7516 or 
mmedina@lachamber.com.

Advertise in:

   Chamber VOICE, the Chamber’s award-winning quarterly newsletter

   L.A. Business This Week, the Chamber’s award-winning weekly 
       email newsletter

   lachamber.com, the Chamber’s nationally recognized Web site 
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ear Chamber Members, 

Since November 2007, we have lost 434,700 jobs in Los Angeles County, according to 
the California Employment Department. With this magnitude of job losses, it is clear 
that it will take a united effort to turn the ship around, and your involvement will be key.

During the coming year when the Chamber is testifying before elected bodies on 
issues that will impact jobs in our region and state, we will be representing more than 
our 1,600 member businesses. We will also be representing those 434,700 people who 
are searching for a job.

There may be some who believe there is nothing that Los Angeles or California can 
do about the economy; we simply have to ride it out. That is just not true. For a few 
examples of what can be done, read the cover story in this issue of VOICE.  

A key component of the Chamber’s work during 2010 will involve communications 
with elected officials that status quo lawmaking in Los Angeles and California will not 
replace these 434,700 jobs. We need legislation that helps existing companies grow 
and sends a message to entrepreneurs and companies outside our state that California 
is ready to compete for your business and your jobs.  

Of the 434,700 job losses noted above, 424,600 were private sector jobs. The clear 
lesson from these numbers is that we must do everything possible as a city, county 
and state to reduce the barriers that exist in creating good, private sector jobs. During 
2010, any piece of legislation that does not contribute to the retention or creation of 
jobs should be placed on the back burner.  

Thank you for your investment in growing your business and our economy through 
your membership in the Chamber. Together, we can create the job opportunities to 
put 434,700 people back to work in Los Angeles County. That is Job #1 in 2010.

Sincerely,

Gary L. Toebben
President & CEO
Los Angeles Area Chamber of Commerce 
  

D
On behalf of the Los Angeles Area Chamber of 
Commerce, I wish you all a Happy New Year and 
thank you for your membership in the Chamber. The 
Chamber’s focus in 2010 is for each of our members to 
retain the employees that they currently have and add 
new jobs during the course of the year because their 
business is growing again. We are determined to make 
2010 the year of Economic Recovery in the City and 
County of Los Angeles.



Mexico, Canada, Japan, the United Kingdom and Australia are L.A.’s top five visitor-generating markets. page

Chamber
VOICE

Seen + Heard at the Chamber

3

10 ways the Chamber helped your business
Your investment in the Chamber helps us build a stronger economy and quality of life in the 
region. Here are a few ways we helped improve L.A. business:   

Helped save 57,000 jobs 
in Southern California 

3

The Chamber was a major supporter 
of the passage of SB 827. Authored by 
Sen. Roderick Wright, the bill will end the 
moratorium on South Coast Air Quality 
Management District permits and 
unfreeze more than 3,000 local 
development and upgrade projects. An 
estimated 1,000 halted projects – and the 
jobs associated with them – will resume 
immediately across Southern California.
Bottom line: SB 827 saves and 
immediately creates jobs and moves 
critical safety and environmental
projects forward. This legislation was 
a major focus of the Chamber's Access 
Sacramento trip in the spring of 2009.

2

8Successfully lobbied for 
comprehensive water 
package

The Chamber applauds the California 
Legislature and Gov. Arnold Schwarzenegger 
for approving a comprehensive water 
package, which will help fix the fragile 
Sacramento-San Joaquin Delta and 
ensure a safe and reliable water supply for 
all Californians. The successful passage 
was one of the most vital legislative 
victories in 50 years. 
Bottom line: Fixing the Sacramento-San 
Joaquin Delta is critical to preserving one 
of our state's most delicate ecosystems 
and ensuring continued water delivery to 
all Californians.

Lobbied in support of San 
Pedro Waterfront Project 

The L.A. Harbor Commission voted in 
favor of the Chamber-supported San 
Pedro Waterfront Project. The Chamber 
spoke in favor of the project, which will 
attract significant commercial investment 
to produce more than 21,000 jobs and will 
provide direct community benefits beyond 
investment dollars. The economic impact 
of the project is as significant as the plan 
itself. Investing $1.2-billion over the next 
10 years, the San Pedro Waterfront 
Redevelopment will create 4,900 permanent 
and 17,000 one-year equivalent jobs. 
Bottom line: This green-growth project 
balances the residential and recreational 
needs of our port communities with 
economic opportunity and new jobs.

10

WATERSHED LEGISLATION. The Chamber 
applauds the California Legislature for approving a 
comprehensive water package to restore the fragile 
Sacramento-San Joaquin Delta and ensure a safe and 
reliable water supply for all Californians.

GREEN BUSINESS CERTIFICATION. Participants included 
Chamber President & CEO Gary Toebben, restaurant 
owner Mary Sue Milliken, Westin Bonaventure Managing 
Director Michael Czarcinski, L.A. Councilmember 
Richard Alarcón and restaurant owner Susan Feniger.

Initiated Economic Impact 
Analysis on City legislation 

The Chamber worked with Los Angeles 
City Council President Eric Garcetti 
and Councilmember Greig Smith to 
recommend a mandatory economic 
impact analysis for city initiatives that 
could affect private sector jobs, the 
business climate and the overall economy. 
For the past six months, the Chamber has 
been meeting with city officials, along 
with fellow business groups BizFed, 
the Los Angeles County Economic 
Development Corporation (LAEDC) and 
Valley Industry and Commerce Association 
(VICA) to push this legislation.
Bottom line: After leading the successful 
2004 business tax reduction effort, the 
Chamber once again champions making 
L.A. friendlier to businesses and job creators.

Partnered with Chile, 
Spain and Nagoya, Japan 
to promote trade

The Chamber signed Memorandums of 
Understanding (MOUs) with the Chilean 
American Chamber of Commerce 
(AmCham); the High Council of Chambers 
of Commerce of Spain, representing 25 
chambers of commerce in Spain; and the 
Nagoya, Japan Chamber of Commerce 
and Industry to promote trade and 
investment in California.
Bottom line: Bouncing back from the 
recession will require free and fair trade 
between California and its trading partners.

9 Supported projects to keep 
L.A. the entertainment 
capital of the world  

The Chamber supported two projects 
to keep filming in Los Angeles. NBC 
Universal's Evolution Plan will maintain 
Los Angeles as the company's global 
headquarters for film and television 
production. The project will create 31,000 
immediate construction jobs and 12,000 
new permanent jobs. It is also estimated 
to deliver $26 million in tax revenues each 
year. The Walt Disney Company 
announced the Disney and ABC Studios at 
The Ranch, a state-of-the-art production 
facility for motion picture, television and 
commercial productions. This project will 
stimulate local and regional economies 
with 3,152 new construction jobs and 
$533 million in direct economic activity 
throughout L.A. County. 
Bottom line: Maintaining our city's status 
as the entertainment capital of the world 
should be a priority when it comes to 
accelerating our economic recovery.

1
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Provided scholarship 
opportunities for 
thousands of L.A students 

More than 13,000 L.A.-area students and 
parents began the 2009-2010 college 
application process and made plans to 
finance higher education during the 8th 
Annual Cash for College: College & Career 
Convention, presented by the Chamber, 
at the Los Angeles Convention Center. 
The Chamber also presented $1,000 Cash 
for College Scholarships to 10 students 
who have pledged to make an early 
commitment to college. The scholarships 
are funded by the Russell J. Hammer 
Scholarship Fund, named after the late 
L.A. Area Chamber President & CEO. 
Bottom line: The future of our economy 
depends on a workforce with the skills for 
today’s jobs. Cash for College is building a 
21st century workforce.

Helped advance ‘Race 
to the Top’ legislation

The Chamber joined Governor Arnold 
Schwarzenegger in calling for state 
legislation to make California eligible for 
$4.35 billion in “Race to the Top” federal 
funding to reform public education. The 
Chamber has been involved in discussions 
with local, state and federal officials, including 
meetings with U.S. Secretary of Education 
Arne Duncan on innovative reform efforts 
taking place in Los Angeles.
Bottom line:  Investing in our education 
system is an investment in the future 
workforce of California.

5 Championed City of 
Los Angeles tax reform 
recommendations

The Chamber outlined plans to improve 
the tax code and make it easier for 
businesses to interact with City Hall. On 
the Chamber’s recommendation, the L.A. 
City Council established a new Business 
Tax Advisory Committee (BTAC) to 
recommend improvements to the city's 
gross receipts tax to attract and retain 
business. The Chamber will work with the 
BTAC to ensure a strong “customer-first” 
program at City Hall; make it easier for 
businesses to learn about city services, 
apply for necessary licenses and pay fees 
and taxes; enact clear guidelines for how a 
business is classified under the tax code; 
and develop better criteria for determining 
which businesses are audited by the city.
Bottom line: The Chamber will work 
closely with councilmembers on this new 
round of reforms aimed at lowering taxes 
in order to improve the business climate.

7 Launched Green Business 
Certification program

Growing green industry is a regional 
priority, and the Chamber has partnered 
with City Councilmember Richard 
Alarcon, the Los Angeles Community 
College District, Green Seal, Green Globe 
and DineL.A./L.A. Inc., The Los Angeles 
Convention and Visitors Bureau to 
launch the Los Angeles Green Business 
Certification program. The Chamber is 
proud to support small- and medium-sized 
businesses in Los Angeles in their effort 
to ‘go green.’ 
Bottom line: The Green Business 
Certification program provides a new 
opportunity for local businesses to save 
money and resources while attracting 
new customers who want to support 
green businesses. 

CASH FOR COLLEGE.  More than 13,000 L.A.-area 
students and parents began the 2009-2010 college 
application process and made plans to finance higher 
education during the 8th Annual Cash for College: 
College & Career Convention.

The Chamber has been busy the past 
several months as state, civic and 
business leaders met to discuss the 
issues facing the region.

IN OCTOBER… S. David Freeman, 
interim general manager of the 
Los Angeles Department of Water 
& Power discussed solar power 
options in Los Angeles. Bill Roschen, 
president of the L.A. City Planning 
Commission, outlined development 
plans for the city. Daniel Griswold, 
director, Center for Trade Policy Studies 
at the Cato Institute in Washington, 
D.C., discussed manufacturing in Los 
Angeles. Yolanda Vera, senior health 
care deputy, Office of L.A. County 
Supervisor Mark Ridley-Thomas, 
discussed plans for Martin Luther King, 
Jr. Hospital. Chamber Board members 
met with L.A. City Council President 
Eric Garcetti and Councilmember 
Bernard Parks to discuss the city’s 
budget challenges and the Chamber’s 
economic development priorities. Staff 
members from the offices of Senate Pro 
Tempore Darrell Steinberg, Assembly 
Speaker Karen Bass, Assembly and 
Senate Budget Committees, and the 
Legislative Analyst’s Office attended 
a meeting to discuss education issues 
including completion rates, funding 
sources and the role of federal monies. 
Spain’s Minister of Industry, Trade and 
Commerce Miguel Sebastian and Vice 
President of International Relations 
for the High Council of Chambers of 
Commerce Fernando Gomez-Aviles 
signed a Memorandum of Understanding 
(MOU) with the Chamber following the 
California-Spain Business Forum, to 
promote trade and investment between 
the L.A. area and Spain. Supervisor 
Mark Ridley-Thomas spoke about his 
partnership with the Chamber to re-open 
Martin Luther King, Jr. Hospital and 
his focus on job creation in the second 
district at the Accenture Pancakes 
& Politics Breakfast Speaker Series. 
IN NOVEMBER … Dr. Judy D. Olian, 
Ph.D., dean of UCLA Anderson School 
of Management discussed the global 
strategic alliances recommended for 
universities to develop programming 
that improves academic and practical 
experiences of students in global 
management. Dr. Jonathan Fielding, 
director, L.A. County Department of 
Public Health, shared an update on 
H1N1 and the Department of Public 
Health Funding. Larry Convoy of the 
Credit Management Association 
discussed how to manage customer 
accounts and company’s cash flow at 
the Small Business Owners Roundtable. 
California State Assemblymember 
Tom Torlakson (D-11) discussed early 
childhood education in California. 
Chamber members had a private 
luncheon with Hon. Duk-Soo Han, 
Korean ambassador to the United States, 
who discussed U.S.-Korea relations and 
the negotiated Free Trade Agreement 
between the U.S. and Korea. 
IN DECEMBER … Mark Goldston, 
chairman, president and CEO of 
United Online, Inc. shared how he 
built a world-class internet company at 
the Power Hour Series. The Nagoya 
Chamber of Commerce celebrated the 
sister city relationship between Los 
Angeles and Nagoya. Don’t miss out on 
any of the action this winter — go to 
www.lachamber.com/events for a 
calendar of upcoming speakers 
and events.

"We've got to stop being job killers in this town 
and start being job generators," said Mayor 
Antonio Villaraigosa at Access L.A. City Hall in 
October.
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succeed, the Chamber supports 
implementation of the oversight plan 
promised during the last rate increase. In 
addition, the Chamber will advocate for a 
robust feed-in tariff program to incentivize 
solar rooftop power production.

Public Employee Pension 
System
The City of Los Angeles faces a multi-
billion dollar unfunded employee pension 
liability. Structural reforms to the system 
are necessary to prevent drastic reductions 
in city services or a municipal bankruptcy.

  STATE – CALIFORNIA 

State Budget & Economic 
Reforms
The only way for California to end the 
boom-bust budgeting cycle is to update 
our fiscal system and promote stronger 
economic policies. The Chamber 
supports bipartisan solutions that include 
implementing a 2-year budget cycle, 
reforming the state’s uncompetitive tax 
code and returning more fiscal control to 
local governments.

Business Growth Policies
To create more jobs, the Chamber urges 
lawmakers to make it easier for employees 
to opt into flexible workweeks; streamline 
CEQA regulations to avoid lengthy delays 
in the creation of good jobs; modernize 
meal and break period rules to prevent 
costly litigation; and oppose policies 
that would increase the cost of workers’ 
compensation insurance. 

State Term Limits 
California’s term limits law is a major 
contributor to legislative dysfunction. 
Lawmakers are unable to gain the expertise 
necessary to tackle complex public policy 
issues and are heavily dependent on career 

Continued from page 1
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Construction 
& Housing
Chair:     
Daniel Gryczman
TriCal Construction, Inc.

Co-Chairs:  
Michael Gonzalez
Allen Matkins Leck 
Gamble Mallory & Natsis 
LLP

Frank Stephan
The Clarett Group

Jobs & Business 
Growth
Chair:     
Karen Hathaway
Los Angeles Athletic Club

Co-Chairs: 
Denita Willoughby
AT&T

Brandon Shamim
Beacon Management 
Group

Transportation & 
Goods Movement
Chair:     
Bruce Russell
Jacobs Engineering 
     Group, Inc. 

Co-Chairs: 
LaDonna DiCamillo 
BNSF Railway Company

Steve Finnegan
The Automobile Club 
     of Southern California

Jeff McConnell
Arnie Berghoff 
     & Associates

Public Policy Committees

Global Initiatives
Chair:    
Elizabeth Glynn
UCLA Extension

Co-Chair – Los Angeles 
World Trade Fair:
Norman Arikawa
Port of Los Angeles

Co-Chair – International 
Trade Policy:
Brian Peck
University of Southern 
California (USC)

Co-Chair – Trade 
Commissioners 
Networking Group:
Monica Banken
The RAND Corporation

Small Business
Chair:
Brandon Shamim 
Beacon Management 
     Group

Councils

Referral Network
Chair:    
Tani Demain
The "People" 
     Project Person

Small Business 
Owners Roundtable
Chair:
Tom Anderson 
Anderson Associates 
Recruiting Corp.

World Trade Week
Chair:
Kaylynn Kim 
Los Angeles 
     Harbor Commission

Co-Chair:  
Mario Cordero 
Long Beach 
     Harbor Commission

Programs

Capitol staff, lobbyists and party officials. 
The Chamber supports reducing the total 
number of years a lawmaker can serve from 
14 to 12 while allowing them the option to 
serve all 12 years in one house. 

  FEDERAL – WASHINGTON, D.C.

Transportation & Goods 
Movement 
As the most congested region in the 
nation and the entry point for 44 percent 
of the nation’s containerized imports, the 
Chamber advocates for greater federal 
investment in local infrastructure. 
Ensuring adequate funding for our 
ports and transportation network in the 
upcoming Federal Surface Transportation 
Authorization funding bill is a top priority.

Comprehensive Immigration 
Reform
Congress and President Barack Obama 
must work towards a reasonable, 
bipartisan compromise on immigration 
reform. The Chamber supports creating a 
clear path to citizenship; expanding visa 
availability for highly-skilled workers; 
and improving the e-Verify employee 
verification tool.

Free Trade Agreements
The Chamber advocates for swift approval 
of pending Free Trade Agreements with 
Panama, Colombia and South Korea to 
spur U.S. exports, increase foreign 
investment in the United States and 
maximize the region’s position in the 
global economy.

For more on the Chamber’s policy 
priorities in 2010, go to 
www.lachamber.com/advocacy. 
Contact Samuel Garrison, 213.580.7568 
or sgarrison@lachamber.com. 



Public Policy Priority Issues – Winter 2010  

Issue The latest Position

Make Los Angeles 
More Job & Business 
Friendly

The Chamber advocates for simplifying the city’s business tax system, 
streamlining planning and permitting processes, and partnerships with key 
industry sectors to create more local jobs. This includes working with the 
City Council’s newly established Business Tax Advisory Committee (BTAC) to 
recommend improvements to the city's gross receipts tax to attract and retain 
business. The Chamber is working to ensure that the commission includes key 
business leaders.

SUPPORT

Pass Biggest 
Job-Creating Bill 
in Sacramento

SB 827 ends a moratorium on air permits in the South Coast Air Quality 
Management District (SCAQMD) that has halted more than 1,000 local projects 
and may impact another 3,000. The Chamber-supported legislation will save 
57,000 jobs. Many of these stalled projects are not only job-creators, they are 
vital to our region’s safety and environmental health. 

Fix Broken Public 
Pension System

Local and state public employee pension systems are massively underfunded, 
leaving many municipalities including Los Angeles with major budget deficits. 
Taxpayers are left paying for the mismanagement through higher taxes and 
reduced public services. The Chamber has partnered with former L.A. Mayor 
Richard Riordan to advocate for restructuring this fiscally unsustainable system. 

Pass a Comprehensive 
Solution to State 
Water Crisis

More than one-third of our region’s water supply comes through the Northern 
California Delta’s system of levees and an earthquake or flood in the Delta 
will cut off water to the L.A. region for years. In order to protect the Delta and 
ensure long term water delivery to Southern California, the Chamber formed a 
joint labor union and business community water collaboration that successfully 
partnered with lawmakers on a comprehensive water package.

The Chamber supports creating a viable local market for solar power generation 
and alternative energy jobs. After successfully opposing the flawed Measure B 
city ballot initiative last year, the Chamber continues to work with the Department 
of Water & Power, City of Los Angeles, business and the solar industry to craft an 
effective plan at the best possible rate. 

SUPPORT

Advocate for a      
Jobs-Friendly Sign 
Code

“A business without a sign is a sign of no business.” The Chamber advocates for 
a fair and legal sign code that strikes a realistic balance between community 
concerns and the appropriate placement of signs. The City must start over and 
create a sign ordinance that levels the playing field for all sign companies as well 
as implement an effective sign inspection program. 

SUPPORT

Reopen Martin Luther 
King, Jr. Hospital in 
South Los Angeles

The approval of a partnership to reopen Martin Luther King, Jr. Hospital in South 
Los Angeles by the University of California Board of Regents is a major victory 
for the health and well-being of its surrounding residents. The Chamber supports 
the collaboration to reopen Martin Luther King, Jr. Hospital under a public-private 
partnership. The Chamber supports expanding patient access and increasing 
preventive care. 

Pass Free Trade 
Agreements with Key 
Trading Partners

The Chamber supports Congressional ratification of the pending Free Trade 
Agreement between the United States and South Korea, Colombia and Panama. 
Trade between the United States and these nations has doubled over the past 
four years and all three countries currently enjoy nearly free access to the U.S. 
market. Passage of the Free Trade Agreements will allow American businesses to 
export American products almost tariff-free. 

The Chamber supports adopting sweeping education reforms that would 
dramatically reshape California’s public education system and make the state 
eligible for $4.35 billion in “Race to the Top” federal funding. The Chamber 
supports elements of two proposed bills (SBX5 1 and ABX5 8) and encourages 
the state Legislature to work collaboratively to approve a legislative package. 

Make California 
Competitive for 
Federal Race to the 
Top Funding

The Chamber supports establishing a mandatory Economic Impact Analysis 
for city initiatives that could affect private sector jobs, the business climate and 
the overall economy. This model features a team of nonpartisan economists 
to evaluate new legislation for its potential impact on jobs, the ability to keep 
businesses in L.A. and tax revenue for the City.

Establish Economic 
Impact Analysis on 
City Initiatives 

Big dreams for a better L.A.
or more than 120 years, the L.A. Area Chamber has F

championed L.A.’s port, international airport, water system, 
entertainment industry and freeway system. We asked 
members of the Chamber’s Board of Directors, what’s your 
dream project or policy idea for the L.A. region that the 
Chamber can help make a reality?

“

“

My dream is for Los Angeles to increase its 
focus on becoming a vibrant and welcoming 
business environment to stimulate job creation 
and economic growth, and enhance its stature 
as a center of global commerce. Strong 
public-private partnerships would provide 
leadership representing the many voices of 
our community in creating the momentum 
and driving the change. The result would be 
new optimism, enhanced opportunities for 
educational and social programs and renewed 
vigor for business in our region.

Richard S. Kline
Vice President,    
     Communications & 
     Public Affairs
Occidental Petroleum 
    Corporation

Visitors to Los Angeles spend $4.1 billion on transportation, $3.9 billion on lodging and $2.7 billion on food and beverage annually.

Kendra Doyel
Group Vice President, 
     Public Relations & 
     Government Affairs 
Ralphs Grocery Company

“

“

Our dream for Los Angeles would be 
to once again become a welcoming city 
for business and job creation. Strong 
advocates will be necessary to help 
companies steer through the process 
of our local and state governments so 
that we can once again be top-of-mind 
for all industries. By supporting these 
organizations, we will build stronger 
communities for all of us to live 
and work.

Develop a Market-
Based L.A. City Solar 
Power Program

SUPPORT

VICTORY

SUPPORT

VICTORY

VICTORY

F or the nearly 27 million small businesses in the United 
States, reaching potential customers can mean the 
difference between survival and failure. Yet, for many 

companies, the most powerful advertising medium available—
television—has been out of reach due to the high cost of 
creating and buying TV advertising. 

Los Angeles–based Internet startup Spot Runner is chang-
ing that with a brilliant and cost-effective Web-based service 
that enables customers to create their own ads and buy 
advertising time in local cable and broadcast markets. Equally 
impressive are the ads’ high-quality production values, which 
shatter the traditional image of most locally produced TV spots.

As co-founder Nick Grouf says, “Spot Runner is focused on 
democratizing access to advertising, especially TV.” The com-
pany is one of many successful Southern California startups 
building innovative technologies on the Microsoft platform. 
These young businesses are also creating hundreds of new 
jobs and stimulating economic growth in the region.

Another local success story is Enviance, based in Carlsbad. 
It’s leveraging the Internet to help companies comply with 
environmental, health and safety requirements. Enviance’s 
hosted solutions automate and help companies improve the 
management of a wide range of compliance activities, includ-
ing audits, inspections, incident tracking, business practices, 
training, health, safety and environmental practices. Although 
the delivery system is novel—Enviance is also a Web-based 
service—it’s a serious business that is attracting companies 
like Chevron Corporation, DuPont, and Fujicolor Processing.

And then there’s Santa Monica–based Jacked, whose 
Internet technology enables people to simultaneously view TV 
broadcasts and relevant synchronized content on their PCs. 
As founder Bryan Biniak says, the company’s unique search 
technology “listens, watches and reads what’s going on in a 
TV broadcast” and dynamically publishes contextually related 
content, commerce and advertising to a user’s computer via 
the Web. Jacked’s initial audience is sports junkies, who can 
personalize a “dashboard” on their computer screen that  
delivers player stats, photos, video, chat, memorabilia  and 
even radio broadcasts coordinated in real time with the activity 
on the �eld. Think interactive television on steroids.

Spot Runner, Enviance and Jacked are among the 3,000-
plus California companies whose technological and service 
offerings are designed to work with Microsoft software. In 
California, this ecosystem employs more than 500,000 people 
and generated more than $17 billion in revenue for local 
companies in 2006, according to an independent study com-
missioned by Microsoft and conducted by global IT research 
�rm IDC.

It’s been more than a few years since Microsoft itself was 
a startup, but we haven’t lost sight of the fact that innovation 
is still the key to our success and the success of our partners. 
This innovation �ows from our long-term investment in develop-
ing next-generation software and services, from continuing 
advances in the Microsoft technologies that customers rely on 
today, and from our creative collaborations with companies like 
Spot Runner, Enviance and Jacked.

ADVERTISEMENT
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“
“

After receiving a high-priced education 
in the City of Los Angeles’ approval and 
entitlement process for new real estate 
development, I believe one of the most 
important things this city can do is 
substantially reduce the costs and time 
associated with this process. These
barriers of entry make Los Angeles a much 
less competitive development city. We are 
in a moment in time when every industry 
is becoming more efficient in order to 
deliver products more effectively; real estate 
development cannot be an exception.

Frank Stephan
Senior Managing 
     Director 
The Clarett Group



Visitors to L.A. also like to be entertained – they spend $1.6 billion on entertainment and $1.2 billion on shopping annually.page

A better L.A. is our business

      

in government funds are distributed 
based on U.S. Census data, and with a 
population of more than 37 million 
residents, it is vital that California 
takes a proactive role in the count.  

The Chamber is partnering with 
the U.S. Census Bureau to ensure a 
complete and accurate 2010 Census, 
and Chamber member businesses are 
encouraged to promote participation 
within their organizations.

Census results will drive congressional 
and Electoral College apportionment; 
legislative redistricting; voting and civil rights enforcement; the annual 
distribution of $500 billion in federal funds to U.S. communities; 
the construction of roads, health centers and schools; response 
to disasters; and the location and hiring decisions of millions of 
businesses from mom-and-pop to Walmart, according to the 
Brookings Institute. 
 
However, 30 percent of Californians live in areas the Census Bureau 
considers “hard to count,” according to The California Endowment, 
which is investing $4 million to support a coordinated statewide 
Census campaign aimed at 10 California counties where residents have 
been historically undercounted. 
 
The Census Bureau estimates that nearly 3 million people weren’t 
counted in the 2000 Census. More than $42 billion in federal funding 
is on the line if 10 percent of California’s population is not counted, 
according to the Brookings Institute. 

Nearly 1.5 million temporary jobs will be created 
The Constitution mandates that a count of the population be 
conducted every 10 years. The Census is the largest non-war effort 
put forth by the federal government, and provides jobs for 1.5 million 
temporary workers.  

“Census workers are passionate about our work because we believe 
what we’re doing is important,” said Sandra Alvarado, media specialist 
with the Census Bureau. “Not to mention that 1.5 million people get to 
work and receive a paycheck, which helps individual families who are 
struggling to get through these difficult times.”

For the first time in census history, GPS computers are being used 
to help the Census Bureau more accurately pinpoint residents. The 
2010 Census questionnaire will feature 10 questions, including name, 
gender, age, race and ethnicity and will not include questions on a 
person’s social security number or legal status.

Expanding the reach of the Census
Tens of thousands of homes nationwide will receive a bilingual 
English/Spanish form, and there will be forms available in Korean, 
Chinese, Russian and Vietnamese, and in-language assistance in 59 
other languages. All personal information collected by the Census 
Bureau is protected by law and completely confidential.  

Find out more at www.census.gov or contact the U.S. Census regional 
office, 818.717.5880 or Los.Angeles.RCC.Media@Census.gov.
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Scenes from some of the Chamber’s key events

Chamber Snapshots

1 2 3

Promoting Trade and Commerce to 
Revive the Economy
Recently launched Chamber programs help connect businesses worldwide

he Los Angeles region is the top 
international center in the United 
States, providing employment to more 
than 359,000 individuals. Foreign firms 
employ about 136,000 workers and 
professionals, and trade-in services — 
along with foreign tourists and university 
students — contribute billions to our local 
economy. The Chamber advocates for the 
development and access of international 
markets by local companies and promotes 
increased global trade opportunities, 
resulting in economic growth for the 
region.

Trade Commissioners 
Networking Group 
The Chamber established the Trade 
Commissioners Networking Group (TCNG) 
to provide the infrastructure and venue 
where foreign diplomats representing their 
countries in Los Angeles can develop their own 
international trade strategies and programs as 
they perform their professional responsibilities.  

“The Chamber is committed to working 
closely with countries who are actively 
promoting trade and economic opportunities,” 
said Chamber Senior VP of Global Initiatives 
Carlos J. Valderrama.

Eighteen countries are currently represented 
in the group, and additional participants are 
expected. Quarterly networking meetings 
with counterparts and business professionals 
in specific areas of interest are held as part 
of this new initiative. These briefings cover 
key industry sectors and local, state and 
federal issues affecting international trade and 
investment. 

Sessions in 2009 included representatives from 
U.S. Customs and Border Protection, the City of 
Los Angeles International Department and the 
California Energy Commission. Programming 
in 2010 will include special briefings with the 
U.S. Department of Treasury, the Alcohol and 
Tobacco Tax and Trade Bureau and the U.S. 
Department of Health and Human 
Services-Food and Drug Administration (FDA), 
as well as offsite tours of the Port of 
Los Angeles, Port of Long Beach and 
Los Angeles World Airports.

The Americas Business Forum
The Americas Business Forum launched in L.A. 
in 2009, and will reconvene Senior Commercial 
Officers stationed at U.S. Embassies in Canada 

T

Focus on Global Initiatives: 

very year more than $400 billion 

Make the 2010 Census Count
Nearly $42 billion in federal funding 
to California is on the line

THE AMERICAS BUSINESS FORUM. The second-annual forum 
will feature sessions on export opportunies for local manufacturing 
companies.

E

and Latin America, along with prominent 
scholars and business executives, for the 
second annual event March 3-4, 2010. 
Leaders will discuss export opportunities for 
local manufacturing companies in Canadian 
and Latin American markets. 

“Trade opportunities mean job opportunities,” 
said U.S. Secretary of Commerce Gary Locke at 
the 2009 event.

The Forum is a combined effort of Southern 
California’s international trade community, 
the Chamber, the City of Los Angeles, the 
Port of Los Angeles, the Port of Long Beach, 
Los Angeles World Airports, the UCLA 
Anderson School of Business and the U.S. 
Department of Commerce. More than 200 
participants are expected, and one-on-one 
business meetings with Senior Commercial 
Officers will have a positive economic impact 
on the region. 

Other Global Initiatives 
The Chamber continues to advance its alliances 
worldwide and recently met with leaders from 
Canada, Chile, Colombia, Germany, Japan, 
South Korea, Spain and Sri Lanka. Speakers from 
around the globe are currently being scheduled 
for 2010. The Global Initiatives department’s 
signature annual event, World Trade Week, will 
be held in early May. The presentation of the 
coveted Stanley T. Olafson Award will be the 
highlight of this international celebration.

Inside Global Initiatives e-Newsletter: Stay 
abreast of important international topics and 
events in Southern California and around the 
world. Opt-in to receive the Chamber’s free, 
monthly Global Initiatives activities calendar and 
electronic newsletter at lachamber.com.

Contact Carlos J. Valderrama, 213.580.7570 or 
cvalderrama@lachamber.com. 

1. L.A. City Controller Wendy Greuel discussed her plans to advance the Chamber’s advocacy agenda at the plenary session at 
Access L.A. City Hall. “I want to be able to stand up here next year and check off each one of these 16 policy priorities of the L.A. 
Area Chamber.”  2. Los Angeles City Planning Department General Manager Gail Goldberg, L.A. City Councilmember Ed Reyes and 
Chamber Vice Chair of Public Policy Ron Gastelum, Cordoba Corporation, discuss Building a Better City for the 21st Century at 
a breakout session at Access L.A. City Hall.  3. Students met with nearly 100 representatives from colleges and universities at the 
Cash for College: College & Career Convention at the Los Angeles Convention Center.



More than 2 million people visit El Pueblo de Los Angeles Historical Monument every year. page
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Gold Line Moves to the Eastside 
Southern California's economic engines:

fter five years of construction and more A

4 5 6

than two decades of planning, residents 
living on the Eastside of Los Angeles 
received an early holiday gift in 2009 
when the Gold Line Eastside Extension, 
connecting Union Station to Boyle 
Heights and East Los Angeles, opened 
Nov. 15. The extension is expected to 
be a boost for commuters as well as the 
largely transit-dependent community it 
services, surrounding businesses and new 
development.

“The Gold Line Eastside Extension will 
be the first of many new lines expanding 
the Metro system over the next few years," 
said Marnie O'Brien Primmer, Executive 
Director of Chamber partner Mobility 21. 
“Everyone, from Metro itself to voters 
and businesses in Los Angeles County, has 
pulled together to find the money for these 
critical transit projects. As they come online 
we hope to see the benefits of increased 
mobility for L.A. residents and more 
development opportunities in the City.”

The eight new Metro stations, comprising 
six miles of new transit lines — a 20 
minute ride from end to end — make the 
communities in East Los Angeles that 

4. Chamber President &  CEO Gary Toebben, left, celebrates with one of the Russell J. Hammer Scholarship Fund recipients and her mother at the Cash for College Convention.  5. Miguel Sebastian, 
Spain's Minister of Industry, Trade and Commerce and Dale Bonner, California’s Business, Transportation and Housing Agency Secretary, participated in the morning welcome session at the 
California-Spain Business Forum.  6. The Southern California Leadership Network recognized leaders at its Southern California Visionaries luncheon. From left, Graduate of the Year – 
Hon. Mark Ridley-Thomas (Leadership L.A. ’89), Supervisor, County of Los Angeles; Public Sector Leader of the Year – Gilbert Ivey, Metropolitan Water District of Southern California; 
Excellence in Civic Leadership – Linda Griego, Griego Enterprises, Inc.; SCLN Chair and Chamber Board member Tony Buzzelli, Deloitte; Southern California Leader of the Year – David Fleming, 
Latham & Watkins LLP; and Lifetime Still Achieving Award – James A. Thomas, Thomas Properties Group, Inc.

      

The Chamber continues to be a 
key leader for education reform 
in Los Angeles and will soon 
be launching the historic L.A. 
Compact with the City of 
Los Angeles, Los Angeles 
Unified School District, 
Los Angeles Community 
College District the United 
Way of Greater Los Angeles 
and in 12 institutions of higher 
education. The L.A. Compact is 
an unparalleled collaboration 
of key Los Angeles institutions 
working together to help 
students graduate from high 
school, be prepared for college 
and move on to successful 
careers. It’s the first time that all 
of these groups have sat down 
together to candidly discuss 
and aggressively tackle issues 
such as developing charter 
school policy, establishing 
a transparent budgeting 
approach to resource allocation, 
revamping peer assistance 
and review and evaluation for 
administrators and teachers, 
and decentralizing operations 
for more local control. The L.A. 
Compact will also increase 
support and accountability for 
school site councils, expand 
innovative – even potentially 
controversial – practices that 
show results, and increase 
accountability, including 
benchmarks like the New 
Report Card for L.A. Schools. 
The L.A. Compact will be 
launched in early 2010. Contact 
David Rattray, 213.580.7515 or 
drattray@lachamber.com.

Chamber nears 
L.A. Compact 
Launch

much closer to Downtown, Pasadena and 
Hollywood. The Gold Line’s initial impact 
will not be to immediately connect to major 
destinations, but to create a new perception 
of East L.A. as a destination.
  
Weekday ridership on the Gold Line is 
about 21,000 daily riders. Weekday ridership 
on all the lines range from 21,000 to more 
than 140,000 on the Red Line, according 
to Metro. The potential for high ridership 
exists. On opening day, more than 75,000 
riders turned out to experience the new line.  
It is that base that Metro hopes to tap with 
several new partnership developments with 
private developers, with the goal of creating 
destinations to increase ridership.

Metro, which originally procured 
land around the stations as part of the 
construction process, is leasing to developers 
who are financing and constructing all 
of the new developments. Similarly, the 
Community Redevelopment Agency of Los 
Angeles has identified sites near the station 
that are ripe for potential development.  

“We did not purchase this property with 
the sole intention of developing it," said 
Roger Moliere, Chief Real Property 

Management & Development for Metro. 
“Much of it was originally used for staging 
construction. However, once the line was 
complete, we saw an opportunity to work 
with the private sector who could finance 
and develop transit oriented projects that 
would both increase ridership and serve 
the commercial and residential needs of the 
communities who use the Gold Line.”  

One major development at Mariachi Plaza, 
the third stop from Union Station, will 
provide critically-needed commercial space 
with 202,000 square feet of retail planned 
by JSM Construction. This development 
will bring in the neighborhood’s first 
supermarket and provides space for local 
businesses to serve the more than 40,000 
people who live within a mile of the station.  
 
“I have no doubt that the $900 million 
Gold Line Eastside Extension will be a 
catalyst for economic growth, particularly 
in East Los Angeles and Boyle Heights,” 
said Councilmember and Metro Director 
José Huizar. “In recent years, we have 
seen substantial investment from the 
private sector in these communities and 
with an additional $500 million in public 
improvement projects coming to Boyle 
Heights alone, we know that even more 
business investment will soon follow.”

Other changes to the route served by the 
line include repaving 3rd Street, widening 
the First Street Bridge and the construction 
of new public high schools. 

Contact Samuel Garrison, 213.580.7568 or 
sgarrison@lachamber.com.

GOLD LINE BY THE NUMBERS

$900 million 
Cost of the Metro Gold Line Eastside Extension

21,000 
Average number of daily weekday riders on the 
Metro Gold Line Eastside Extension

75,000 
Number of riders who traveled on the Metro 
Gold Line Eastside Extension on its opening day

6 
Length, in miles, of the Metro Gold Line 
Eastside Extension



ACCOUNTING
Commercial Scientific Corporation AKA The Macellaro Firm
Receive 15 percent on bookkeeping, tax returns for individuals, 
LLG and corporations. Contact Jane Yang at 310.282.8398 or 
jyang@commercialscientific.com.

Jackson Hewitt Tax Services
All Chamber members and their employees receive 15 percent off 
all tax preparation fees. Contact Robert Ovalle, 562.423.5477 or
Robert.Ovalle@jtax.com. 

ADVERTISING
Billboard Connection Outdoor Advertising
Receive 25 percent off all production charges (includes design) with any 
advertising campaign placed with us. Let us create a cost-effective ad 
campaign to reach your target market using billboards, buses/transit, 
malls, or one of over 50-plus strategic products and programs. Minimum 
$8,000 total campaign budget. Contact Brian Alexander, 310.429.3900. 

ATTORNEYS
The Macellaro Law Firm
Chamber members receive 30 percent discount. Contact Teresa 
Macellaro, 310.399.8585 or tmacellaro@macellarolaw.com.

ATTRACTIONS
Trapeze School NY
Register through our office to receive 15 percent off any class. Contact 
Jonathon Conant, 310.394.5800 or lainfo@trapezeschool.com.

AUDIO VISUAL
CCS Presentation Systems, Inc.
Chamber members receive a $75 discount on projector rentals. 
Contact Gina Riberi, 323.954.7754, Ext. 211.

AUTOMOBILE SERVICES
Enterprise Rent-A-Car
Receive 10 percent off our already low prices, mention code 32w2630. 
Call 800.593.0505 or your local office.

High-N Mobile Auto Detailing
Receive 20 percent off auto wash and detail. Services provided at your 
location. Contact James Douglass, 310.357.8659.

Member Advantage
The Chamber’s member-to-member discount program offers a variety of savings, from hotel rooms to printing to shipping. If you’d like to offer other members a discount 
on your products or services, contact Pat Clark, 213.580.7595 or pclark@lachamber.com.

“Undiscovered Chinatown Tours” take visitors to a number of off-the-beaten-track points of cultural and historical interest and include the best bargains and trendiest shops.

CLUBS/PRIVATE
Los Angeles Athletic Club 
Join the Los Angeles Athletic Club and receive $200 off your initiation fee. 
Application subject to approval. Call 213.630.5200.

COMPUTER & AV
SmartSource Rentals
Receive 20 percent off all rental equipment, not including delivery and 
tax fees. Restriction: Discount is on equipment subtotal only. 
Contact Kim Webb, 310.237.5324.

COMPUTER SOFTWARE PROGRAM
Computer Solutions Group, Inc. 
Receive 10 percent off all procure IT support services. Contact Scott 
Spiro, 310.641.3274, Ext. 101.

Ricco Enterprises, LLC 
Save 15 percent on all QuickBooks services, including our QuickBooks Pro 
2-day training workshops. Contact Robert Ricco, 310.729.3705.

DRY CLEANER
Urban Life Cleaners
Receive 10 percent off dry cleaning service. Pick-up and delivery is 
available. Contact Michael Woods, 213.785.5132.

EDUCATION PROGRAM
UCLA Anderson School of Management           
Save 10 percent on any Executive Education Program. Acquire 
management strategies and leadership skills to guide your organization. 
Restriction: Cannot be combined with any other discount. Call 
310.825.2001.

ELECTRONIC WASTE & IT RECYCLING
ECA Co., Asset Management & IT Recycling  
Free computer recycling drop-offs and free corporate/company pickups 
and clean-outs. SB-20 certified. Contact Eric Lundgren, 360.303.7754 or 
213.291.9533. Visit www.ECAcompany.com.

FINANCIAL
Los Angeles LDC, Inc. 
$250 off any loan application fee or loan documentation charge. 
Loans must be $150,000 or less. Contact Michael Bunner, 213.362.2911.

FRUIT & GIFT BASKETS
Melissa’s/World Variety Produce, Inc.
Receive 15 percent off any exotic baskets. Contact Lori Hirai, 
888.588.0151, Ext. 340.

INTERIOR DESIGN
Design Theory   
Receive 15 percent off design hourly rate or 10 percent off design flat fee. 
Visit www.design-theory.com.

LEGAL/ARBITRATION
Arbitration Mediation Group
Receive a 10 percent discount on hourly fee of $250 per hour. Contact 
David Dresnick, 818.790.1851. 

Member Highlight
BENEFITS SERVICES
All City Employees Benefits Service 
Save 10 percent on AMC movie tickets, 10–45 percent 
on Disneyland, Knott’s Berry Farm, Magic Mountain 
tickets, and 25 percent on See’s Candies Gift Certificates. 
Contact Stephanie Rodriguez or Rhianna Castro, 
213.485.2485. 

PAYROLL/PAYMENT SERVICE
Octagon Business Solutions
Receive 10 percent off payroll services with a 50 percent discount on 
onetime set up fees. Promotion offer through telephone orders only. 
Contact Stephen Williams, 626.216.5000.

Vision Payment Solutions 
Vision Payment Solutions will provide customized discount pricing for 
electronic transaction-processing needs. Save up to 20 basis points. 
Contact Eric Hannelius, 877.674.2286 or www.visionpayments.com.

PHOTOGRAPHY, ARCHITECTURE & CONSTRUCTION 
Architectural Photography & Design 
Save 10 percent on architectural photography fees — includes 
exteriors, interiors, construction progress, historical preservation and 
claims for use as promotion purposes. Contact Richard J. Levy, AIA, 
APA, 213.250.0100 or visit www.ArchPhotoDesign.com.

PBF Photography 
Receive 10 percent off normal hourly rates or 15 percent off packages. 
Contact Patrick Botz-Forbes, 323.309.3332.

PRINTING & COPYING 
Universal Reprographics, Inc.
Receive 15 percent off color copies, posters, B&W digital printing and 
copying. Contact Madeline Wilson, 213.365.7750.

PUBLIC RELATIONS 
Weisman Hamlin Public Relations
Receive 10 percent off Weisman Hamlin Public Relations’ full public 
relations and marketing services on an hourly basis. Contact 
Sydney Weisman, 323.730.0233.

REAL ESTATE/COMMERCIAL & INDUSTRIAL
Kousa Realty
Receive 15 percent off commission over $1,000,000 transaction. 
Contact Ken Park, 213.580.7561, Ext. 305.

TEAM BUILDING
Fulcrum Adventures
Receive 20 percent off all Fulcrum Adventures team building high ropes 
challenges courses. Contact Philip Folsom, 310.452.7992.

TIME MANAGEMENT
A Clear Path: Professional Organizing for Home, Work, and Life
Receive 10 percent off a four-hour minimum “de-clutter” session within 
the Greater L.A. Area. Contact Regina Clark, 818.400.9592.

TRANSPORTATION
SuperShuttle Los Angeles
Sedan Services: $10 discount on airport transfer. Book online at 
www.execucar.com; use discount code HKCKA. Restrictions, if 
applicable. Contact Jose Alcocer, 310.222.5500, Ext.10519.

TMO Business Capital
Receive $250 off any loan application or any business/equipment loan 
funded. Contact John McGarr, 310.223.0824.

WallyPark
Receive 20 percent off valet or self-park service per day with a 
minimum three-day stay. May not be used with any other offer. 
Contact Bryan Gusdorf, 800.PK.WALLY or 800.759.2559.

Committed to our customers
At The Gas CompanySM, we do more than provide safe, 

reliable energy to our communities. Our 24/7 call center,

convenient service appointments and free appliance

checks are just part of our commitment to total service.

And our efforts were recognized. A recent J.D. Power 

and Associates study ranked Southern California Gas

Company “Highest in Customer Satisfaction with 

Residential Natural Gas Service in the Western U.S.”*

Thanks for letting us serve you.

*Southern California Gas Company received the highest
numerical score among gas utilities in the Western U.S. in
the proprietary J.D. Power and Associates 2009 Gas Utility
Residential Customer Satisfaction StudySM. Study based on
54,405 total interviews with U.S. residential gas customers
measuring 15 utilities in the West (AZ, CA, ID, NM, NV, OR,
UT, WA, WY). Proprietary study results are based on 
experiences and perceptions of consumers surveyed in
September 2008-July 2009. Your experiences may vary. 
Visit jdpower.com

© 2009 Southern California Gas Company. Some materials
used under license, with all rights reserved by the Licensor.

BUSINESS DEVELOPMENT
Make-it-Fly 
Want to Make your Business Soar? Make-it-Fly Business Advisory 
Boards. Special Pilot 101 Advisory Board for L.A. Area Chamber 
members: Special price $395 per person for all four sessions (standard 
cost: $795). Contact Wade Sorola, 626.506.6284. 
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Australia Week, held each January in L.A., is the largest promotion held annually in the U.S. showcasing all things Australian.

Face to face: 

Los Angeles Police Department Chief Charlie Beck 
The L.A. Area Chamber speaks with a civic leader on issues affecting the business 
community in the L.A. region.

his quarter we ask newly appointed T
LAPD Chief Charlie Beck about his 
plans for making Los Angeles the 
safest big city in America.

At a briefing with the business community in November, 
you mentioned working with businesses and establishing 
partnerships within the community. What goals have 
you outlined to accomplish these alliances?

Police Chief Beck: Working with the business 
community is mutually beneficial. My goals and your 
goals feed each other — reducing crime is better for the 
community and better for business. I’ve seen how law 
enforcement can work with business. As we increase 
safety through policing, it makes the community safer. 
One compliments the other. The whole city has 
benefited from our crime strategies, but not equally. 
There is still a lot to do, and how this will be done is 
constitutionally — you can’t break the law to make the 
law. It will happen through effective policing, which 
involves partnerships. It involves getting the resources, 
and then making talented people own the problem, 
and it’s tremendously empowering. You can stifle that 
talent or strangle it by telling people what to do, but 
most of the problems of policing can be solved 
individually, by people who believe in the solution. It’s 
the same in business — if you own the relationship to 
your customers, and the message that you are sending 
out, then you can succeed. How you do that is by 
putting together the widest coalition tent that you can.

Raising the status of downtown Los Angeles starts with 
getting tents and panhandlers off the streets, you said. 
What are your plans to tackle this issue?

Police Chief Beck: Policing is not like paint — you 
don’t spread it equally. You have to put it where the 
rust is; where the problem is. In order to raise the 
status of the City of Los Angeles, you need to improve 
downtown. Businesses can’t thrive if there is a tent 
on the sidewalk in front or if there are people 
panhandling. We need to address that as a police force. 
Cleaning up downtown can’t be done straight through 
enforcement. We have to work with service providers 
and volunteer organizations to get people off the 
streets. The only way that works is if you enforce the 
rules of the street, and provide incentives for people 
to go to shelters. 

What is the biggest challenge as police chief?

Police Chief Beck: There is a tremendous respect, and 
a tremendous amount of responsibility that comes with 
the job of police chief. The police department has been 
so successful at building these relationships that the 
people of Los Angeles are ready to embrace a new leader. 
The budget is a huge issue for us, with no increase in 
hiring and a change in the overtime procedures. Not 
only are we not hiring more, but we have to work with 
fewer hours from the officers that we do have. We have 
to make managers accountable, and address the needs 
of a department by not staffing those officers when 
they aren’t needed. 

The other huge issue is gangs. We’ve made huge strides 
against gang violence and homicides, but 150 people — 
mostly young men — will die this year because of gang 
violence. We need to focus on intelligent, focused 
suppression, combined with prevention and intervention 
programs. We also need to broker peace. If we’re not 
waiting for these guys when they get out of jail, the 
gangs will be, and they have their own re-entry program. 

How can the business community take an active role in 
increasing safety and public services in our city?

Police Chief Beck: The business community can 
support the LAPD by supporting their local stations 
and supporting the needs of the mayor to increase 
the size of the police force. It’s business friendly to be 
a strong police department with more public safety. 
I find inspiration in the men and women of LAPD 
every day, when they do their jobs and do heroic and 
humane things. We also must drive the philosophy 
that police matter. Police can bring communities 
together and they can also rip them apart. It’s the 
primary reason why policing is the best investment a 
government can make. 

My advice to new cadets is that your job counts. The 
profession you’ve chosen can be the best one in the 
world if you’re doing it right — constitutionally, by 
making a difference. It’s how you look at it. You can’t 
right every wrong, but you have to approach it one 
person, and one call, at a time.

The Chamber has been a strong advocate to reduce gang 
activity and violence. What are your goals for decreasing 
gang activity in Los Angeles?

Police Chief Beck: Targeting gangs is my problem, 
and how we’re going to solve that problem is by 
expanding the prevention, intervention and re-entry 
program. We want these guys to join society and be a 
productive member of society, but we need to have a 
re-entry program. Otherwise, those greeting and 
supporting them after 
jail have ties to criminal 
culture. Jobs are a big part 
of that. Businesses can hire 
these individuals, and even 
1-2 jobs per business would 
make a huge difference. 
Also, we have to follow 
through with probation 
and patrol. 

One size doesn’t fit all. 
Every square mile doesn’t 
need the same amount of 
officers. You can assess 
the amount of policing a 
community needs by 
stepping out in any part 
of this city. We don’t have 
enough police officers to 
have an officer per block — 
and I’m not saying we need 
that. Firefighters go where 
the fire is; police officers go 
where the crime is.

To make L.A. the safest big 
city in America, we’ve got 
to get a better handle on 
gang violence. We’ll never 
reach the necessary decline 
of violence until we get 
gangs under control. It’s the 
biggest issue right now.

The role of LAPD Chief plays a huge part in the overall 
wellbeing of the community. Why did you want to be 
chief of police? 

Police Chief Beck: This job allows me to ensure that 
the LAPD does not falter. We made great gains under 
[former LAPD Chief Bill] Bratton, with the team he had 
working for him, and we can’t go backwards. There’s no 
better reason than that.

— Los Angeles Police Department Chief
     Charlie Beck

“

“

Working with the business 

community is mutually beneficial. 

My goals and your goals feed each 

other — reducing crime is better 

for the community and better 

for business.
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When it comes to fi nancial 
solutions you have options

Whether you want to save for the future, secure a personal loan, 
utilize exclusive online and telephone banking services or enjoy 
the convenience of our ATMs and local branches, we have a 
solution for you. Call, click or stop by and talk with a banker.

wellsfargo.com

All credit decisions based on credit approval.
� ���� Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (������_�����)

126249_14903 4.75x7.25 4c   1 12/7/09   2:11 PM
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Route 66’s original end point in 1926 was at 7th Street and Broadway in downtown L.A.page
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Promoting Worksite Wellness
Focus on small business:

By focusing on quality 
service, quality 
people and quality 
projects, Carlos 
Morgner of Morgner 
Construction 
Management plans 

on expanding from 18 employees to 50 employees in 2010. 
Morgner is “not wasting the economic crisis” – he’s using 
it as an opportunity to expand his business and hire top 
engineers who may be looking for work. “We’re holding the 
reigns and maintaining our own, and we are becoming more 
cost-efficient,” Morgner said. He’s now the president of his 
own company, but Morgner started out as a licensed CPA who 
audited Metro. He formed Morgner Construction Management 
in 1992 to provide construction management and engineering 
services to public agencies and private industrial clients. 
Today, Morgner provides consulting services in construction 
management, program management, construction inspection, 
electrical services, solar energy systems and preconstruction 
survey services. Quality control is a priority for Morgner 
project managers. “We’re now in the business of building a 
world-class city, and doing it in an environmental way,” he said. 
Morgner Construction Management has been a Chamber 
member since 2004.

Want to see your small business featured here? Contact 
Ali Noller at 213.580.7548 or anoller@lachamber.com.

SMALL BUSINESS CORNER

Morgner Construction Management

he health care debate is far from over.

The Los Angeles County Rx Card
he Los Angeles Area Chamber of Commerce 

T
But as the battle rages on in Washington, D.C., a new 
focus on prevention and wellness has emerged.

Some of the proposed measures of the America's 
Affordable Health Choices Act of 2009 include an 
expansion of community health centers; prohibition 
of cost-sharing for preventive services; creation of 
community-based programs to deliver prevention and 
wellness services; and funds to strengthen state and local 
public health departments and programs.  

While the proposed bill recognizes the special needs of 
small businesses — those with payrolls that do not exceed 
$500,000 are exempt from the employer responsibility 

requirement — many employers are taking a preemptive 
approach to the wellness of their workforce.

“When you have healthy employees, everyone is more 
productive,” said Sonia Reading, Human Resources 
Director at Verdugo Hills Hospital and a panelist at 
the Employee Wellness session at the Chamber’s Small 
Business Council Summit last fall. “It’s the little things 
that can make your workplace a little healthier.”

Maintaining a healthy bottom line is about more than 
cash flow — employers who invest in worksite health 
promotion programs can see a return of $3-6 for every 
dollar invested over a 2-5 year period, according to the 
American Journal of Preventative Medicine. Documented 
savings are observed in medical costs, absenteeism and 
workers comp claims. 

The international Society for Human Resource 
Management surveys HR professionals annually and 
found that 72 percent of employers provided at least 
wellness “resources and information” and 59 percent 
offer wellness programs. More than 35 percent offer 
discounted health club memberships, 33 percent offer 
health and lifestyle coaching, 30 percent have weight-loss 
programs and 21 percent have onsite fitness centers. 

With a new report stating that 75 percent of the country’s 
$2.5 trillion in health care spending has to do with 
four increasingly prevalent chronic diseases: obesity, 
Type 2 diabetes, heart disease and cancer, it’s now more 

important than ever for employers to take an active role 
in worksite wellness. Especially when most cases of these 
diseases are preventable, caused by behaviors like poor 
diets, inadequate exercise and smoking.

The California Department of Public Health offers a 
California Fit Business Kit (www.cdph.ca.gov) to help 
employers get started with a worksite wellness program. 

Marc Saenz of the L.A. Department of Public Health said 
it doesn’t take a lot of start-up capital for small businesses 
to establish a program.

“You have to create an environment to promote healthy 
living and lifestyle,” Saenz said. “Assess your environment, 
form a wellness committee and secure management 
support. Then figure out what works to make sure you’re 
making strides in the right direction.”

LA Best Babies Network implemented a worksite 
wellness program in 2009.
 
“Some of our initiatives include suggesting that employees 
take walking meetings outdoors and encouraging them 
to walk around the block during their 15-minute breaks,” 
said Operations Manager Kenya Jordan. 

As a part of California Hospital Medical Center, employees 
are offered a discount on fitness club memberships, and 
LA Best Babies Network recently launched an internal 
worksite wellness program newsletter that includes 
nutrition facts and healthy recipes.

For more information on promoting worksite wellness in 
your small business, contact Bridget Netter, 213.580.7576 
or bnetter@lachamber.com. 

T
is now offering a Los Angeles Rx Card savings 
program available to all Los Angeles County 
residents that will provide savings of up to 
75 percent on prescriptions and is accepted at 
more than 50,000 pharmacies across the country, 
including CVS, Ralphs Grocery Company, 
Vons – A Safeway Company and Walmart.

With an Rx Card, Angelenos can receive access 
to free discount prescription drug cards that 
have no restrictions to membership and any 
income or age limitations. The program was 
launched to help uninsured and underinsured 
residents afford their prescription medications.

“Healthcare is in the news every day … this 
new Rx card will not reform healthcare, but it 
will save money, and that is important to each 
and every consumer,” said Chamber Executive 
Vice President & COO David Eads. “Every step 
that saves money contributes to a healthier 
population of Angelenos.”

The Rx Card program can also be used by 
people who have health insurance coverage with 
no prescription benefits, which is common in 
many health savings accounts (HSA) and high 
deductible health plans. Additionally, people who 
have prescription coverage can use this program 

for non-formulary or non-covered drugs.

The Rx Card is a solution to the confusing 
maze of discount prescription programs that 
have appeared in recent years.  Many of these 
programs only cover certain drugs, charge fees, 
and some have membership restrictions such 
as age and income requirements. 
 
Contact David Eads, 213.580.7546 or 
deads@lachamber.com.

To print your free card and 
for more information go to 
lachamber.com/rxcard.

NEW CHAMBER BENEFITS:

Mailing or sending couriers to get your Certificates of Origin stamped is 
costly. That is why the Chamber has adopted the next generation eCert 
technology as our standard to process your Certificates of Origin. So 
eliminate your paper-based processing of Certificates and start saving 
time and money today! Find out more at lachamber.com/ecertify.

eCertify, the efficient way to 
process Certificates of Origin, 
saves you time and money.

Chamber members can now “Connect 4 Lunch” to make personal 
connections with three other members in an  intimate lunch setting. 
Swap referrals and learn about each other’s businesses at these 
Chamber-organized lunch meetings. Visit lachamber.com/bottomline.
  

Connect 4 Lunch and make 
personal connections and learn 
about other businesses.

Find out more about these and other Chamber benefits including
               

 at lachamber.com/bottomline.



page

Chamber
VOICE

11

Member Anniversaries

1-Year Anniversary
All City Employees Benefits 
     Service Association (ACEBSA)
Atelier L.A. Design & Development, Inc.
Caluco LLC
Champagne French Bakery Cafe
CMC Americas
CVS CAREMARK
Davidson & Company,  LLC

95-Year Anniversary
Union Bank

Congratulations to our renewing members! We greatly appreciate your continued support and involvement. *Circle Level Members are in bold.

90-Year Anniversary
Los Angeles Public Library

80-Year Anniversary
Coca Cola Enterprises West

55-Year Anniversary
American Heart Association

30-Year Anniversary
Roxbury Properties, Incorporated

5-Year Anniversary
AbilityFirst
California Recycles, Inc.
Gensler
HealthCare Partners Medical Group
L.A.'s Largest Mixer
Milken Institute
RBZ, LLP
Stuart F. Cooper
U.S. Bank

Welcome to the Chamber
Thanks to our new members who joined the Chamber during August, September, October and 
November. To learn more about Circle Level membership benefits, call 213.580.7592.

Faces of the Chamber
Members talk about why they invest in the L.A. Area Chamber 

“The L.A. Area Chamber is the 
ideal organization to develop my 
international business network.”

Norman Arikawa
International Trade 
     Development Manager
Port of Los Angeles

Member since 1987

“Through our participation in 
many of the great committees at 
the L.A. Area Chamber, we have 
the opportunity to help build and 
promote a stronger economy for 
Los Angeles.”  

Mark Griffith
Vice President & Managing Principal, 
     Los Angeles 
Leo A. Daly

Member since 1948

“Working with the L.A. Area 
Chamber creates shared goals 
that better the lives of our entire 
community.”

Marty Spatz
Corporate Partner Liaison
Aviva Family and Children’s Services

Member since 2006

“The L.A. Area Chamber is one of 
the foremost respected voices for 
business in the L.A. area." 

Ray Baker
Vice President & General Manager 
Lamar Advertising of Los Angeles

Member since 2009

20-Year Anniversary
Moss Adams
Anschutz Entertainment Group
Herzog Contracting Corporation

DC Morgan
DirecTV, Inc.
EE Business Solutions & Insurance 
     Services, LLC
Exception LLC
GBC International Bank
General Motors Corporation
Good Swartz Brown & Berns, 
     a Division of J.H. Cohn LLP
Green Dot Public Schools
Headington Media Group
HMC Architects
Keesal, Young & Logan
Knight Communications, Inc.
KT America, Inc.
Learning For Life
Los Angeles Mission
M. Collective, Inc.
M.C. Cargo Group, Inc.
Merging Promotions/RT Marketing

The Port of Los Angeles has been a 
long-time supporter of the Chamber. 
The Chamber has always been foremost 
in my mind as an important business 
organization to join with when it comes 
to promoting international trade in the 
L.A. area. As a co-chair of the Chamber’s 
Global Initiatives Committee, I have had 
the opportunity to build a network of 
business contacts and to help contribute 
to the effort of international trade in our 
region. 

 It is important for all businesses to 
become part of the community, and 
being involved in the Chamber helps 
to make that transition very easy. The 
Chamber plays a vital role in balancing 
the needs of business with the needs of 
the city and communities that we operate 
each and every day. Along with the 
fantastic networking opportunities that 
are created, it is an essential part of the 
communication process for any business 
to have their voices heard at City Hall and 
beyond.

Leo A. Daly has been a supporting 
member of the L.A. Area Chamber 
for several decades and our benefits 
from participating in the Chamber are 
numerous. Through the Chamber we 
have met and gotten to know many 
members over the years, some who 
graciously have become clients after 
they get to know us. We also gain from 
knowing the issues that are affecting our 
business community and joining together 
as a single voice.

Los Angeles International Airport (LAX) offers direct flights from 88 domestic cities and 68 international cities. 

Aviva Family and Children’s Services is 
fortunate to be able to partner with the 
Chamber on behalf of the more than 
5,000 at-risk children, adolescents and 
families we serve annually. By bringing 
together individual entrepreneurs, large 
and small private sector businesses, 
government officials and agencies and 
nonprofit organizations like Aviva, the 
Chamber ensures that the complex 
needs of all our citizens are identified 
and met. Thanks to the Chamber, it’s a 
“win-win” situation for all.

“It is part of our company’s 
philosophy to collaborate with 
important entities, like the L.A. 
Area Chamber, in our community.”

Katherine Cole
Director of External Affairs
Waste Management – LA Metro

Member since 1988

Working with the L.A. Area Chamber 
is rewarding in many ways — not only 
do I get to network with various other 
business members in the community, 
but I use Chamber events to solicit 
feedback on projects related to Waste 
Management in an effort to constantly 
improve our communication and projects 
for the L.A. area. By attending meetings, 
networking with other businesses and 
participating in the process, I am able to 
contribute as a community member and 
a representative of local business.

GOLD
CALTROP
Jeff Shaw, PE, 310.405.7700
Construction/Management
GlaxoSmithKline
Marco Morrow, 866.475.8222
Pharmaceuticals/Manufacturers
San Manuel Indian Bingo & Casino
Desiree Remillet, 909.382.2222
Entertainment
Starbucks Coffee Company
Kimberly Winston, 415.241.0256
Beverages/Coffee & Tea

SILVER 
Biatta Intimates
Amy R. Berliner, 323.232.8400
Clothing/Wholesale & Manufacturers
CFSA
Cheyanne Cook, 703.684.1029
Financial Services/Payment Solutions

Manpower
Lee A. Fossey, 818.784.8276
Staffing
Next Century Associates, LLC
Michael Rosenfeld, 310.824.2200
Real Estate/Developers

BRONZE
7Meruelo Maddux-845 S. Flower 
     DBA 705 W 9th
Elissa Walker, 213.622.6233
Apartments
California Community Foundation
Antonia Hernandez, 213.413.4130
Community Organizations
CIGNA HealthCare
Motti Danino, 818.500.6262
Health Care
Calop Aeroground Services
Matthew Chong, 310.641.6996
Airline Services
Community Bank
Clint Scott, 714.634.2265
Banks
ECRM   
Craig Chmielowicz, 949.370.9199
Trade Shows
EnLink Geoenergy Energy 
     Services, Inc.
Richard Butler, 424.242.1206
Engineers/Geotechnical
Evergreen Pacific Partners
Steve Wiesner, 310.474.2516
Financial Services/Venture Capital

Fairbank, Maslin,   
     Maullin & Associates
Richard Maullin, 310.828.1183
Public Relations/Government Affairs
Hillsides
Marisol Barrios, 323.254.2274
Community Organizations
Northern Trust Open
Mike Bone, 310.838.3795
Sports/Professional
Olive Crest Homes  
     & Services-Bellflower
Sanford K. Otsuji, 562.866.8956
Community Organizations/
     Youth Programs
Optimum Interactive USA Ltd (OTMI)
Tony G. Roth, 949.757.0023
Internet/Web Hosting
Richmond American Homes of 
     Maryland, Inc.-California Division
Leonard S. Miller, 949.467.2600
Contractors/General
Rubalcava Capital Management, LLC
Alexander F. Rubalcava, 310.622.4476
Investment Services/Management
SLS Hotel at Beverly Hills
Liane Haynes-Smith, 310.247.0400
Hotels & Motels
Staples Store # 5334
Dennis Washington, 213.243.5792
Office Supplies
The Langham Huntington, 
     Pasadena, Los Angeles
Jorgen Christensen, 626.568.3900
Hotels & Motels
The Macellaro Law Firm
Theresa Macellaro, 310.399.8585
Attorneys/Business & Civil Litigation
Willoughby & Associates 
     Law Offices
Anthony Willoughby, 310.642.0600
Attorneys
Xyvest Holding, Inc.
Sauli Danpour, 213.622.7188
Real Estate
Marketing and Design

STANDARD
1st Financial Merchant
David Ross, 800.980.3364
Credit and Debit Card Processing
Allen, Butler & Generazio, LLP
Emily K. Allen, 213.623.3696
Attorneys

American Fidelity Assurance Co.-
     Mike Dyse
Mike Dyse, 800.450.3506  Ext:3022
Insurance/Health
Audit Prep Services, LLC
Michael T. Psomos, 323.208.1592
Accounting/CPA
AVI-SPL
Rick Bagdy, 813.884.7168
Audio Visual
California Pool & Beach, LLC
Pavithra Leburu, 213.623.3200
Retail/Specialty Items
California Republic Bank
W. Colin Walker, 424.230.5399
Banks
Cangene Plasma Resources 
     California
Tracy Nathan, 818.989.0611
Pharmaceuticals/Manufacturers
Carbon Reduction Services
Paul Blagbrough, 310.717.2336
Consultants/Environmental
Changing.EDU
Alan Arkatov, 310.839.9343
Education/Services
Chilean Trade Bureau-ProChile 
     Los Angeles
Viviana Araneda, 323.932.7200, 
Trade Organization
Chrysalis
Trevor Kale, 213.806.6300
Staffing/Temporary Services
Citrus Studios, Inc.
Kalika Yap, 310.395.9080
Web Development
Commerce West Bank, N.A., 
     Los Angeles Regional Office
Pamela Marble, 213.542.1128  Ext:5112
Banks
Computer Solutions Group
Scott Spiro, 866.566.1949  Ext:101
Information Technology/Services
Consulate General of Argentina
Jose Cafiero, 323.954.9155
Trade Organizations
Consulate General of Brazil-
     Los Angeles
Bernardo Velloso, 323.651.2664
Consulate Offices
Consulate General of Sri Lanka
The Hon. Jaliya Wickramasuriya
213.387.0210
Consulate Offices

Crystal Audio Visual Services 
Amador Ybarra, 866.441.6468
Audio Visual
CyberCopy
Nathan Ponder, 310.736.1001
Printers/Digital
Del's Lemonade
Michael Shippee, 310.314.0616
Beverages/Fruit Juice
Delta Data Services LLC
Ebitari I. Larsen, 562.366.4774
Consultants/Information Technology
Edison Fire Extinguisher Co.
Andie Taylor, 800.222.9338
Fire Sprinkler Protection
Excel Funding & Real Estate 
     Services -  Jerold Saunders
Jerold Saunders, 310.521.5242
Real Estate/Loans
Feher & Feher
Roberto Litwak, 818.907.8636
Agriculture
First & Hope
Steve Springer, 213.617.8555
Restaurants/Full Service
Flemings Prime Steakhouse 
     & Wine Bar
Jennifer J. Adams, 213.745.9911
Restaurants/Full Service
Frextr.
Heather Mlodinow, 626.372.4883
Marketing and Design
Gear Venture Group, LLC 
Robb Hagestad, 310.651.5745
Consultants/Management
Girl Scouts of Greater Los Angeles
Carol Dedrich, 213.213.0150
Community Organizations
Givollim U.S.A. Inc.
Elli Dolgin, 818.726.7761
Energy Conservation Services 
     & Products
Great Steak and Surf City Squeeze
Allen Chen, 213.221.4550
Restaurants/Fast Food
Greatness Empowered
Andrea Groomes, 310. 301.8480
Executive Coaching/Consultant
Heffernan Insurance Brokers
Charles S. Erdei, 213.622.6500
insurance
HyperProfit Tactical Sales
Russell Piazza, 805.338.2487
Consultants/Sales
IE Design & Communications
Jenna L. LeMaster, 310.376.9600
Marketing and Design

Jackson Hewitt Tax Services
Robert Ovalle, 562.423.5477
Accounting - Tax Services
Kelly Services
Alma Del Toro, 818.550.1237
Staffing
Kosmont & Associates, Inc. dba 
     Kosmont Companies
Larry J. Kosmont, CRE, 213.417.3300
Real Estate/Shopping Centers
Kroll Factual Data
Greg Plunkett, 800.929.3400, Ext:7679
Business Solutions
LA Furniture Store
Oleg Oyfe, 866.397.0933
Furniture
Law Offices of Mark Schondorf
Mark Schondorf, 213.384.5224
Attorneys
Lighthouse Trade, Inc.
Sonsoles Martinez-Valero
310.202.7311
Importers & Exporters
Live Church LA at Club Nokia
Jesse Ross, 213.493.4329
Churches
Lots of Love Home Health Care
Michelle S. Meeks, 323.295.1823
Health Care/Services
Marcus & Millichap-Tom Watkins
Tom C. Watkins, 562.257.1252
Real Estate/Investments
MatchWare, Inc.
Adam D. Martingano, 818.358.2506
Software Developers
May Queen, Inc.
Ramin Kahen, 213.747.5358
Clothing/Wholesale & Manufacturers
Megerdomian Law Offices, P.C.
Linet Megerdomian, 818.649.8495
Attorneys
MetLife Home Loans, A Division 
     of MetLife Bank, N.A.
Bruce Eckelman, 323.283.4262
Mortgage Loans
Michel Financial Group/ 
     Mass Mutual Group
Brenda J. Logan, 310.407.2800
Financial Services
MIND Research Institute
Stuart J. Rogoff, 714.751.5443
Community Organizations
My Realty
Tony Salgado, 562.865.7600
Real Estate
Off The Wall Printing
J. R. Winklepleck, 213.380.6897
Clothing/Wholesale & Manufacturers 

Plan Ahead Events
Monica L. Welsh, 866.752.6935
Event Management/Event Services
Prep-Tech Corp.
Dwayne Wilbert, 310.742.7737
Information Technology/Services
Procomer
Marisol Irarra, 310.242.5581
Trade Organizations
Proper Launch International (PLI)
Ling Ruo, 916.509.7281
Consultants/International Trade
Providian Staffing
Melissa Salazar, 323.988.5777
Staffing
Reason Foundation
Jon A. Graff, 310.391.2245
Publishers/Periodicals
Repro-Graphic Supply
Ms Debora L. Dunn, 818.771.9066
Printers/Digital
Sani & Associates
Abdul Sani, 310.928.3514
Software Developers
Softline Solutions
Nikki Pope, 888.335.2226
Internet/Web-Based Business Services
Stepmiles Inc.
Milena A. Macaione, 877.736.1736
Advertising/Internet
Sunland Tire Co.
John Clift, 213.627.5926
Automobile Repair - Oil & Lube
SWIRE Marketing, Inc
Zack Swire, 626.963.0693
Advertising/Agencies
Taglyan Cultural Complex
Christine Zohrabians, 323.978.0005
Facilities/Event Venue
The PFM Group
Jan Mazyck, 213.489.4075
Financial Services
Tiger Consulting Asia Co., Ltd.
Neil C. Satterwhite, 668.189.1469
Payroll Services
Total Care Nursing Services
Damon Clark, 323.939.2336
Health Care/Care Management 
     & In Home Care
Townsend Initiatives
Jake Townsend, 310.545.2797
Consultants/Marketing
Trade & Investment Promotion 
     Office of Peru
Ricardo Romero Talledo, 213.632.1951
Trade Organizations
Trade Commission of Spain
Jorge Sanz, 310.277.5125
Trade Organization

15-Year Anniversary
Affirmed First Aid & Safety Supplies - 
     AFLAC Insurance Products
American Relocation & Logistics, Inc.
Athena Parking, Incorporated
Canon Business Solutions
Promenade Towers, Grand Promenade &
      Museum Tower

10-Year Anniversary
Architectural Photography & Design
Century Housing Corporation
Continental Development Corporation
Electrolizing, Incorporated
High-N Mobile Auto Detailing
Los Angeles Community College District
Orthopaedic Hospital
Parsons Brinckerhoff
Success Alliances
Wilshire Grand Los Angeles

Micro Application Training Technologies, Inc.
Millennium Partners/Argent Ventures
New America Foundation
North Highland
Oschin Partners, Inc.
OSI International
S.USA Life Insurance Co.
SoCal Tents & Events
Strategic Government Affairs
TATA Consultancy Services
Tesoro Refining & Marketing, 
     Los Angeles Refinery
The Dolphin Group
To Help Everyone Clinic aka T.H.E. Clinic, Inc.
United Independent Taxi Drivers, Inc., 
     dba United Independent Taxi
Urth Caffé
US Promotions, Inc.
USC School for Early Childhood Education
Virgin America
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213.580.7500 | Fax 213.580.7511
lachamber.com

Our Mission
By being the voice of business, helping its members grow and promoting 
collaboration, the Los Angeles Area Chamber of Commerce seeks full 
prosperity for the Los Angeles region.

Diamond Club
The Chamber gratefully acknowledges the support of our largest 
member investors, the Diamond Club, for their help in fulfilling the 
Chamber’s mission.

AT&T
Automobile Club of Southern California                                                              
Bank of America
Chevron Corporation
The Gas Company, a Sempra Energy utility
JPMorgan Chase 
Kaiser Permanente 
Majestic Realty Co.
Microsoft Corporation                                                                               
Occidental Petroleum Corp.   
Port of Los Angeles
Ralphs Grocery Company
Southern California Edison 
The Walt Disney Company
Time Warner Cable
Verizon
Wells Fargo 

The views contained in the Chamber VOICE reflect positions taken by the 
Los Angeles Area Chamber of Commerce and do not necessarily reflect the 
views of our Diamond Club members.

Be a part of the L.A. Area Chamber’s signature 
events by becoming a sponsor. 

Different sponsorship levels are available. Contact Lee Ligons, 
213.580.7523 or lligons@lachamber.com.

Inaugural Dinner  |  FEB. 4

Principal for a Day   |  FEB. 19

The Americas Business Forum   |  MARCH 3-4

Southern California on the Hill –  |  MARCH 15-17 
Access Washington, D.C.  

“Los Angeles is the largest, most diversified economy in 

America. There’s no other place like it in the world today. 

“Entertainment, fashion and pop culture, of course. 

Manufacturing, services, exports and imports: Huge. An extraordi-

nary mass of medical, scientific and high technology that dwarfs the 

Silicon Valley and Greater Boston combined. (Yahoo! planted a 

flag in Santa Monica. Ditto Microsoft, in downtown Los Angeles.)

“And, one constant in all the variables: a network of top-flight 

universities. 

“Universities raise the level of what’s possible. They can draw 

upon not just their own resources, but the community at large. 

Universities can get academics, researchers, politicians, entrepre-

neurs, dreamers and doers in the same room to seize moments, face 

issues, define problems, change priorities, do something.

“Consider UCLA.

“Unequivocally, it’s a first-rank national university. 

(There are very few in its class. A dozen, maybe.) It 

attracts highly talented, highly motivated students and 

research fellows who involve themselves in the UCLA 

experience and go on from there with the UCLA atti-

tude—a deep commitment to education and inquiry. 

Welcome to the. 
capital of Now. 

Los Angeles runs 
on a premium blend

of expertise and 
innovation. Its unique, 

start-up-centric 
economy couldn’t work

without a highly 
educated work force.

And vice versa.

“UCLA ranks fourth in the country in research expenditures. 

The people who issue those competitive grants—NIH, 

DOD, NSF and all the others—look at UCLA as a very, 

very significant research institution with the collective 

intellect to accomplish what they want to accomplish.

“UCLA is a state institution—of, by and for the 

people of California. Certainly, you want students from other states, 

other nations, with different 

ideas and values and experi-

ences. But when you educate 

Californians, there’s a bonus: 

They don’t leave. They stay in 

California. All of us share the 

benefits of their education.

“UCLA is a big-city school. 

It’s not out somewhere in No 

Man’s Land. It’s here in one 

of the most important metro-

politan centers in the world. It 

feeds off that. The city and its 

entrepreneurs/creators feed 

off it, too. 

“Our company couldn’t exist without very capable people at 

every level. A very large percent of our senior staff are UCLA 

graduates. I suppose that indicates a certain lack of objectivity 

on our part.”

Richard S. Ziman. UCLA, Unabashed.

UCLA is a mirror 
of Los Angeles.
(Actually, maybe 
more like an 
IMAX.©)

Richard Ziman is chairman of AVP 
Advisors, LLC, the exclusive advisor to 
American Value Partners. The Center 
for Real Estate at UCLA bears his name.
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A better L.A. is our business

LAX is the fifth-busiest passenger airport in the world. 


