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  hen people think of Los Angeles,  they think of 
entertainment, and with good reason. For more than a 
century, entertainment icons – from Bugs Bunny to Buffy 
the Vampire Slayer, Kobe to KROQ, Marilyn Monroe to 
Mickey Mouse – have popularized the L.A. brand and 
captivated millions across the world.

What people don’t see is that behind the glitz and 
glamour is a serious business that pumps more than 
$100 billion into the local economy annually and employs 
more than 350,000 people in L.A. and Orange counties. 
The City is home to more working artists than any other 
major metropolis in the nation.

“Entertainment is the bedrock of the L.A. economy,” says 
FilmL.A., Inc. President Paul Audley. “With the best 
weather, most talented crews and studio infrastructure, 
our region is the best place to produce film and television 
projects. Our prominence in film and TV, combined 
with our music and sports industries, make this region a 
worldwide leader in entertainment.”

FILM
Film production creates more revenue than any other 
part of the entertainment industry, and the heart of the 
film industry is firmly situated in the L.A. area.

Though “Hollywood” is thought of as the capitol of film, 
production is spread throughout the region. In fact, of the 
“Big Six” film studios, only one – Paramount Pictures 
– is still located in Hollywood. The rest – Warner Bros. 
Entertainment, 20th Century Fox, The Walt Disney 

W Company, Sony Pictures Entertainment and Universal 
Pictures – are located to the north in the San Fernando 
Valley and to the south in Culver City and Century 
City. These six companies and their various subsidiaries 
command approximately 90 percent of the U.S. and 
Canadian box office.

In Los Angeles: America’s Artist Super City, Ann Markusen 
points out that despite incentives offered to producers 
to make films elsewhere, many film-making functions 
(script-writing, financing, casting, sound tracks, editing) 
remain anchored in L.A. because of its heavily networked 
and highly trained talent pool. Though L.A. has lost some 
of the market to Canada and other states, the last decade 
has seen a number of efforts to address runaway film 
production and keep this signature industry firmly in L.A. 

The Chamber and FilmL.A., Inc. have been vocal 
supporters of the California film and television tax 
incentive program, which was approved by the State 
Legislature in 2009. Since then, incentivized projects 
have injected $2 billion in direct spending into California 
communities, including more than $697 million in wages 
paid to below-the-line workers. In 2010 alone, the State 
program attracted dozens of new feature film projects 
to L.A., which were responsible for 26 percent of the 
year’s local feature film production. Were it not for these 
projects, 2010 would have been the worst year on record 
for on-location feature filming in L.A. In May, the State 
Assembly voted to extend the incentives through 2019.

ast month, a bipartisan group of more than 150 
business, civic and labor leaders joined the Chamber 
for the annual Los Angeles on the Hill – ACCESS 
Washington, D.C. trip. Aimed at ensuring that L.A. 
continues to drive the nation's economic recovery, this 
year’s advocacy trip was focused on transportation, 
education reform, green jobs, water and homelessness.

The delegation, which took part in more than 70 
meetings with Congressional and administration leaders, 
included Chamber Board Chair Joseph Czyzyk, Mercury 
Air Group; L.A. Mayor Antonio Villaraigosa; Glendale 
Mayor Laura Friedman; L.A. City Controller Wendy 
Greuel; L.A. City Councilmember Paul Krekorian; 
Los Angeles Unified School District Superintendent 
John Deasy, President Mónica García and Board Member 
Steve Zimmer. 

At the top of this year’s agenda was investment in 
the America Fast Forward (AFF) transportation and 
infrastructure finance model. Better known in L.A. as 
30/10, AFF is now a national initiative that will empower 
state and local governments to determine their own 
priorities and self-help funding mechanisms.  Those 
projects will be accelerated through upfront bond and 
loan programs secured by local funding sources. 

L

Los Angeles is 
moving America 
forward
Area delegation takes historic 
advocacy trip to the nation’s capital
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The Chamber is aligning with Onvia to provide our members access to timely, relevant 
new business opportunities each weekday. In today's economic environment, businesses 
need to do all they can to seek and win new business. With BidConnect, Chamber 
members can do just that. This new benefit, valued at $2,200 per company, is offered at 
no cost to Chamber members and saves you time and money by finding information and 
opportunities that would otherwise be time consuming to research and gather.

Bid  C onnect
New Business Opportunities for L.A. Area Chamber Members

Announcing a new opportunity for L.A. Area Chamber Members

BidConnect Benefits
 X Daily report of activity in L.A. and Orange 

Counties including advance notices, bids, 
RFPs and pre-bid notices

 X Public sector focused (State and Local 
Government/Education/Health Care)

 X Covers all the agencies in Los Angeles 
and Orange Counties including: Los 
Angeles County, City of Los Angeles, Los 
Angeles Unified School District, Orange 
County, Los Angeles County Metropolitan 
Transportation, City of Long Beach, 
Metropolitan Water District of Southern 
California, Los Angeles Community College 
District, Los Angeles City Housing Authority, 
Los Angeles County Sanitation Districts, 
and Los Angeles World Airports

 X Chamber members receive 10 percent off 
other Onvia products 

 X Chamber members can opt-in to receive a 
daily email with updates on how many new 
bids and RFPs are available that day

Sponsored by Wells Fargo, BidConnect provides members with the ability to view government spending 
with the purpose of bidding on relevant projects. Members who opt-in to receive a daily email notification 
will be alerted to how many new bids and RFPs are available, which includes projects funded by the 
government economic stimulus plan in Los Angeles and Orange counties.  

For more information or to opt in now, visit lachamber.com/BidConnect
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Event Highlights

SEPT  2011 - JUNE 2012
Now Recruiting California Connections 

Launching full-scale this year, California 
Connections is a first-of-its-kind, statewide, 
issues-based experiential learning program for 
both men and women in California. Join a cohort 
of diverse executives from across the government, 
business and nonprofit sectors who are enhancing 

Want to know what’s coming up at the Chamber? 
Visit lachamber.com/events to view and register for 
upcoming events. Below are some key signature events 
you don’t want to miss:

Calendar of Events

THU | JULY 21
L.A.’s Largest Mixer

Join Los Angeles County chambers and business 
organizations plus hundreds of exhibitors for 
the ultimate business networking event. Mix and 
mingle with business people representing hundreds 
of industries and companies. This is a great 
opportunity to reach small to large companies, 
meet new clients and learn how to make your 

Thank you for advocating for 
business in Los Angeles

In the film industry’s early days, L.A.’s perpetual sunny skies and 840 miles of coastline were able to lure production away from New York City.

NOV 2 - 12
Trip to China

Join the L.A. Area for an all-inclusive trip to China, 
where you will have the opportunity to see the changing 
business climate and gain insight into Chinese culture. 
Highlights include sightseeing in Beijing, a visit to the 
Great Wall, tour of the Economic Development Zone in 
Hangzhou, and several days of adventure in Shanghai. 
Contact Chamber Explorations toll free at 877.807.2249.

Increase your organization’s visibility in Los Angeles 
and gain new customers by advertising in the L.A. Area 
Chamber’s publications and Web site. Advertising with 
the Chamber is available exclusively to Chamber members.

Contact Monika Medina, 213.580.7516 or mmedina@lachamber.com.

Advertise in:
X    Chamber VOICE, the Chamber’s award-winning 

quarterly newsletter
X    L.A. Business This Week, the Chamber’s award-

winning weekly email newsletter
X    lachamber.com, the Chamber’s nationally       

recognized Web site 

business grow. For exhibitor or general information, contact 323.230.5656. Make 
your reservation today at www.lamixer.com.

their statewide leadership portfolios. Contact Taleen Ananian, 213.580.7526 or 
tananian@lachamber.com.

California 
Connections

THE 
CONNECTION 

X
POINTX

WED | JUNE 22
The Connection Point Series 
Session One: The Power of Real-Time 
Social Media Marketing

Gain amazing insights into the "What, Why Now, 
and How" of global social media communities like 
Facebook, Twitter, LinkedIn and YouTube, and 
discover their impact on your long-term success 
in a 24/7 connected world. For more information 

on the Connection Point Series, "Social Media: The New Way to Connect with 
Customers," see page 10.
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his column is my opportunity to say thank you 

rebound.  Let me give you a few examples.

As the great recession began, you joined together to support Measure R, a half- 
cent county-wide sales tax to build $40 billion worth of transportation projects 
to reduce congestion and pollution while putting  thousands of people to work.  
Twice during the last 15 months, you traveled to Washington, D.C. to meet with 
members of Congress and the Administration to sell them on the importance of 
building these transportation projects in 10 years rather than 30 years. 

Two years ago, at the urging of the Chamber and many other business groups, 
the State Legislature finally approved a film incentive package. This package sent 
a strong message to the entertainment industry that California wants to retain 
and grow jobs in the entertainment capitol of the world.  We now have 20,000 
more entertainment jobs in L.A. County than we had two years ago, and the State 
Assembly just approved extending the incentives through 2019. 

A year ago you joined with United Way of Greater Los Angeles to create a 
Business Leaders Task Force on Homelessness with the goal of ending chronic 
and veteran homelessness in L.A. County in five years.  Hundreds of people 
and organizations are now a part of this effort, and on July 10, you have the 
opportunity to join 200 other businesses at a job fair for 1,500 veterans at 
Sony Studios.  

From statewide efforts like redistricting and regulatory reform; to regional efforts 
like the modernization of LAX; to local efforts like the L.A. Educational Compact, 
you have joined us in our effort to create a better Los Angeles. Thank you for your 
time, your money and your collective moral support.  By working together—as 
we have for 123 years—we will continue to build a region that offers economic 
opportunity and a quality of life that is the envy of the world.

Sincerely,

Gary L. Toebben
President & CEO
Los Angeles Area Chamber of Commerce 

T
to the 1,600 member companies of the Los Angeles 
Area Chamber of Commerce and their 650,000 
employees in L.A. County. The money you invest, the 
time you volunteer and the passion you bring to the 
work of the L.A. Area Chamber is building a better 
and more economically vibrant community.  

The last three years have been very challenging for 
all of us, but you have continued to believe in the 
Chamber’s mission and our promise that by working 
together we could set the stage for an economic 



L.A. is the largest city in the United States without a professional football team. page
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10 ways the Chamber helped your business
Your investment in the Chamber helps us build a stronger economy and quality of life in the 
region. Here are a few ways we helped improve L.A. business:      

Provided access to 
financial aid for college

In an effort to improve college attainment 
throughout L.A., the Chamber supported 
127 Cash for College workshops in 
the greater L.A. region, helping nearly 
11,000 students and families complete 
the necessary forms to receive financial 
aid assistance to pursue their college 
endeavors.  Cal Grants offer up to $11,124 
in free grant aid per child each year of 
college, but some of the aid goes unused 
because families either do not know about 
the program or are unable to complete 
the complicated application forms. 
Bottom line: By expanding students' 
awareness of higher education and 
career opportunities, the Chamber is 
strengthening our future workforce.

3

4 Repealed onerous 
regulation on businesses

The U.S. Senate voted to repeal a provision 
in last year's health care reform bill that 
would require businesses to file 1099 tax 
forms to report anyone with whom they 
did more than $600 worth of business, 
placing an enormous burden on small 
businesses for routine purchases. This has 
been one of the Chamber's top priorities 
since Congress enacted it to help fund 
federal health care reform. The bipartisan 
vote sent the repeal bill to the president's 
desk where he signed it into law in April.
Bottom line: The repeal saves businesses 
of all sizes from mountains of time 
consuming, costly paperwork that would 
stall our economic recovery. 

PROMOTINg gLOBAL COMPETITIVENESS. 
BNSF Chairman & CEO Matt Rose spoke about the 
importance of international trade at the World Trade 
Week Kickoff Breakfast. Photo by ImageActive

BUILDINg THE SKYLINE. The new Wilshire Grand Hotel 
brings more than $1 billion in investment to the local 
economy.

10 Strengthened the 
workforce by uniting 
business and education

Nearly 140 business and community 
leaders headed back to school to become 
Principal for a Day in order to learn more 
about public education in Los Angeles 
and to begin a conversation on how the 
business community can support public 
schools. The event was presented by 
Pillar, a partnership between the Chamber 
and the Los Angeles Unified School 
District and sponsored by Bank of 
America. As an extension of the Principal 
for a Day program, educators will have 
a chance to be an Executive for a Day, 
where they will learn about leadership 
and management strategies they can 
implement at their school. 
Bottom line: A strong partnership 
between business and education is 
necessary for a healthy workforce.

Expanded civic leadership 
programs

The Southern California Leadership 
Network (SCLN) is partnering with the 
California Community Foundation over 
the next two years to expand its Global 
Connections program and launch the 
New American Leaders Fellowship. The 
expanded Global Connections program 
will foster cross-cultural collaboration 
while New American Leaders Fellowship 
will provide first- and second-generation 
Americans more opportunities to become 
regional civic leaders.  SCLN also is gearing 
up for the second year of the California 
Connections program bringing together 
executives from around the state to foster 
collaboration on solving the challenges 
facing California. 
Bottom line: Strengthen your civic 
leadership skills through the globally-
recognized programs of the Chamber’s 
Southern California Leadership Network.

Paved way for L.A. Office 
of Economic Analysis 

L.A. City Council President Eric Garcetti 
introduced a motion to identify funding 
sources for a permanent Office of 
Economic Analysis (OEA). This Chamber-
initiated office provides city policymakers 
with a non-partisan, independent analysis 
of proposed ordinances for their impact 
on the City's business climate and overall 
economic competitiveness. 
Bottom line: The OEA will finally give 
L.A.’s elected officials and the public 
the economic information necessary to 
evaluate the impact of new legislation.
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More than 500 business executives 
and members of the diplomatic corps 
gathered for the 85th Annual World 
Trade Week Kickoff Breakfast at the 
Los Angeles Marriott Downtown. 
The Chamber is now working with the 
City of L.A. and the Brookings Institue 
in developing a Metropolitan Export 
Initiative here in Los Angeles. The 
Chamber also co-hosted the third annual 
The Americas Business Forum – Creating 
Jobs Through Exports with the UCLA 
Anderson School of Management 
and the U.S. and Foreign Commercial 
Service. The two-day event brings senior 
commercial officers in the Western 
Hemisphere to meet with local businesses 
and discuss export opportunities that 
help create jobs and grow the economy.
Bottom line:  The Chamber is 
leading local efforts to create regional 
employment though exports.

Promoted global business 
opportunities 9

5 Advocated for pro-jobs 
legislation in Sacramento 

More than 100 business and civic leaders 
joined forces for the ACCESS Sacramento 
trip to advocate for pro-jobs legislation in 
California. The annual trip focused on vital 
issues such as reforming the state’s anti-
jobs business regulations including CEQA 
as well as pushing for meaningful budget 
and pension reforms. The delegation met 
with Gov. Jerry Brown and more than 
50 lawmakers, including State Senate 
President pro Tem Darrell Steinberg and 
Assembly Speaker John Pérez.
Bottom line: The Chamber is at the 
forefront of statewide efforts to fix 
California’s budget problems and make 
our state more business-friendly.

2 Championed model for 
transportation investment

This Spring, Chamber President & CEO 
Gary Toebben and Mayor Villaraigosa 
joined congressional leaders to kick off 
“America Fast Forward (AFF),” the national 
version of L.A.’s proposed 30/10 initiative.  
AFF will help local communities accelerate 
transportation projects by using 
dedicated local tax revenue to secure 
upfront government loans and bonds for 
immediate construction.  The innovative, 
budget-friendly proposal was endorsed 
by a bipartisan group of lawmakers as 
well as both U.S. Chamber President and 
CEO Thomas Donahue and National AFL-
CIO President Richard Trumka. (pictured 
above center)
Bottom line:  Our region is taking 
a lead role in modernizing national 
transportation funding and is closer to 
building 30 years of local transportation 
projects within the next decade.

1 Led region’s largest 
consensus delegation to 
Washington, D.C.

More than 150 business, civic and elected 
leaders gathered in the nation’s capital 
for Los Angeles on the Hill – ACCESS 
Washington, D.C.  This regional consensus 
trip unifies local stakeholders as we 
advocate together for job creation and 
L.A.’s economic recovery. The delegation 
pushed for smart budget investments in 
infrastructure investment, education and 
workforce development.  Delegates met 
directly with top national leaders, including 
White House Chief of Staff Bill Daley; the 
Secretaries of Education, Energy, Housing, 
Labor and Transportation; Senate Majority 
Leader Harry Reid; Chair of White House 
Council of Economic Advisors Austan 
Goolsbee; and many more. 
Bottom line: The Chamber is the region’s 
leading business voice in Washington, 
D.C. working with White House and 
Congressional leaders to get our 
economy moving again.

KICKED OFF AMERICA FAST FORWARD. Local 
business leaders joined legislators on Capitol Hill to 
kick off "America Fast Forward." Photo courtesy of 
U.S. Chamber of Commerce.

gov. Jerry Brown joined board members at 
the Chamber to discuss the state budget, 
pension and CEQA reform.

IN JANUARY … Mayor Antonio Villaraigosa 
joined the Chamber for a conference 
celebrating newly-elected  Los Angeles 
Unified School District Superintendent 
John Deasy. City of Los Angeles Deputy 
Mayor Jaime de la Vega, the Mayor’s 
Office of Economic and Business Policy 
Director Jeremiah Jackson, and co-
chair of the Business Leaders Task Force 
on Homelessness Renee White Fraser 
discussed 30/10, development reform and 
homelessness at the Land Use & Mobility 
Council. Dr. Mitchell Katz, director of L.A. 
County’s Department of Health Services, 
spoke on the reopening of Martin Luther 
King Jr. Hospital at the Health Care Council 
lunch. Economist Christopher Thornberg, 
Beacon Economics, gave his take on how to 
get California back on track at the Economy 
& Infrastructure Council. At the Accenture 
Pancakes & Politics Breakfast Speaker 
Series, LAUSD Board of Education Board 
member Richard Vladovic stated, “So goes 
our schools, so goes the economy.”  
IN FEBRUARY … L.A. City Chief 
Administrative Officer Miguel Santana 
discussed next steps for the City’s 
budget at the Government & Civic Issues 
Council. Tim Leiweke, president & CEO, 
Anschutz Entertainment group (AEg), 
and representatives from NBCUniversal, 
Thomas Properties group and the 
Housing Authority of the City of Los 
Angeles gave presentations on four 
major development projects. L.A. City 
Councilmember Paul Krekorian spoke at 
SCLN’s Global Connections dinner. At the 
Global Initiatives Council, economist John 
Husing, Economics & Politics, Inc., stated 
that exporting activity will get California 
out of the economic downtown. The 
Chamber hosted U.S. State Department 
Under Secretary Robert Hormats, who 
discussed small business opportunities 
and the Asia-Pacific Economic Cooperation 
forum. Frederick Huntsberry, COO of 
Paramount Pictures, shared the impact of 
internet piracy on jobs at the Economy & 
Infrastructure Council. IN MARCH … Board 
members met with gov. Jerry Brown at 
the Chamber, discussed CEQA and pension 
reform, and endorsed his proposal for a 
special election in June. Richard Edelman, 
president & CEO, Edelman, discussed 
the 2011 Edelman Trust Barometer at 
the Occidental Petroleum Power Hour 
Series. “If we’re not creating private sector 
jobs, we’re not going to solve the riddle 
of Los Angeles,” said L.A. Deputy Mayor 
Austin Beutner at the Chamber’s Board of 
Director’s meeting. At the Small Business 
Council meeting, sponsored by Wells 
Fargo, Marty Keller, director of the Office 
of the Small Business Advocate, California 
Governor’s Office of Economic Development, 
advised small business groups to form 
an alliance and speak with one voice.   IN 
APRIL … New Los Angeles Department 
of Water & Power General Manager Ron 
Nichols met with the Environmental 
Sustainability Council to discuss his goals 
for the department. U.S. Department of 
Housing and Urban Development Assistant 
Secretary Sandi Henriquez and Assistant 
Secretary Mercedes Márquez heard from 
local homeless service providers at the 
Collaborative Leadership Summit to End 
Homelessness. James Lott, executive vice 
president of the Hospital Association of 
Southern California, discussed preparing 
workers for health care careers at the joint 
Education & Workforce Development and 
Health Care Councils meeting. L.A. City 
Councilmember Bernard Parks discussed 
the “severe times” that L.A. is currently 
experiencing when it comes to balancing 
the budget at the Accenture Pancakes & 
Politics Breakfast Speaker Series. Mark 
Thorpe, Los Angeles World Airports, 
Jim MacLellan, Port of Los Angeles and 
Michael Vanderbeek, Port of Long Beach, 
spoke about the importance of investing in 
infrastructure at the joint Global Initiatives 
and Economy & Infrastructure Councils 
meeting. Andreas Kluth, writer for The 
Economist, spoke at a special briefing about 
"The People’s Will: Radical Democracy and 
California’s Hope for Reform." 

Supported new downtown 
L.A. skyscraper

The Chamber successfully advocated 
for the Wilshire Grand project, which 
was heard and approved by the L.A. City 
Council earlier this year. This will be the 
first new skyscraper built in downtown 
since the early 1990s, and brings 
more than $1 billion in investment and 
thousands of jobs to our local economy. 
The Chamber strongly supported the 
Thomas Properties group, Inc. and 
Korean Air project, designed by AC 
Martin Partners.
Bottom line: The Wilshire Grand project 
continues downtown L.A.’s renaissance 
and will bolster our city’s efforts to be a 
national convention destination.
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The first commercially exhibited motion pictures in the United States were presented in 1894 by Edison Studios, owned by inventor Thomas Edison.

At AT&T we know what you want. 
Control of your budget. Control of 
the services you buy and use. Control 
of how you connect with your world.

Competition has spurred our 
advancements in wireless, 
broadband, and advanced digital 
entertainment, bringing choice and 
innovation right where you always 
want it—in your control.

you want

att.com

© 2011 AT&T Intellectual Property. All rights reserved. 
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The Business of Entertainment, Continued from page 1

TELEVISION
The television and film industries in L.A. are closely 
related, as most of the motion picture studios produce 
television shows as well as movies, and many television 
studios actually started out making motion pictures.

Some of the most talked about shows on television are 
filmed in the area, and production extends into all corners 
of the L.A. region, including recent efforts by companies 
like L.A. Center Studios (home of "Mad Men") to bring 
production downtown.

Television production helps to fuel another economic 
engine, tourism, and long lines of fans waiting to see a 
taping of their favorite TV show are a common sight 
outside of studios.

SPORTS
Besides uniting city residents behind a common goal 
(rooting for their home teams), L.A.’s 18 professional 
teams, 11 college teams and more than a dozen large-
scale annual sporting events have a tremendous impact 
on the economy. Sporting events in Southern California 
contributed more than $4.2 billion in total economic 
impact to the L.A./Orange County area in 2009, and had 
a combined attendance of 20.8 million people. 
For more information on this economic engine, see page 7.

MUSIC
L.A. – home to the iconic Capitol Records building – is 
also one of the most important cities in the recording 
industry and has long been a breeding ground for 
internationally acclaimed musical talent.

Universal Music Group, the largest group of record 
labels in the recording industry accounting for 31.71 
percent of the U.S. market, has one of its headquarters 
in Santa Monica. It is the largest of the "big four" record 
companies. The second largest, Warner Music Group, got 
its start as a division of Warner Bros. Pictures and still 
maintains offices in L.A. The area is also home to iconic 

smaller labels, such as Rhino Records, which helped 
to create a reissue boom in the ‘70s by repackaging old 
recordings for contemporary audiences.

L.A. is a mecca for live musical performances, attracting 
fans to the landmark Hollywood Bowl, the fabled Sunset 
Strip and downtown to The Music Center of Los Angeles’ 
various venues, including the Frank-Gehry designed Walt 
Disney Concert Hall, home to the world-renowned Los 
Angeles Philharmonic.

The world’s largest music promoter and venue owner, 
Live Nation, is headquartered in Beverly Hills, and the 
second largest, the Anschutz Entertainment Group 
(AEG) is based in downtown Los Angeles. Annually, Live 
Nation promotes or produces more than 22,000 events, 
including music concerts, with total attendance exceeding 
50 million–more than the NBA, NFL and NHL combined. 
AEG’s regional division, Goldenvoice, operates the award 
winning annual Coachella Valley Music & Arts Festival as 
well as Stagecoach: California's Country Music Festival. 
This year, the Coachella Music Festival sold out its 75,000 
tickets in less than a week and packed 146 nearby hotels 
(typically costing double what they normally would). 
While there are no specific economic impact studies 
available for these festivals, a multi-day festival with 
similar attendance numbers in Seattle had an estimated 
impact of $44.4 million in 2006.

Closely related to the music industry is the broadcast 
radio industry. Local stations such as CBSRadio’s “world 
famous” KROQ helped to launch the careers of previously 
low-key Southern California bands The Offspring, The 
Red Hot Chili Peppers and Sublime.

VIDEO gAMES/DIgITAL MEDIA
Relatively newer to the entertainment scene, the video 
game and digital media industry is growing, with 26,700 
direct and indirect jobs and $13.6 billion in economic 
output for L.A. and Orange counties in 2009. A large 
number of video game designers and publishers have 
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settled in the region, including Activision Blizzard, which 
produces some of the world's best selling video game 
franchises, including Call of Duty, Crash Bandicoot, 
Guitar Hero and World of Warcraft.

WORKFORCE
Entertainment is a huge employer in the region, with 
120,500 people, or one in 10 residents, working directly in 
the industry. Its high multiplier effect also creates a high 
number of indirect jobs, resulting in 359,600 total jobs in 
L.A. and Orange counties.

One unique feature of the entertainment workforce is the 
large number of “nonemployer firms,” or self-employed 
workers. There were 112,467 nonemployer firms in 
L.A. County in 2008, and most are connected to the 
entertainment industry, particularly in motion picture and 
video production.

Entertainment has seen a drop in employment since 2004, 
when there were 137,600 jobs in L.A. County. The largest 
number of jobs was lost in motion picture and video 
production, which saw employment fall by 16.8 percent 
or 19,800 jobs. However, recovery is underway; 2010 saw 
employment growth in the sector, and economists project 
a 9 percent growth between 2009 and 2014. 

Because of the important role entertainment plays in 
L.A.’s economy, supporting the entertainment workforce, 
investing in the creative economy and protecting the rights 
of copyright holders are vital steps to ensuring the long-
term prosperity of the region and maintaining L.A.’s status 
as the entertainment capital of the world.

“The entertainment industry not only has a direct impact 
on the local economy, it increases awareness of the L.A. 
brand throughout the world,” says Chamber President 
& CEO Gary Toebben. “In today’s competitive global 
economy, this is an invaluable asset we cannot afford 
to lose.”

For more information, contact Mandy Denaux, 
213.580.7532 or mdenaux@lachamber.com.



Statewide Term Limits Reform - Californians for a Fresh Start
The Chamber partnered with the L.A. County Federation of Labor on a term limits reform initiative that has qualified for the next state-
wide election. The initiative will reduce state lawmakers’ time in office to 12 years, but allow them to serve the entire time in a single 
house. This allows lawmakers to focus on developing expertise and long-term policy solutions rather than on their next election. 

 

Big dreams for a better L.A.

or more than 120 years, the L.A. Area Chamber has F
championed L.A.’s port, an international airport, water 

system, entertainment industry and freeway system. We 

asked members of the Chamber’s Board of Directors, what’s 

your dream project or policy idea for the L.A. region that the 

Chamber can help make a reality?

“

Of all the major development projects in 
the works right now, the plans to build 
an NFL stadium in the Los Angeles area 
are some of the most exciting. Not only 
would a professional football team have 
an enormous economic impact but 
also, it would help foster a strong sense 
of community and pride throughout 
the region. My dream is that with the 
continued support of the Chamber and 
business community, pro football will 
again be a reality for Los Angeles.

David Simon
President
Los Angeles 
     Sports Council

The iconic Hollywood sign, made up of 50-foot-high letters, was built in 1923 by property developers and originally read "Hollywoodland.” 

SUPPORTBUSINESS ADVOCACY PRIORITIES

STATEWIDE POLITICAL REFORM:

Reforming the City of L.A.'s Uncompetitive Business Tax (gross Receipts)
The City of Los Angeles levies a gross receipts tax on most businesses, making L.A. the second-highest taxed city in L.A. County and near 
the top of all major U.S. cities. The Chamber successfully advocated for the creation of a new business tax reform commission at City Hall 
and is now pushing for across-the-board reforms that will encourage job and business growth.

L.A. City Office of Economic Analysis
In 2010, the Chamber won a unanimous vote at City Hall for our proposed Office of Economic Analysis that will provide a non-
partisan, independent review of proposed City legislation for the potential job and economic impact. The pilot project was funded for 
the first year with $250k. The Chamber is working with City Hall to identify a permanent source of funding for fiscal year 2012.

L.A. City Planning & Permit Reform
L.A. has one of the most expensive and confusing planning/permitting processes of any major U.S. city. Applicants often have to deal 
with multiple city departments with differing standards and timelines. The Chamber strongly supports the Mayor’s efforts to make 
the system more transparent and efficient, as well as provide certainty to all stakeholders. 

The California Environment Quality Act (CEQA) Strengthening
CEQA was originally intended to ensure that development projects meet environmental standards. However, the law is often abused 
to stop projects for political reasons wholly unrelated to the environment. In March 2010, the Chamber convened a wide consortium 
of L.A. based CEQA experts and developed a working document entitled "CEQA Strengthening Recommendations." Reaching out to 
build a statewide coalition of support, the goal is to fix CEQA so that it lives up to its original intent.      

Local Ports & goods Movement
The Port of Los Angeles is a $50 billion per year economic engine, and supporting pro-customer priorities and infrastructure 
improvements are essential to maintaining the Port as the nation's busiest complex. The Chamber advocates for expediting terminal 
improvement projects, ensuring an economically feasible clean air action plan and opposing mandates or new fees on port customers. 

America Fast Forward
In 2008, voters approved a sales tax increase to generate $40 billion in transportation funding over the next 30 years. Formerly 
known as the 30/10 Initiative, America Fast Forward seeks to partner with the federal government to build a dozen major 
transportation projects within the next 10 years rather than over three decades. This innovative bipartisan plan will create more 
than 100,000 jobs. Cities across the country are looking at replicating this plan for their own transportation needs.

Los Angeles International Airport (LAX) Modernization 
LAX is a $60 billion annual economic engine for our region and supports thousands of local jobs. The Chamber is proud of recent 
progress to modernize outdated terminals for a better passenger experience. However, there is still a pressing need to reconfigure the 
two northern runways for greater passenger safety and to accommodate the next generation of larger, cleaner and quieter aircraft.

BUSINESS CLIMATE

REgIONAL ECONOMIC ENgINES    

L.A. City Budget Crisis & Public Pension Reform
In 2006, the Chamber and former Mayor Richard Riordan first raised concerns about the City's unfunded pension liabilities. Today, 
the pension crisis is the single greatest financial threat to the City's solvency. Unfunded pension liability and overly generous pension 
benefits affect local businesses through reduced City services and higher fees, and could cost taxpayers and our city billions of dollars.

The Chamber supports structural reforms to the City's budget process that includes: (1) reform the City’s pension system, including 
requiring current and former employees to contribute to their health care benefits; (2) focus on the delivery of essential city services; 
(3) implement performance-based, multi-year budgeting and improved accounting practices; and (4) strengthen the reserve fund.

gOVERNANCE & FISCAL REFORM

Business Leaders Homelessness Task Force (Partnership with United Way of greater Los Angeles)
The Chamber and United Way of Greater Los Angeles formed the Business Leaders' Task Force and launched the Home For Good 
report - a five-year strategic plan to end chronic and veteran homelessness in L.A. via permanent supportive housing (PSH). Placing 
a chronically homeless individual in PSH costs taxpayers 42 percent less than when they are living on the street.

REgIONAL STEWARDSHIP

Improving Public Education through Public Policy 
The Chamber is sponsoring the following legislation that promises to strengthen our public education system:
AB 18 (Brownley) – This bill will restructure education funding and shift authority from Sacramento to local school districts.
AB 250 (Brownley) – This bill will implement 21st century standards and assessments and reengineer the current process of 
adopting instructional materials and textbooks.
AB 790 (Furutani) –  This bill establishes a Linked Learning high school pilot program that would allow participating districts to 
implement a district-wide approach that supports strong academics, technical education and real world experience in the classroom. 
AB 1304 (Block) – Supports teacher development and creates a visible teacher pipeline for Linked Learning throughout California. 

Local Education Leadership
The Chamber applauds new Los Angeles Unified School District (LAUSD) Superintendent John Deasy's goals to improve LAUSD. The 
Chamber recognizes that improvement of local schools must be a collective effort and supports the Superintendent’s “Performance 
Meter”, which outlines specific goals that will measure and guide his performance and overall performance of the school district.

EDUCATION & WORKFORCE DEVELOPMENT   
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“

“

John Q. Duong
Vice President, Real Estate 
     and Public Affairs
Clear Channel Outdoor, Inc.

L.A. faces a tough economic climate. 
As civic, business and community 
leaders, we have an opportunity 
to strengthen L.A.'s fiscal future. 
Business and elected leaders must 
commit to collaborating for the 
common good of our city. Forging 
new public-private partnerships that 
ensure we retain jobs and welcome 
new economic opportunities is 
critical. As community leaders, we 
have an obligation to play a major role 
in this effort.

“

“

“

Chivas USA believes that for the Los 
Angeles region to thrive, it is vital 
that we offer our youth and children 
the opportunity to achieve their 
true potential. This starts with all of 
us coming together and building a 
path to quality education that youth 
need and deserve. Clem gatmaitan

CFO 
Club Deportivo 
     Chivas USA 

Members of Congress from both parties expressed 
support for the expansion of the Transportation 
Infrastructure Finance and Innovation Act (TIFIA). 
Elected officials and committee staff committed to engage 
with the Chamber once transportation reauthorization 
language is released. "L.A. should be proud," said Sen. 
Barbara Boxer, above, discussing the City's leading role 
in TIFIA funding at a briefing that also featured Senate 
Majority Leader Harry Reid. 

Following the briefing, Mayor Villaraigosa shared with the 
delegation his appreciation for Boxer’s ongoing efforts on 
behalf of the transportation initiative. “One hundred and 
ten mayors from around the country have signed onto 

Los Angeles is moving America forward, 
Continued from page 1

America Fast Forward, and we’re signing on new mayors 
all the time," said Villaraigosa. "[This initiative] would 
have never gotten the traction it’s received if it wasn’t for 
Senator Boxer." 

Another hot-button issue for this year’s delegation 
was supporting legislation to crack down on copyright 
infringement. A recent study estimates that almost a 
quarter of global Internet traffic and more than 
17 percent of U.S. Internet traffic is copyright infringing – 
a problem that results in billions of dollars of lost revenue 
and jobs for key industries, especially entertainment. 

While in D.C., the delegation heard from former Sen. 
Christopher Dodd, chairman and CEO of the Motion 
Picture Association of America, which is working to 
pass legislation that would establish an expedited process 
for cracking down on websites that are dedicated to 
infringing activities. 

“If someone breaks into a jewelry store and steals jewelry, 
that’s called burglary. But if someone illegally downloads 
a film, somehow they’re applauded as being creative. And 
what’s the difference; you’re hurting good, hard working, 
middle class people whose jobs depend upon this 
industry,” said Dodd.  “These creative people produce the 
most desirable entertainment content in the world. When 
we tolerate the thievery of a product like this, we need 
to understand that this not only hurts our country, but it 
also hurts these individuals.” said Dodd. 

Education and workforce development continued to be 
top priorities for this year’s delegation. During the trip, 
the Chamber briefed members of Congress and legislative 
staffers on Linked Learning and advocated incorporating 
it into the Elementary and Secondary Education Act. 
Linked Learning is an initiative to lower drop out rates 
and improve college and career readiness. 

Three weeks after the trip, Education Secretary Arne 
Duncan announced the allocation of $500 million for 
Race to the Top Early Learning Challenge Grants. This 
allocation will provide the nation's most vulnerable 
children with the tools needed to be successful and create 
economic prosperity.

In addition, members of this year’s delegation met with 
White House Chief of Staff Bill Daley; U.S. Secretary 
of Energy Steven Chu; U.S. Secretary of Education 
Arne Duncan; U.S. Secretary of Labor Hilda Solis; U.S. 
Secretary of Housing & Urban Development Shaun 
Donovan; U.S. Secretary of Transportation Ray Lahood, 
Chair of White House Council of Economic Advisors 
Austan Goolsbee; Environmental Protection Agency 
Administrator Lisa Jackson; Chair of White House 
Council of Environmental Quality Nancy Sutley; Director 
of National Intelligence Gen. James Clapper; Senator 
Dianne Feinstein and many more.

For more information, contact Beverly Kentworthy, 
213.580.7531 or bkentworthy@lachamber.com.
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Preparing future generations of Angelenos

 resident Barack Obama emphasized the need to make 
education a national priority when he announced his Race 
to the Top initiative in 2009. And during his 2011 State of 
the City address, Mayor Antonio Villaraigosa expressed 
confidence that a quality educational system would produce 
a workforce capable of capitalizing on a global economy, 
which in turn would lead Los Angeles to prosperity.

“If L.A. is going to be competitive in a world economy 
that’s founded on intellectual capital, we’re going to have 
to do a lot better job to educate our kids, to graduate more 
of them, to set higher standards, to continue the reform 
efforts that we’ve engaged in the last five and a half years,” 
Villaraigosa said.

As a trustee for the welfare of the region since 1888, the 
Chamber is also invested in educating and preparing 
future generations of Angelenos. After all, the Public 
Policy Institute of California reports that if current trends 
persist, employers within the state will have one million 
fewer college graduates than needed in 2025. Fortunately, 
now more than ever, the Chamber is positioned to help 
increase educational attainment.

“We’re in a really good place to improve education not 
only locally, but at a state and national level now,” said 
Chamber Senior Vice President of Education & Workforce 
Development David Rattray. Rattray serves as co-chair 
of State Superintendent of Public Instruction Tom 
Torlakson’s transition team along with Linda Darling-
Hammond, who led President Obama’s education policy 
transition team.

Recently, the co-chairs submitted recommendations 
to Torlakson, which call for improvements to teacher 
preparation and quality, curriculum, better cooperation 
and sharing of data between high schools and colleges, 
increased accountability, seamless inclusion of early 
education in the K-12 system, and increased investment.

“Everything we’re doing right now is focused on closing 
achievement gaps statewide,” Rattray said.

Locally, the Chamber works with signatories of the L.A. 
Compact, a commitment signed in February 2010 by 
city, business, education and community leaders to work 
together to make sure all students graduate from high 
school and college and have access to sustainable careers. 

P

Focus on education and workforce development

Scenes from some of the Chamber’s 
key events in 2011

Chamber Snapshots 1. More than 100 business and civic leaders advocated for pro-jobs legislation during the Chamber’s annual ACCESS Sacramento trip. 
The delegation held more than 70 meetings with state lawmakers and senior officials from Gov. Jerry Brown's office, including Director 
of the California Department of Finance Ana Matosantos (above).  2. More than 1,400 business and civic leaders welcomed 2011 
Board Chair Joseph Czyzyk, Mercury Air group, Inc., at the 122nd Annual Inaugural Dinner at JW Mariott at L.A. LIVE. Many elected 
officials were in attendance, including Gov. Jerry Brown (above). Photo by ImageActive  3. On Principal for a Day, nearly 140 business and 
community leaders headed back to school to learn more about public education in Los Angeles and to begin a conversation on how 
the business community can support public schools. Above, Michael Kives of Creative Artist Agency meets with students.

amela Farber, above, may be the president of the Small 

Wearing the Chamber Hat

P
Business Organization, but as an L.A. Area Chamber 
Ambassador, she puts on her “Chamber hat.” It’s one that she’s 
been wearing for more than 10 years. 

“Being an Ambassador is not about what you can get out of it, 
rather, what you can give—the more you ‘give,’ the more you 
seem to get in return,” Farber said. “It’s about genuinely caring 
to make a contribution to someone else.” 

Chamber Ambassadors help members maximize their 
investment in the Chamber by facilitating member-to-
member communication, and supporting and encouraging 
member involvement in the organization. Ambassadors greet 
members at Chamber events and special sessions throughout 
the year, and often serve as official representatives of the 
Chamber at community events.

Farber volunteered to become a Chamber Ambassador as 
a way to reach out to new and existing members to actively 
engage them in Chamber activities and to help make 
membership a more personal experience. And along the 
way, Farber has established lasting relationships with fellow 
Chamber members.

“I have formed a stronger bond with the Los Angeles business 
community,” she said. “Meeting and interacting with the 
people shaping and growing our community has been a very 
worthwhile opportunity.”

Farber’s experience is one that she hopes other Chamber 
members will be able to benefit from. Ambassadors meet once 
a month and are required to serve a one-year term.

“We are very lucky to have the Ambassadors as a part of the 
Chamber family,” said David Eads, executive vice president 
& COO of the Chamber. “They are often the first face that 
members see when they come to a Chamber event and they 
provide an added touch to the Chamber experience.” 

 The Chamber is currently recruiting for Ambassadors. If 
you’ve been a Chamber member for at least one year and 
would like to apply for the Ambassadors Club, visit 
lachamber.com/ambassadors.

“The best part about being an Ambassador has been the 
relationships I have formed and the life-long friendships I 
have made,” Farber said.  “I know that whenever I need a 
business perspective, or even sometimes a personal one, I only 
need to reach out to a fellow Chamber member.”

Become an L.A. Area Chamber Ambassador today. Contact 
Bridget Netter, 213.580.7576.

The strategy involves working with the Los Angeles 
Unified School District and new Superintendent John 
Deasy who — on his first day on the job — announced 
an ambitious agenda to increase graduation rates, 
attendance and test scores.

As part of the plan, which tackles objectives outlined 
in the L.A. Compact, graduation rates must rise from 
55 percent to 70 in four years; the percentage of middle 
and high school students who test as "proficient" 
in math must nearly double; and the percentage of 
third grade students who test “proficient” in English 
language arts must rise from 35 percent to 62.

To tackle the reading challenge, the Chamber and L.A. 
Compact partners will work with the Campaign for 
Grade-Level Reading, a national effort to help find and 
enact solutions to three major obstacles to achieving 
grade-level reading by the end of third grade:

X  School readiness challenge: too many children 
showing up for kindergarten not ready for what 
school has to offer

X  Chronic absence challenge: too many children 
missing too many days of school and too much 
instructional time

X  Summer learning loss challenge: too many 
children losing too much ground academically 
during the summer months

Students who don’t read proficiently by third grade 
are four times more likely to leave school without a 
diploma than proficient readers, according to a 2010 
study by the Annie E. Casey Foundation. The study 
said third grade is an important pivot point in a child’s 
education, when students shift from 'learning to read' 
to 'reading to learn.'

For the Chamber, a student that leaves school prior to 
graduation is the sign of a failed system. “Our entire 
education & workforce development effort is dedicated 
to ensuring that this doesn’t happen,” Rattray said. "We 
want them graduating high school and college, and on 
a fast track to great careers so they can be successful 
and power our economy.” 

For more information, contact David Rattray, 
213.580.7515 or drattray@lachamber.com.



Sporting events in Southern California contributed more than $4.2 billion in total economic impact to the L.A./Orange County area in 2009. page
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4. At the Third Annual The Americas Business Forum, U.S. Under Secretary of Commerce for International Trade Francisco J. Sánchez, above, told business leaders that emerging markets in Canada, 
Mexico and Latin America present significant opportunities for economic growth in California.  5. From left, L.A. City Controller Wendy Grueul, chairman and CEO of the Motion Picture Association of 
America and former Sen. Christopher Dodd, President & CEO Gary Toebben, and Chamber Board Chair Joseph Czyzyk meet during the ACCESS D.C. trip.   6.  At the World Trade Week Kickoff Breakfast, 
Chamber President & CEO Gary Toebben presented the prestigious Stanley T. Olafson Award to Dr. Richard Drobnick, director of the Center for International Business Education and Research at the 
University of Southern California's Marshall School of Business and managing director of the Association of Pacific Rim Universities World Initiative.

— Alan Rothenberg
      Chairman, Sports Council

“

“

Like most other industries, 

sports has seen its revenue 

and attendence impacted by 

the economy. However … even 

as people are making tough 

decisions about where to spend 

their money, they’re still invested 

in the sports industry.
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Sports are heavy hitters in the 
Los Angeles economy

Southern California's economic engines:

ext time you’re at Staples Center, wearing your lucky N

4 5 6

jersey and enjoying a hot dog while watching Kobe dunk, you 
can also relax knowing you are doing your duty to pump up 
the Los Angeles economy.

Sports are a serious business in L.A., contributing $4.2 
billion in economic impact and drawing 20.8 million people 
to sporting events in 2009. “Like most other industries, 
sports has seen its revenue and attendence impacted by 
the economy,” says Alan Rothenberg, chairman of the Los 
Angeles Sports Council. “However … even as people are 
making tough decisions about where to spend their money, 
they’re still invested in the sports industry.”

The region boasts 18 professional sports teams, 11 college 
teams and 21 championship wins. L.A. is one of four 
metropolitan areas to host two Major League Baseball 
teams: the Dodgers in the National League and the Angels 
of Anaheim in the American League; and also has two NBA 
teams: the Lakers and the Clippers; a WNBA team: the 
Sparks; two NHL teams: the Kings and Anaheim Ducks; and 
two professional soccer teams: the Galaxy and Chivas USA. 
With Chamber-supported projects in the works to build a 
NFL stadium, the area may soon claim a professional football 
team as well.

L.A. also hosts more than a dozen large scale annual sporting 
events. One such large event is the Summer X Games, held 
every July since 2003. Hundreds of thousands of fans attend 
this premier action sports competition and millions more 
watch the event broadcast on television and online, which 
features the best of skateboarding, motocross, BMX, rally 
car racing and surfing. Skateboarding itself is a homegrown 
L.A. sport, which started out in the early 50s as a pastime for 
surfers, who called it “sidewalk surfing.”

Many companies have been attracted to the area’s thriving 
sports industry, including most notably The Anschutz 
Entertainment Group (AEG), the world's largest owner of 
sports teams and events and the owner of the world’s most 

profitable sports and entertainment venues. It owns and 
operates Staples Center and The Home Depot Center, and 
manages the XL Center, the Rose Garden and Rentschler 
Field. 

Creative Artists Agency, called "the dominant sports 
agency in the United States” by the Sports Business Journal, 
represents sports stars as well as A-list actors and musicians 
and is also headquartered in L.A. The agency represents such 
professional athletes as David Beckham, Eli Manning, Derek 
Jeter, LeBron James and Tony Hawk.

“The impact of sports is hard to quantify,” says Chamber 
President & CEO Gary Toebben. “Not only does the industry 
contribute enormously to the wealth of the region, but it 
creates a forum for all of Los Angeles to come together.” 

With its unique ability to turn a rambling city into a 
united community, the sports industry is one of L.A.’s most 
important and impactful economic engines.

For more information, contact Mandy Denaux, 213.580.7532 
or mdenaux@lachamber.com.

1879  
The Los Angeles Athletic 
Club is founded.

1900  
The City of Los Angeles 

opens the Riverside Golf 
Course at Griffith Park - the 

first municipal golf course 
in the nation.

1907 
George Feeth introduces 

surfing to California at 
Redondo Beach.

1922 
The Rose Bowl is 
completed.

1932 
The X Olympiad opens in 
L.A. 52 years later in 1984, 
The XXIII Olympiad opens 
in L.A.

1938 
Golfer Babe Didrikson becomes 

the first woman to ever play in 
a men's PGA Tournament when 

she plays at the Los Angeles 
Open at Griffith Park. A woman 

didn’t play in the PGA again 
until 2003.

1960 
The Lakers move from 
Minneapolis to Los Angeles.

1986 
The first City of Los Angeles 
Marathon is held.

1989 
Ultra-endurance cyclist and 
athlete Jonathan Goldberg 

opens the first 'spinning 
studio' in Santa Monica, 

paving the way for the 
popular spin classes of today.

1994 
The Soccer World Cup is 

hosted by Pasadena at the 
Rose Bowl, drawing a 

crowd of 94,194.

1999 
Staples Center opens in 
downtown L.A. 

2001 
The Los Angeles Sparks 
become the first WNBA team 
to go undefeated at home for 
an entire season.

1890 
The first Tournament of 
Roses Parade is held which 
included chariot races.

Some highlights 
from the history 
of sports in L.A.

1958 
The Dodgers move from 

Brooklyn, N.Y. to L.A.

Photo by Johanna Siegmann



ACCOUNTING
Jackson Hewitt Tax Services
15 percent off all tax preparation fees. Contact Robert Ovalle, 
562.423.5477 or Robert.Ovalle@jtax.com.

ADVERTISING
Billboard Connection Outdoor Advertising   
40 percent off all production charges plus free graphic design with 
any advertising campaign. Minimum $3,500 total campaign budget. 
Contact Brian Alexander, 310.429.3900.

ADVOCACY
Move LA   
10 percent off events for the next 12 months. Contact 
Amy Williams, 310.310.2390 or amy@movela.org.

ATTORNEYS
Dickerman & Associates
20 percent discount on hourly rate for business, real estate and 
general civil litigation. Contact William Dickerman, 310.268.6666 or 
wmdickerman@gmail.com.

The Macellaro Law Firm
30 percent discount. Contact Teresa Macellaro, 310.399.8585 or 
tmacellaro@macellarolaw.com.

AUDIO VISUAL
CCS Presentation Systems, Inc.
$75 off projector rentals. Contact Gina Riberi, 323.954.7754, ext. 12.

AUTOMOBILE SERVICES
Enterprise Rent-A-Car
10 percent off with code 32w2630. Call 1.800.593.0505 or your local 
office.

High-N Mobile Auto Detailing
20 percent off auto wash and detail. Services provided at your 
location. Contact James Douglass, 213.840.3379. 

BUSINESS DEVELOPMENT
All City Employees Benefits Service Association (ACEBSA)
10 percent off AMC movie tickets, 10-45 percent off Disneyland, 
Knott’s Berry Farm, Magic Mountain tickets, and 25 percent off See’s 
Candies Gift Certificates. Contact Stephanie Rodriguez or Rhianna 
Castro, 213.485.2485. 

Co-Pilots Advisory Boards & Business Services  
Special Pilot 101 Advisory Board: $395 per person for all (4) sessions 
(standard cost: $795). Contact Wade Sorola, 626.506.6284.

CLUBS/PRIVATE
Los Angeles Athletic Club 
Join the Los Angeles Athletic Club and receive $200 off your 
initiation fee. Application subject to approval. Call 213.630.5200.

COMMUNICATIONS 
CoolerEmail, Inc.
20 percent sign-up discount on any email marketing service plan. 
E-mail Dan@coolermail.com with LAChamber in subject. One 
discount per account. 

Member Advantage
The Chamber’s member-to-member discount program offers a variety of savings, from hotel rooms to 
printing and shipping. If you’d like to offer other members a discount on your products or services, contact 
Pat Clark, 213.580.7595 or pclark@lachamber.com.

COMPUTER & AV
SmartSource Rentals
20 percent off all rental equipment. Restriction: Discount is on 
equipment subtotal only. Contact Kim Webb 310.237.5324

CONSULTANTS
Majestic Hospitality
15 percent off all fixed-fee bids. Contact Christopher Henry, 
310.895.7925 or chris.henry@majestic-hospitality.com

EDUCATION PROGRAM
UCLA Anderson School of Management           
10 percent off any Executive Education Program. Restriction: Cannot 
be combined with any other discount. Call 310.825.2001.

CHAMPIONS: Adventure, After School & Sports programs
20 percent off team building low ropes courses. Call 310.671.4400

FINANCIAL
Los Angeles LDC, Inc. 
$250 off any loan application fee or loan documentation charge.  Loans 
must be $150,000 or less. Contact Rob Lowe, 213.312.9117.
Ploutus Advisors, LLC 
20 percent off Real Estate & Financial Consulting fees. Contact Adnan 
Tapia, 310.614.7710 or atapia@ploutusadvisors.com.

FRUIT & GIFT BASKETS
Melissa’s/World Variety Produce, Inc.
15 percent off exotic baskets. Contact Lori Hirai, 888.588.0151, ext. 340.

HOUSING
Oakwood Worldwide
10 percent off daily rate for a fully-furnished one bedroom apartment in 
downtown Los Angeles.  Contact Nancy Walsh, 800.595.3102.

INTERIOR DESIGN
Design Theory   
15 percent off design hourly rate or 10 percent off design flat fee. Go to 
www.design-theory.com.

JANITORIAL SERVICES
Elite Services
New clients receive two hours cleaning or janitorial services. May not 
be used with any other offer. Contact Rose McCoppin, 323.982.9500

MARKETING & DESIGN

IE DESIgN & COMMUNICATIONS                 
10 percent off hourly fee for branding, and design services. Contact 
Jenna LeMaster, 310.376.9600 or jenna@iedesign.com.

WireMedia Communications, Inc.                 
10 percent discount off branding, marketing, and design services per 
hour. Contact Marcy Rye at touchbase@wiremedia.net or 917.848.8257.

PHOTOGRAPHY

Architectural Photography & Design          
10 percent off architectural photography fees - includes exteriors, 
interiors, construction progress, and claims for use as promotion 
purposes or contract. Contact Richard Levy 213.250.0100.

PBF Photography
10 percent off normal hourly rates or 15 percent off packages. 
Contact Patrick Botz-Forbes 323.309.3332.

Member Highlight

Pet Care
Bark Avenue
10 percent discount on award winning dog 
daycare, boarding, grooming, training, pet 
parties, pickup and delivery. Restrictions: 
Speed Scrub Club. Contact Jay Blumberg, 
213.748.7485 or jay@barkavela.com.

PRINTING & COPYING 
Universal Reprographics, Inc.
15 percent off color copies, posters, b/w digital printing and 
copying, CAD plotting and blue printing. Contact Madeline Wilson, 
213.365.7750.

PUBLIC RELATIONS 
Weisman Hamlin Public Relations
10 percent off WHPR’s full public relations and marketing services 
per hour. Contact Sydney Weisman, 323.730.0233.

TELEPHONE
Sprint
Minimum of 15 percent off monthly bill for new and existing accounts. 
Contact Marvin Lee, 213.256.7344 or marvin.lee@sprint.com. 

TIME MANAGEMENT
A Clear Path: Professional Organizing for Home, Work, and Life
10 percent off a four-hour minimum “de-clutter” session anywhere 
within the Greater L.A. area. Contact Regina Lark, 818.400.9592.

TRAINING PROGRAM
Newleaf Training and Development
30 percent off training and development public seminars. Contact 
Paul Butler, 661.288.1004 or paulbutler@newleaf-ca.com.

TRANSLATION
Dynamic Doingness, Inc.
One-time 20 percent discount on translation services. (30 percent 
for nonprofit). Contact Mary Jo Leavitt, 818.550.9536 or info@
dynamicdoingness.com, or go to www.dynamicdoingness.com 

 TRANSPORTATION

Cheap Airport Parking  
10 percent off with promo code lachamber at cheapairportparking.org.

TMO Business Capital
$250 off any loan application or any business/equipment loan 
funded. Contact John McGarr, 310.223.0824. 

SuperShuttle Los Angeles
Sedan Services: $10 discount on airport transfer. Book online at 
www.execucar.com; use discount code HKCKA. Contact Jose Alcocer, 
310.222.5500 ext. 10519

WallyPark
20 percent off valet or self-park service per day with a minimum 
three-day stay. May not be used with any other offer. 
Contact Bryan Gusdorf, 800.PK.WALLY or 800.759.2559.

An Enduring Partnership: 
Edison International and the Los Angeles 
Area Chamber of Commerce 
Edison International has been a member of the Los Angeles Area 
Chamber of Commerce since 1898 and looks forward to many years 
of continued partnership to serve our growing region.

Edison is proud to share more than a century of growth and 
partnership with the Chamber and the diverse communities we serve. 
We celebrate our 125th anniversary in 2011, demonstrating our deep 
roots in the region and the experience needed to help pioneer the 
future that lies ahead.

Potential is everywhere
Sometimes we just need the opportunity to discover it.

All young people deserve the strongest educational system possible to help them do 
great things, and Microsoft is proud to support local nonprofits in helping to prepare 
kids for college, work and life.

www.microsoft.com/citizenshipGrow more
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One in 10 residents in L.A. County work directly in the entertainment industry.

Face to face: 

Paramount Pictures Chief Operating Officer Frederick Huntsberry
The L.A. Area Chamber speaks with a civic leader on issues affecting the business community in the L.A. region.

his quarter we spoke with T
Paramount Pictures COO Frederick 
Huntsberry about the state of Internet 
piracy and its effect on copyright 
industries in Southern California.

Paramount is America's oldest existing film studio and has 
produced some of Hollywood’s most iconic films; how does it 
feel to be a part of such a legendary company? 

Frederick Huntsberry:  Paramount Pictures will be 
celebrating its 100th birthday next year. We’re proud 
of our rich history and I consider it a privilege to be a 
member of the large team of people that has been given 
the opportunity to shape the films and the future of this 
studio.

You’ve spoken extensively on the issue of Internet piracy. 
A recent study estimates that almost a quarter of global 
Internet traffic and more than 17 percent of U.S. Internet 
traffic is now copyright infringing. How has the experience 
of downloading illegal content changed over the last several 
years?

Frederick Huntsberry:  Innovations in technology are 
good for business and consumers, but they are also good 
for those who traffic in stolen content. As technology 
advances so does the ease by which stolen content can 
be delivered to consumers. Over the last decade, content 
theft has graduated from “geek to sleek,” from complex 
technologies that require IT know-how to applications 
that allow consumers to access stolen content in just a 
handful of clicks. Due to the fact that many rogue sites 
appear indistinguishable from legitimate sites, consumers 
often don’t even realize they’re purchasing illegal services.

This is a situation in which stolen copies of every current 
film are available online, in most cases commencing 
during the very same week in which the film opens in 
theatres. And those stolen copies are often distributed on 
a revenue-generating basis, diverting consumer spending 
from the creators and legitimate distributors of the 
content into the hands of criminals – often outside the 
United States – who do not create American jobs, do not 
reinvest that money in creating new productions, and do 
not pay U.S. taxes on that money.

Various sources have said that piracy is diverting millions of 
dollars from the economy. What do you see as the monetary 
impact of piracy to Paramount? What is the impact to 
workers in the entertainment industry? 

Frederick Huntsberry:  It is impossible to put a precise 
dollar number on the impact, but suffice it to say, it is 
big.  For example, each month on average, more than 500 
million individuals access those websites that we believe 
are responsible for the lion’s share of stolen Paramount 
films. The magnitude of this theft results in fewer films 
being produced. Our films employ between a few 
hundred and several thousand skilled workers who lose 
work for every film we end up not producing.

It’s also important to remember that the distribution 
of our films creates jobs and tax revenue not only in 
southern California but in all 50 states – ranging from 
substantial marketing expenditures to employment at 
movie theaters to retail jobs involved in the distribution 
and retail sales of DVDs. Motion pictures are shot in 
locations from coast to coast, creating jobs, supporting 
small businesses and generating significant revenue and 
tax dollars all across the country. In fact, research has 
indicated that industries nurtured and supported by 
copyright represent approximately 6 percent of America’s 
GDP – that’s nearly $1 trillion a year in business and 5.6 
million jobs. When supportive industries are included, 
that number rises to more than $1.5 trillion, which was 11 
percent of GDP in 2006-2007. Theft of copyright content 
has the potential to cause some serious damange.

Consumers have increasingly demanded cheap and easy 
digital access to copyrighted content; how has your industry 
responded to this demand? 

Frederick Huntsberry:  Digital distribution is critical to 
the future of our industry, and we embrace the ultimate 
transition from a hard goods era to a digital delivery era. 
We are exploring and implementing many new ways to 
get our content to consumers via new media platforms 
that satisfy consumer desires. Paramount makes its 
films available over the Internet through services such 
as EPIX, Netflix, iTunes, Xbox and Vudu just to name a 
few. In fact, we have deals in place with more than 200 
digital distribution platforms covering more than 700 
of our films, in more than 70 countries and more than 
25 languages.  In addition, the industry is continuously 
experimenting with new digital offerings.

Before a house committee in March, you said that, 
“authorized online distribution of motion pictures via the 
internet has the potential to be the future of entertainment.” 
How can legislation help make this a reality?

— Frederick Huntsberry
      Chief Operating Officer 
      Paramount Pictures

“

“

Over the last decade, content 

theft has graduated from 

“geek to sleek,” from complex 

technologies that require IT 

know-how to applications that 

allow consumers to access 

stolen content in just a handful 

of clicks.

The Chamber is advocating for a crackdown on copyright 
infringing websites. What else can the Los Angeles area 
business community do to support copyright protection?

Frederick Huntsberry:  Companies can help by 
educating themselves, their employees and their business 
partners on the significant damage—including loss of 
jobs and tax revenues—caused by those who traffic in 
stolen content, and those who enable such trafficking 
to occur.

Frederick Huntsberry:  
Legislation can help level the 
playing field between content 
owners and content thieves. 
Just like in the physical world, 
there are laws to fight theft 
and the sale of stolen goods. 
Imagine what would happen if 
those laws didn’t exist.  Laws 
keep the great majority of 
people honest, which is what 
we are trying to accomplish in 
the digital marketplace.

Sen. Patrick J. Leahy, chairman 
of the Senate Judiciary 
Committee, has said, "The 
Internet needs to be free and 
open — not lawless." Is it 
possible to increase regulation 
while still advancing internet 
freedom?

Frederick Huntsberry:  
Absolutely. The two are not 
mutually exclusive. Creating 
an open Internet that promotes 
growth is in our interest.  
What we seek is legislation 
to constrain the trafficking 
of stolen copyright content.  
There is no protected right to 
steal or receive stolen goods, 
and no business can compete 
with “free by theft.”  As I said 
before, it is no different than in 
the physical world. Legislation 
will not only benefit the 
thousands of American jobs 
and millions of dollars in tax 
revenue that are currently 
being lost, but it will also allow 
the internet to fulfill its full 
commercial promise.

Encino, Irvine, West LA and Westlake Village Graduate Campuses

Master the 
leader         in you.

Our Evening and Weekend Programs 
for Working Professionals
Master your own destiny and leadership skills 
at your own pace with our Fully Employed 
MBA, Bachelor of Science in Management, M.S. 
in Management and Leadership and M.S. in 
Entrepreneurship programs. Offered at our multiple 
graduate campuses and new Santa Barbara location.

bschool.pepperdine.edu
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The entertainment industry created $129.8 billion in revenue in L.A. County in 2009.page
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Bottom-Line Benefits  Save up to 50 percent by utilizing the advantages provided by the L.A. Area Chamber and its members.

Find out more at lachamber.com/bottomline. For more information contact Pat Clark, 213.580.7595 or pclark@lachamber.com.

The Chamber has adopted the next generation eCert technology 

as our standard to process your Certificates of Origin. 

lachamber.com/ecertify. 

Certificates of Origin

Chamber members can now “Connect 4 Lunch” to make personal 
connections with three other members in an intimate lunch setting.
lachamber.com/bottomline.

Connect 4 Lunch Los Angeles Area Rx Card
As a resident of L.A. County, you and your family have access to a 
FREE Discount Prescription Drug Card program. Download and print 
a Los Angeles Area Rx Card. lachamber.com/rxcard.

Chamber members will receive a free six-month membership with the 
Employers Group, California's preeminent human resources expert. 
employersgroup.com/lachamber.

Human Resources Expertise

Office Depot
Save up to 65 percent on office supplies from Office Depot, with 
next-day delivery and convenient ordering by fax, phone or web. 
www.lachamber.com/bottomline.

The Parking Spot
Save 20 percent at both locations of The Parking Spot at Sepulveda 
and Century. www.lachamber.com/bottomline.

Tired of red tape?
Focus on small business:

egulation is costing California $492 billion—nearly R

Are you looking for 
innovative ways to 
connect with existing and 
potential customers? 
Or maybe you’re just 
feeling out of the loop 
and confused by social 

Mark Sadovnick is CEO of Rezbuzz Inc./Corp. Shorts Video Productions. 
Recognized by Business Week as one of the top search executives in the 
world for the past 23 years, he was first a client of Corp Shorts before 
joining forces with them to develop the Rezbuzz online recruitment 
community. “The whole point of Rezbuzz is to provide a platform where 
companies can utilize video and other new media technologies to really 
engage with the professional community and build their brand, whether 
they’re a jobseeker or recruiter; an entrepreneur looking for a strategic 

Helping companies compete for talent and develop their brand
SMALL BUSINESS CORNER

Prepared and presented by

Teri Thompson
Rocky Peak Enterprises, LLC

partner; or an investor looking for startup,” says Sadovnick. The company has helped to standardize 
video résumés, introducing a new platform to conduct job searches. Visit them online at rezbuzz.com 
and corpshorts.com. RezBuzz Inc. / Corp. Shorts Video Productions has been a Chamber member 
since 2010. 

five times the State’s general fund budget and almost 
a third of the State’s gross product—and with small 
businesses constituting 99.2 percent of employer 
businesses in the State, there’s little doubt of who is feeling 
the pain the most.

“Overregulation and mountains of paperwork leave a 
tremendous burden on the shoulders of small businesses, 
who are responsible for most the nation’s jobs,” says 
Chamber President & CEO Gary Toebben.

Firms with fewer than 20 people spend nearly 50 
percent more per employee than larger firms to comply 
with federal regulations, four and a half times more 
per employee to comply with environment regulations 
and more than 60 percent more per employee on tax 
compliance. In 2007, business regulations cost the State 
more than $130,000 and one job per small business, 
resulting in a total loss of 3.8 million jobs-a tenth of the 
State’s population. 

— Marty Keller
      Director of the Office of the 
            Small Business Advocate 
      Governor’s Office of Economic Development

“ “
As California begins to recover 

from a great recession, now is 

the time to push for innovative, 

serious reform.

“As California begins to recover from a great recession, 
now is the time to push for innovative, serious reform,” 
says Marty Keller, director of the Office of the Small 
Business Advocate at the Governor’s Office of Economic 
Development. He outlines six steps to keep in mind when 
taking on regulatory reform:

    Speak clearly. Policymakers can communicate 
more effectively with the small business 
community and minimize confusion by avoiding 
insider jargon and bureaucratic speak.

    Focus on the goal. Does the regulation do what it 
sets out to do? Has it already done it? If so, why is 
it still around?

    Encourage cooperation. Enforcement of 
regulations should encourage compliance and 
focus on being cooperative, not punitive.

    Know the context. Policymakers should 
understand how regulation at the state level relates 
to federal and local regulation to see how it affects 
businesses in real-world situations.

    Minimize contradictions. Policymakers should 
examine how enforcement at the state level 
compares with enforcement at other levels of 
government to cut down on contradictions and 
confusion.

    Stay objective. Regulatory reform should not be 
conducted and maintained by the people who   
run the regulatory program. 

Visit lachamber.com/advocacy to find out more about 
the Chamber’s efforts to create a more business friendly 
L.A., and lachamber.com/smallbusiness to make your 
voice heard at Small Business Council and Small Business 
Owners Roundtable.

For more information contact Pat Clark, 213.580.7595 or 
pclark@lachamber.com.

SOCIAL MEDIA: 
The New Way to

CONNECT
with Customers

A Growing Companies Program sponsored by

media. Either way, the Los Angeles Area Chamber of 
Commerce has the answer for you! 

Join us for The Connection Point Series, a five-
part program that will teach you how the strategic 
use of free social media communication tools like 
Facebook, Twitter, YouTube and LinkedIn can build 
your business, organization and the bottom line. 

This series will empower you with: 

 X  Social media strategies that work 

 X  Insights on which platforms align best with your goals 

 X  Methods to measure and analyze conversation 

 X  Tips on managing time and staff to adopt platforms

SERIES SCHEDULE:
Wednesday, 6-7:30 p.m., at the L.A. Area Chamber
June 22 
The Power of Real-Time Social Media Marketing 

July 27 
Facebook for Business 

Sept. 28 
Twitter and Blogs for Business 

Oct. 26 
LinkedIn for Business 

Nov. 16 
YouTube , Streaming Video and Photos for Brand Building

REgISTRATION:
Chamber Members
$25 per session  |  $99 full series

Nonmembers
$35 per session  |  $125 full series

RSVP now at www.lachamber.com/connectionpoint. For 
more information contact Bridget Netter, 213.580.7576  
or bnetter@lachamber.com.

THE CONNECTION 

X
POINTX

1.

2.

3.

4.

5.

6.
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Member Anniversaries

115-Year Anniversary
Ralphs grocery Company

Congratulations to our renewing members! We greatly appreciate your continued support and involvement. *Circle Level Members are in bold.

100-Year Anniversary
The gas Company, a Sempra 
     Energy utility
PricewaterhouseCoopers LLP

90-Year Anniversary
Farmers Insurance group 
     of Companies

70-Year Anniversary
Musick Peeler & garrett LLP  

10-Year Anniversary
Belmont Community Adult School  
BNSF Railway Company  
Morton's The Steakhouse  
Union Rescue Mission  
  

Welcome to the Chamber
Thanks to our new members who joined the Chamber during December, January, February, March and April. To learn more about Circle Level membership benefits, call 213.580.7592.

Faces of the Chamber
Members talk about why they invest in the L.A. Area Chamber 

“From networking opportunities 
to human resource matters to 
international trade issues, the L.A. 
Area Chamber has proven to be an 
invaluable resource.”  

Sharon Ward
Director of Public and Media Relations
Pelican Products, Inc.
Member since 2007

I’m very pleased with the visibility the 
Chamber offers. Pelican is dedicated to 
producing high quality, ‘Made in the USA’ 
products, and we mirror the Chamber’s 
uncompromising export initiatives 
and value the advocacy it provides on 
important issues that affect our global 
business. We were recently awarded the 
esteemed 2011 World Trade Week Export 
Achievement Award. It’s an honor to be 
recognized by the Chamber and we look 
forward to our continued involvement on 
local and global fronts.

“We need an environment that is 
conducive to business. The L.A. 
Area Chamber works tirelessly to 
ensure that is the case.”

Paul Audley
President
FilmL.A., Inc.
Member since 2006

As a former mayor of an east coast 
town, I know how vital it is for the 
business community to have the ear of 
elected officials at city hall, the state 
and national capitols.  There are a lot of 
interests officials must consider, and the 
Chamber makes sure the concerns and 
needs of the business community are 
prominent among them. The Chamber 
is an outstanding voice for businesses 
of any size. That's why FilmL.A. is a 
member and why I am pleased to be 
involved. 
 

”Working with the L.A. Area 
Chamber has been an ideal 
business networking opportunity 
for me and our staff, and one that I 
can see growing.” 

Mike Levy
President
Los Angeles Sparks
Member since 2007

As we continue our participation with the 
Chamber, it has allowed us to tell the story 
of the WNBA and the Los Angeles Sparks 
– now in our 15th season. It has also 
opened up ticket sales and partnership 
opportunities. Ideally, by investing my time, 
I will be able to further integrate the Sparks 
into the business community. There are 
many other ways for me and our franchise 
to get involved with the Chamber and I look 
forward to exploring them.

Plains All American Pipeline, L.P.  
Qvantage  
Sidley Austin LLP  
Siemens Corporation  
Snak King Corporation  
Sony Pictures Entertainment  

Jim Henson Productions is currently located in Hollywood in what was formerly Charlie Chaplin Studios, built in 1917 by silent film star Charlie Chaplin.

“Warner Bros. joined the L.A. Area 
Chamber specifically because of 
the fine work it does with schools.”  

Lisa Rawlins
Senior Vice President, Public Affairs
Warner Bros. Entertainment
Member since 2010

We have a program – REACH – which 
offers scholarships and summer 
internships to graduating high school 
seniors. We partnered with the Chamber 
to help us better reach those students 
within Los Angeles Unified School District 
schools. The Chamber delivered! The 
Chamber opened doors for us with 
schools with whom they work closely, and 
we were warmly received by the students. 
The Chamber’s reputation and integrity 
served both the students and Warner 
Bros. very well.

PLATINUM
Visa Inc.
Nathan Nayman, 415.932.2268
Information Technology

gOLD
google, Inc.
Deborah Hafford, 310.310.6129
Internet/Global Internet Media

McDonald's Corporation
Veronica Perez, 562.753.2006
Food Service

Snell & Wilmer LLP
Cary Jones, 213.929.2500
Legal Services/Arbitration

Willdan
Kris S. Murray, 714.940.6300
Engineers

SILVER
Atlantic Aviation - LAX
Victor Walker, 310.215.5745
Airline Services

MWH Americas, Inc.
Richard Plecker, 626.796.9141
Engineers

Singer Lewak, LLP
David W. Free, 310.477.3924
Accounting/CPA

BRONZE
ADJ Mediation Services
Seth J. Davis, 818.225.7756
Attorneys/Mediation Services

ADPI Intermedix
Michael Brook, 510.904.5713
Health Care/Occupational Medicine

Brown White & Newhouse, LLP
Thomas M. Brown, 213.613.0500
Attorneys

Bryan College
Sharon Nachshon, 800.878.5515
Schools/Vocational
DoubleLine Capital LP
Joseph W. Sullivan, 213.633.8200
Investment Services/Management

Escobar & Company, Inc.
Ron Escobar, 909.567.8310
Accounting/CPA
genessy Management & 
     Development, LLC
Genny R. Alberts, 323.913.2905
Real Estate/Property Management

greenberg Traurig LLP
Robert J. Herrington, 310.586.7700
Legal/Campaign Finance and Election Law

Hip Hop Beverage Corporation
Antonia Ochoa, 818.686.6188
Beverages/Soft Drinks

Holland Development
Thomas D. Warren, 562.285.5300
Real Estate/Developers

InfraConsult LLC
Liz A. Crenshaw, 213.312.9400
Consultants

Jewish Community Foundation 
     of Los Angeles
Daniel M. Rothblatt, 323.761.8700
Community Organizations

Lockton Insurance Brokers, 
     Incorporated
Timothy J. Noonan, 213.689.0065
Insurance/Brokers

Los Angeles County Disposal 
     Association aka LACDA
Ron Saldana, 714.693.8812
Business Organizations

Luce, Forward, Hamilton 
     & Scripps LLP
Suzanne Y. Badawi, 213.892.4992
Attorneys/Business & Civil Litigation
McConnell government Relations
Jeffrey S. McConnell, 213.896.8936
Government
Natural History Museum of 
     Los Angeles County
Kathryn Adams, 213.763.3224
Entertainment

New Image Emergency Shelter 
     for the Homeless, Inc.
Brenda K. Wilson, 562.983.7289
Community Organizations/Shelters

Quantum Realtors
Rafael A. Dagnesses, 323.982.3000
Real Estate 

Santa Monica College
Carol Hamilton, 310.434.4403
Education
Woodcraft Rangers
Amber Walters, 213.249.9293
Community Organizations/
     Youth Programs

STANDARD
Adville, LLC
Mike Baskersville, 310.762.9207
Internet/Online Community

Alliant Supplies Corporation
Eric Landen, 888.262.4701
Office Supplies

The American Remedies
Maaz Sheikh, 909.444.8110
Cosmetics

Australian Trade Commission
Stuart J. Crockett, 310.282.7250
Trade Organizations

Banerjee & Associates
Frances T. Banerjee, 626.808.7500
Consultants/Transportation
Bark Avenue
Jay Blumberg, 213.748.7485
Pets

Be-Structured Technology group
Chad A. Lauterbach, 323.617.5216
Information Technology/Services

BreitBurn Management 
     Company, LLC
Willard Hartley, 213.225.5900
Petroleum

Burns & Bouchard
Kristen M. Lonner, 310.802.4261
Consultants/Public Relations

Chamber Marketing Partners, LLC
Ed Burzminski, 800.428.1798
Publishers/Directories & Guides
CheapAirportParking.org
Vitaly Vinogradov, 866.980.7275
Parking/Parking Stations & Garages

Chef Robert Motion Picture & 
     Television Catering
Ray Bidenost, 818.686.6449
Caterers

Chraft PR
Mina Trujillo, 310.444.9065
Public Relations

Clean Spirited
Therese Metzler, 310.713.2404
Retail/Specialty Items

Compelling Systems, Inc.
Michael Fox, 213.973.2797
Software Developers

The Courage group
Linda Sherman, 310.614.3564
Marketing and Design

Diversified Risk Management, Inc.
Michele Cordova, 800.810.9508
Investigators

ELYI Capital
Eli Lieberman, 310.461.1562
Financial Services/Venture Capital

EZ Event Staffing
Emiliana Guereca-Zeidenfeld
877.239.3836
Staffing

Fast Lane Billing Service, LLC.
Lon A. Brill, 866.239.4450
Financial Services/Payment Solutions
Fendi
Michael H. Moss, 310.289.1704
Clothing/Designer

First Republic Securities
Lisa Garey, 310.407.7190
Financial Services/Retirement Plans
Fisher & Phillips, LLP
Tamara Devitt, 213.330.4500
Attorneys/Labor & Employment

Foundation for Special People
Linda Smith, 310.672.0603
Community Organizations

g3 Translate
Francesca Riggio, 212.889.5077
Translation/Interpreting Services

gateway Business Bank
Leslie Y. Kim, 310.702.2511
Banks

german American Chamber 
     of Commerce Inc.
Sabine Zimmermann, 415.248.1240
Business Organizations

global Business Solutions
Elizabeth M. Glynn, 310.890.3108
Consultants/Import - Export
goals Soccer Centers
Nathan Woodbridge, 323.923.4650
Sports

The Happy Body 
     Wellness Company
Jennifer M. Lyter, 310.869.0056
Health Care/Health & Wellness Products

IDEATE California
Jose A. Hernandez, 818.455.1942
Public Relations/Advocacy

Infinity Air, Inc.
Sherie Jan, 818.881.8911
Aerospace

InfoLawgroup LLP
Tanya L. Forsheit, 310.706.4121
Attorneys

Interlink Capital Strategies - 
     Patrick S. Cole
Patrick S. Cole, 703.752.5880
Investment Services/Banking

InveServe, Inc.
Vincent M. Hou, 626.458.3435
Real Estate/Management

JElena group
Jennifer Elena, 703.288.2995
Public Relations

Junk King
Edward L. Young, 909.379.8455
Waste Management/Rubbish Disposal

The Law Offices of 
     Claudia Rodriguez
Jose J. Luna, 213.384.2100
Attorneys

Lincoln Property Company
Robert J. Hooks, 213.538.0900
Real Estate/Industrial & Commercial

LiveViewgPS, Inc.
George Karonis, 661.294.6805
Manufacturers

Markex global
Kasra Ferasat, 310.546.8152
Consultants/International Trade

Massage Therapy Center
Mark R. Conlon, 310.444.8989
Health Care/Health & Wellness Products

Meair Associates
David Broome, 424.202.0616
Public Relations
Move LA
Denny Zane, 310.310.2390
Public Relations/Advocacy

National Life group-Zol Varga
Zol Varga, 805.551.9823
Consultants/Financial

Pass Protection 103, Inc.
Joseph Charity, 800.560.3103
Storage/Records
Progressive Management 
     Associates, Inc.
Stuart M. Friedman, 888.535.3037
Consultants/Management

PUENTE Learning Center
Luis E. Marquez, 323.780.8900
Schools

Sadi Collections S.A. de C.U.

Jesus Sanchez, 011-52333617131
Importers

Secretariat International
Ted M. Scott, 213.915.8450
Construction

Shaklee US, LLC
Barbara Miller, 925.924.2000
Cosmetics

Simon Property group / Brea Mall
Anna M. Cotter, 714.990.2733
Shopping Center

Sinai Marketing, Inc.
Ali Husayni, 877.932.6559
Internet/Services

Smith Asbury Inc.
Judy Asbury, 626.836.3300
Consultants/International Trade

South African Consulate-general
Etienne G. Van Straaten, 323.651.0902
Trade Organizations

Southern California Tennis 
     Association (SCTA)
Andrea Falkenheimer, 310.824.1010
Sports Management/Special Event

SpareParts HardWear
Tres Astin, 702.577.2007  Ext:1411
Clothing/Wholesale & Manufacturers

Sullivan International, Inc.
Barbara Sullivan, 562.590.0512
Human Resources

Terra Imperium Capital 
     Partners, LLC.
KayLynn Kim, 323.620.4592
Consultants/Energy and Power 
     Quality Consulting

Total Care Dental and 
     Orthodontics
Ana M. Barba, 323.751.5600
Dentists

Unified Protective Services, Inc.
Steve Farid, 310.263.2500
Security

Urgo & Associates
Raymond E. Urgo, 323.851.6600
Consultants/Management

Value Optimization Process 
     Enterprise-ENTVOP
Angel Ponce, 562.405.6714
Consultants/Business

World Financial group - Mira Ladva
Mira Ladva, 714.745.5956
Consultants/Financial

60-Year Anniversary
Umeya Rice Cake Company    

50-Year Anniversary
Majestic Realty Co.

35-Year Anniversary
American Fish & Seafood 
     Company
Manatt, Phelps & Phillips, LLP

30-Year Anniversary
Los Angeles Lakers

25-Year Anniversary
All Nippon Airways  
Motion Picture Association 
     of America  
Pacific Mechanical Contractors  

5-Year Anniversary
Beacon Management Group  
Billboard Connection Outdoor 
     Advertising  
Children's Institute, Inc.  
Daily Grill  
FilmL.A., Inc.  
GWEAT Enterprises  
Law Offices of 
     Dominick W. Rubalcava  
Paramount Pictures  
Pepperdine University graduate 
     School of Education & 
     Psychology  

1-Year Anniversary
3shades, a design & 
     marketing firm  
Abraxis Health, Inc.  
Allison & Partners  
Asian American Economic 
     Development Enterprise 
     Incorporated  
Berkhemer Clayton, Inc.  
Booz Allen & Hamilton, Inc.  
C. Sanders Emblems, L.P.  
Chamber Explorations  

Church of Jesus Christ of 
     Latter-Day Saints  
City Year Los Angeles  
Comren, Inc.  
Coro Southern California  
Dollar Fashion  
ED Hardy Knit  
Ek & Ek, LLC  
EnCorps Teacher Program  
Evolve Discovery  
Executive Marketing Services  
Facing History and Ourselves  
Flanders Investment & Trade  
Handelman Consulting, Inc.  
HG Litigation  
High Lantern group  
ICH BIN AIKO dba AIKO  
Kate Bartolo & Associates  
Kindel Gagan  

Kleinfelder  
Mercury Public Affairs  
My Rebeccas Place dba 
     Rebeccas Girls Enterprises  
Network for Teaching 
Entrepreneurship (NFTE)  
New Visions Foundation  
Philippine Trade & 
     Investment Center  
Prime Time Shuttle  
Rabaso Financial Services  
Robinson & Hardin  
Sheppard, Mullin, Richter 
     & Hampton, LLP  
SITA World Tours    
The Corporate Storyteller  
TV Plumbing & Sewer  
Warner Bros. Entertainment 

20-Year Anniversary
Passionfruit, Inc.  
Roll Global   

15-Year Anniversary
KOTRA-Korea Business Center, 
     Los Angeles  

“The L.A. Area Chamber 
represents an important part of 
the business community in Los 
Angeles.”

Tonia Van de Vyver 
Investment and Trade Commissioner 
Flanders Investment and Trade 
Member since 2010

As a powerful organization advocating 
the interests of local businesses, the 
Chamber attracts many interesting and 
high-level people from the business and 
government sectors. Chamber activities 
offer valuable networking opportunities, 
with a wide variety of decision makers 
from different sectors participating. 
For foreign business people and 
for newcomers to Los Angeles, the 
Chamber is an important resource for 
organizations to get to know the local 
business community. 



350 S. Bixel St., Los Angeles, California 90017
213.580.7500 | Fax 213.580.7511
lachamber.com

Our Mission
By being the voice of business, helping its members grow and promoting 
collaboration, the Los Angeles Area Chamber of Commerce seeks full prosperity 
for the Los Angeles region.

Diamond Club
The Chamber gratefully acknowledges the support of our largest member 
investors, the Diamond Club, for their help in fulfilling the Chamber’s mission.

AT&T
Automobile Club of Southern California
Bank of America
Chevron Corporation
Clear Channel Outdoor, Inc.
The Gas Company, a Sempra Energy utility
JPMorgan Chase Bank, N.A.
Kaiser Permanente
Majestic Realty Co.
Mercury Air Group, Inc.
Microsoft Corporation
Occidental Petroleum Corp.
Port of Los Angeles
Ralphs Grocery Company
Siemens Corporation
Southern California Edison
Southwest Airlines Co.
Time Warner Cable
Toyota Motor Sales, U.S.A., Inc.
Verizon
The Walt Disney Company
Wells Fargo

The views contained in the Chamber VOICE reflect positions taken by the Los 
Angeles Area Chamber of Commerce and do not necessarily reflect the views of 
our Diamond Club members.

inclusive studies of men and women.’

“Bingo. A hundred-year-old political, societal, 

medical problem had just become a business 

problem.

“I said I thought I could get a small group of 

business and professional women together to donate 

to a fund that would finance some of this research.

“To date, our donor group—the doctors call us ‘the capitalists’—has 

underwritten 16 separate pilot studies. We’ve moved forward knowledge 

on why women can ‘do everything right’ and still get heart attacks, why 

taking hormones can cause a stroke, and how stress affects women’s 

immune systems. An investment of 

$340,000 has returned $2,400,000 

in government and foundation 

grants. And we’re helping train a 

new generation of researchers who 

know that women are not ‘little men.’

“From my perspective, UCLA’s 

leadership in women’s medicine 

is a blue-chip investment with 

unlimited growth potential, gener-

ating criticalproducts and services 

to the world’s largest under-served 

market.

“Sounds like it’s just what the 

doctor ordered.”

Julia Gouw. UCLA, Unabashed.

You need a pilot study to 
prove a cutting-edge idea. 
Then you can go for 
government or 
corporate funding. 
But without the seed 
money, you can’t get there.

“I’m not a doctor. I don’t even play one on television. I’m a banker. 

This is my story:

“A few years ago, as a result of a family member’s illness, I had a 

first-hand look at 21st-century medical care. The skills, the facilities, the 

humanity and the outcome provided by the UCLA medical 

team were simply extraordinary. We were in the company 

of angels.

“Shortly after, I was invited to a seminar at the Iris 

Cantor – UCLA Women’s Health Center.

“We learned about the near-revolutionary curriculum 

at the medical school where first- and second-year students learn about 

women’s health care and gender-based differences in all their courses.

“But then we heard about the continuing barriers to better women’s 

health care. 

“It turns out that—well into the last half of the 20th century—too 

much of the medical data still in use was developed by studying 

Caucasian males. Exclusively. Except for reproductive hardware and 

software, women were considered the same as men. 

But men were the norm, the standard.

“Today’s medical community knows that male and 

female DNA blueprints are different, that 

treatment responses for heart disease, cancer and 

diabetes are not the same. But, too often, doctors don’t 

know how the genders differ or what to do about those differences.

“One of the listeners asked, ‘How do you move forward?’ The 

doctors answered in unison: ‘More exclusive studies of women. More 

Burying the “Little Man”

How to tell men 
from women?

Weigh them. 
70 kilograms for men.

60 for women. 
Next question.

Most Medicare patients 
with coronary artery 

disease are women, but 
the treatment regimes and 

payments are based
 largely on studies of men.

Julia Gouw is president and COO of East West 
Bank and East West Bancorp, Inc. She is the 
founding chair of the executive advisory board 
of the Iris Cantor-UCLA Women’s Health Center 
and serves on the board of the David Geffen 
School of Medicine at UCLA.
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A better L.A. is our business

More than 335 restaurants in L.A. recycle more than 850 tons of food waste a month into compost that is sold to local farms and vineyards. 


