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L.A. Leaders are Ready to 
Get Down to Business
The focus of Access L.A. City Hall is “jobs, jobs, jobs!” 

n conjunction with this month’s Access L.A. City I
Hall event, the Los Angeles Area Chamber of 
Commerce is implementing a renewed commitment 
to a business-friendly Los Angeles.  

“Now more than ever we must reverse L.A.’s 
economic decline or risk losing the foundation that 
supports our jobs and livelihoods,” said L.A. Area 
Chamber President & CEO Gary Toebben.  

More than 250,000 private sector jobs have 
been lost in Los Angeles County since the start 
of 2008, with unemployment now reaching 
11.9 percent – more than two points higher 
than the national average.
  
But even before the recession, the L.A. five-county 
area lost more than 70 firms and nearly 16,400 jobs 
due to corporate relocation since 2005, according to 
the Los Angeles County Economic Development 
Corporation. Some worry this trend will only 
increase, as neighboring states such as Colorado 
and Nevada continue to spend millions on 
campaigns aimed at poaching California business. 

“The time has come to get down to business and 
create an environment in which business can grow, 
jobs can be created and the economy can thrive,” 
Toebben said.

Creating jobs and ensuring long-term economic 
prosperity in the City of Los Angeles requires a renewed 
commitment to improving our business climate. The 
severe recession, together with increased competition 
from other cities, makes this the perfect time to address 
the greatest challenges to Los Angeles. The Chamber 
prioritizes these five reforms, in conjunction with 
Access L.A. City Hall:    

Require Economic Analysis Report 
for City Ordinances & Regulations
It is important for lawmakers to understand the impact of 
proposed ordinances or regulations on the city’s 
business climate. There are currently requirements for 
environmental impact and city budget impact analysis, 
but no mechanism to objectively evaluate the impact on 
our local economy. 

Modernize L.A. City Business Tax  
& Licensing Process
Modernizing the tax code and licensing process is 
essential to creating new jobs and improving the city’s 
business climate. Many businesses choose not to 
locate in Los Angeles because of high taxes and the 
challenges to obtain licenses or permits.
   
Reform the Unsustainable 
Public Pension System
The public employee pension program is the single 
greatest threat to city’s solvency. According to the 
city’s retirement systems (LACERS), pension liability 
will consume nearly 30 cents of every taxpayer dollar 
by 2011. Immediate reforms are critical to avoiding a 
municipal bankruptcy and preserving city services.

Upgrade Water & Power Infrastructure
Upgrading our outdated water and electrical lines is 
critical for business operations. The Chamber supports 
fast-tracking LADWP infrastructure improvements 
while ensuring proper financial and project oversight 
for ratepayers. 

Prioritize Infrastructure and 
Housing Development
Putting shovels in the ground creates immediate jobs 
and addresses the city’s housing shortage. Some 
projects are ready to proceed with financing available, 
but are stalled by the permit process. Prioritizing these 
“shovel-ready” projects will help spur our economic 
recovery.

Continued on page 4

— Chamber Board Chair Fran Inman
     Majestic Realty, Co.
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The recession has had a severe 
impact on California and we need 
to work incredibly hard to get 
back on top. But the business 
community is tough, resilient, 
committed and passionate. 
As we’ve done in the past, we 
look forward to working with our 
elected officials and agencies to 
create an environment that will 
allow the private sector to 
create jobs.

Road to Recovery
Leading Economists Agree, 
the Bottom is in Sight

he Los Angeles, California and U.S. economies 

That is exactly what the Chamber plans to do at 
this year’s Access L.A. City Hall event on Thursday, 
Oct. 22. Nearly 400 business leaders are expected to 
gather for the annual event focused on addressing 
the city’s most pressing business issues.

The Chamber's Priorities 
for a Strong Business Climate

Corporation expects the U.S. economy will shrink 
by 2.7 percent during 2009 and grow modestly – by 
1.7 percent – in 2010. Job losses in L.A. County may 
reach 13 percent (and 12.8 percent statewide) before 
the end of the recession, but commercial real estate 
woes are currently reaching their apex, according to 
Beacon Economics, the Chamber’s research partner.

“We clearly see the bottom,” said economist Chris 
Thornberg, Beacon Economics, at the Chamber’s 
Economic Forecast Conference in July.  “A tourniquet 
has been applied, but this wound is far from healed.” 

Businesses fighting for job-creating projects are 
encouraged to contact the Chamber. More informa-
tion on programs and resources to grow business, 
create jobs and stimulate the economy are available 
through the Chamber’s Accelerate Recovery initiative. 

Learn more at www.lachamber.com/recovery. 

Follow the Los Angeles Area Chamber of Commerce on              and at lachamber.com.

T
will begin to show real recovery beginning in 2010, 
according to recent reports from leading economists.
  
As the region moves closer to stabilization, the L.A. 
Area Chamber continues to advocate for job-creating 
projects and policies that will accelerate economic 
recovery in the region. 

“While we’re proud to have helped create and save 
more than 20,000 jobs to date, more than 150,000 
are still at risk,” said L.A. Area Chamber President 
& CEO Gary Toebben.

The Los Angeles County Economic Development 
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Event Highlights
THU | OCT. 22 
Access L.A. City Hall

Join more than 400 business leaders at L.A.’s 
premier business advocacy event. Hear from city 
officials on key policy issues and meet with local 

Want to know what’s coming up at the Chamber this fall? 
Visit lachamber.com to view and register for upcoming events.

Calendar of Events

WED-THU | OCT. 28-29
8th Annual Cash for College Convention

Each year, the L.A. Area Chamber and Los Angeles 
Cash for College Campaign brings together hundreds 
of college recruiters, exhibitors, forum speakers and 

TUE | DEC. 8
Southern California Visionaries

Join business executives, elected officials and 
community leaders for a luncheon to honor those 
who have shown extraordinary commitment 

Business Impacting our Communities

Less than 200 years ago, in 1820, the population of the City of Los Angeles was 650 people. Today, the population is more than 3.8 million.

leaders to discuss how to improve the region’s business climate. Topics discussed will 
include job creation, budget issues, transportation, housing, workforce development 
and more. Contact Samuel Garrison, 213.580.7568 or sgarrison@lachamber.com.  

financial aid experts to engage students on everything from financial aid to campus 
lifestyle. Last year’s sponsors and partners reached out to more than 13,000 students 
during the two-day event at the Los Angeles Convention Center. Contact 
Heather Birdsall, 213.580.7582 or hbirdsall@lachamber.com.

to strengthening the Southern California Region at the Walt Disney Concert Hall. 
The event will benefit the Southern California Leadership Network. Contact 
Taleen Ananian, 213.580.7526 or tananian@lachamber.com.

L.A.AC
C

ES
S

CITY HALL

Businesses are a lifeline for communities 

like Los Angeles. By collaborating with 

local development groups and chambers 

of commerce, we keep those businesses 

connected. That’s just another part of our 

commitment to Los Angeles.

partners in the  
Los Angeles community.

© 2009 AT&T Intellectual Property. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Intellectual Property.

att.com

Southern California 

Visionaries

8th Annual 
Cash for College 

Convention

Save the date for the 121st Annual Inaugural Dinner 
At The Beverly Hilton, honoring incoming Board Chair 

Matthew Toledo, Los Angeles Business Journal.
Thursday, Feb. 4, 2010
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espite the recession, the private sector continues 

Just this past quarter, the Chamber and its partners awarded 690 scholarships worth 
more than $1 million to local high school graduates en route to college. Chamber 
members also contributed more than $25,000 to the City of L.A.’s Summer Night 
Lights anti-gang program through a benefit event of the L.A. Area Chamber 
Foundation. The evening’s donations add to the $1 million in donations already raised 
for the program, which is widely hailed as one of the most effective gang prevention 
initiatives in our city.
  
But businesses are providing more than just financial support. The private sector 
continues to lend its expertise, capacity and good old-fashioned manpower to local 
charities. This summer, Deloitte deployed 300 corporate volunteers as part of its 
national Corporate Impact Day to paint the Salvation Army Red Shield Youth & 
Community Center. Majestic Realty Co., lent its support to the Los Angeles Youth 
Leadership Council, among other initiatives, which provides year-round leadership 
training to at-risk seniors from local high schools. The list of examples goes on and on.

And let’s not forget about jobs. In the current economic climate, business — and 
private sector jobs — will be the true driving force behind sustained recovery. 
Through our Accelerate Recovery initiative, the Chamber has been working with 
members to fight for job-creating projects. While we’re proud that we’ve been able 
to create and save more than 20,000 jobs to date, more than 150,000 are still at risk. 
By supporting SB 827, a bill that will end a moratorium on air permits in the South 
Coast Air Quality Management District that has halted more than 1,000 local projects 
and may impact another 3,000, the Chamber helped create and save the 57,000 jobs 
impacted by the legislation. 

Whether its jobs, financial support or manpower, business is giving back to our 
communities in a big way. As we continue down the long and bumpy road to full 
economic recovery, we take pause to acknowledge these contributions and the impact 
they have on all those who live, work and play in Los Angeles.

Sincerely,

Gary L. Toebben
President & CEO
Los Angeles Area Chamber of Commerce 
  

D
to invest in Los Angeles and contribute millions to 
the local charities and nonprofit organizations serving 
our communities. The L.A. Area Chamber applauds 
our members and the many businesses that continue 
to invest in Los Angeles and lend their financial, 
human and intellectual resources to local charities and 
nonprofits during these unprecedented economic times.
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10 ways the Chamber helped your business
Your investment in the Chamber helps us build a stronger economy and quality of life in the 
region. Here are a few ways we helped improve L.A. business:      

Launched Business 
Leaders Task Force to 
Address Homelessness

3

The Chamber, in partnership with United 
Way of Greater Los Angeles, announced 
a new initiative to address homelessness. 
Funded by the Hilton Family Foundation, 
a taskforce of local business leaders will 
evaluate national best practices to 
transition the chronically homeless into 
permanent supportive housing. L.A. 
County Supervisor Zev Yaroslavsky 
announced his support for the new 
endeavor. "There is no crime in stealing 
best practices," Yaroslavsky said. "Let's 
learn from other cities and do it here." 
Los Angeles is the nation’s epicenter for 
homelessness with approximately 75,000 
people on the streets any given night. 
Bottom line: The business community 
will be a pivotal stakeholder in pushing 
forward policies that will reduce 
homelessness and make our streets safer.

2
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Lobbied to Save 57,000 
Jobs in Southern California

The Chamber-supported SB 827 will 
restart the South Coast Air Quality 
Management District’s (SCAQMD) 
emissions offset permit program. A 
lawsuit to stop a single power plant 
construction project shut down the 
entire permit program last year. Without 
the program, up to 3,000 local projects —  
including hospitals, police stations and 
many small businesses — could not 
obtain their necessary construction 
permits. The Chamber traveled to 
Sacramento to meet with lawmakers 
and testify in favor of the bill. This 
passed the legislature and is now on 
the Governor's desk.
Bottom line: Nearly 57,000 jobs are 
at stake unless the permit program is 
reinstated. SB 827 is critical to our local 
economy. It saves and immediately 
creates jobs and moves critical safety 
and environmental projects forward.

Advocated for LAUSD 
School Choice Plan

The Chamber successfully advocated for 
the Los Angeles Unified School District 
(LAUSD) School Choice motion allowing 
independent groups and existing internal 
teams to bid on and operate 250 new and 
low-performing schools. The Chamber 
launched the Los Angeles School 
Development Institute (LASDI) to provide 
capacity-building support to prospective 
teams and was appointed to the taskforce 
evaluating staffing options.
Bottom line: The motion — which could 
turn more than 250 campuses to charter 
groups and outside operators — is a key 
milestone in education reform. 
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JOBS AT STAKE: Chamber President & CEO Gary 
Toebben joined union representatives at a news 
conference to voice support for the job-creating 
bill SB 827.

A 21ST CEnTURy WORKFORCE. Franklin High 
School student Priscilla Ortiz, left, University High 
School student Martha Cervantes and L.A. City 
Councilmember Jan Perry at the Cash for College 
Scholarship Reception.

San Francisco Mayor and Gubernatorial 
Candidate Gavin newsom laid out his 
political philosophies on health care, economic 
development, education and green technology 
at the California Candidates Series in July.

Awarded more 
than $1 million to 
college-bound students 

The Chamber and its Cash for College 
Campaign partners awarded 690 
scholarships totaling more than $1 million 
to local high school graduates en route to 
college this fall at an awards reception at 
Miguel Contreras Learning Complex. Each 
year, Cash for College helps thousands of 
local students access information and 
assistance to attend college.  
Bottom line: The future of our economy 
depends on a workforce with the skills for 
today’s jobs. 

Fought to oppose workers’ 
compensation increase

Insurance Commissioner Steve Poizner 
rejected a 23.7 percent average premium 
increase for workers' compensation 
insurance, which was proposed last spring 
by the Workers' Compensation Rating 
Bureau of California. The Chamber 
strongly opposed this increase. If enacted, 
the proposed increase would have been a 
significant economic blow to California’s 
businesses at the worst possible time.
Bottom line: National health care reform 
is critical to stop the rising cost of workers' 
compensation insurance. In the mean-
time, California must make every effort to 
keep from sliding back into the workers' 
compensation money pit that will stifle 
job creation and economic recovery.

Advocated for re-opening 
of Martin Luther King, Jr. 
Hospital 

The Chamber has been the leading business 
group championing the reopening of Martin 
Luther King, Jr. (MLK) Hospital in South 
Los Angeles. The hospital closed in 2007 
after failing to meet basic standards.  
The L.A. County Board of Supervisors 
unanimously approved a process to reopen 
the hospital in partnership with the 
University of California. 
Bottom line: Re-opening a key local 
hospital will improve health care delivery 
and decrease emergency room 
overcrowding at other area hospitals.

1 4

10

7

Re-energized local 
efforts to lower 
L.A. City business taxes

The Chamber continues to advocate 
for lower tax rates and an improved 
legislative process for local business at 
L.A. City Hall. Mayor Antonio Villaraigosa 
and the City Council are now committed 
to working with the business community 
to begin another round of business tax 
reductions. The Chamber is also working 
with city officials to require an economic 
impact study for how proposed legislation 
would affect the city's economy and 
business climate.
Bottom line: After leading the successful 
2004 business tax reduction effort, 
the Chamber once again champions 
making L.A. friendlier to businesses and 
job creators.

Supported projects to 
create 15,000 jobs and 
reduce air pollution at 
local seaports

The Chamber supported the $750 million 
Middle Harbor Redevelopment Project at 
the Port of Long Beach. The 10-year project 
will upgrade terminal efficiency, more than 
double cargo capacity, add 14,000 new 
jobs — including nearly 1,000 construc-
tion jobs annually — and slash air pollution 
by 50 percent from current levels. The 
Chamber also supported the Port of Los 
Angeles' plan to dredge and deepen its 
main shipping channel. The final phase of 
the Channel Deepening Project is a three-
year, $96 million initiative that will create an 
estimated 1,200 construction jobs.
Bottom line:  The twin ports are a 
$60 billion regional economic engine 
supporting 860,000 jobs throughout 
Southern California. These port 
improvement projects are critical to 
a strong local economy.

Sounded the alarm on a 
L.A. City pension disaster

The Chamber asked for a public disclosure 
of how the proposed L.A. City employee 
early retirement program will impact 
taxpayers. The analysis showed that the 
city employee pension system is unfunded 
by billions of dollars and an early 
retirement program will cost taxpayers 
up to $400 million over the next 15 years. 
The Chamber seeks immediate creation 
of a city pension reform task force.
Bottom line: The broken city pension 
system will bankrupt the City of 
Los Angeles unless immediate changes 
are made. The Chamber is committed to 
working with city officials, labor unions 
and city taxpayers to develop a win-win 
solution.

Secured federal funding 
for commuter rail safety

The Chamber joined Mobility 21, Metro, 
the Automobile Club of Southern 
California and other regional partners in 
Washington, D.C. to advocate for more 
Southern California transportation 
funding. One of the top issues was to 
secure federal money for Positive Train 
Control — equipment critical to preventing 
train collisions like last year’s deadly 
Metrolink crash. After a meeting with 
Rep. Lucille Roybal-Allard, she spoke on 
the House floor to revive the safety funding 
effort and secured millions of dollars for 
our local system.
Bottom line: The Chamber’s continued 
collaboration with transit agencies 
and members of Congress means 
real transportation investment for 
Southern California.

REDUCInG HOMELESSnESS: L.A. County Supervisor 
Zev Yaroslavsky encouraged local business leaders 
to get involved at the Business Leaders Ending 
Homelessness forum. “There is no crime in stealing 
best practices,” Yaroslavsky said.

The Chamber is the forum for civic and 
business leaders to discuss the issues 
facing the region. In APRIL … The 
Global Initiatives Committee hosted a 
private breakfast with LTG (Ret.) Daniel 
Christman, Senior Counselor for National 
Security Affairs to the U.S. Chamber of 
Commerce, who provided an assessment 
of President Barack Obama’s trade 
policy agenda. In MAy … Microsoft 
Corporation Chief Operations Officer 
Kevin Turner discussed the importance 
of using technology to accelerate the 
recovery and gave details on Microsoft's 
new initiative, Elevate America. 
In JUnE … James G. Ellis, dean of the 
University of Southern California’s 
Marshall School of Business, kicked 
off the 2009 Power Hour Series with a 
discussion on innovation. Republican 
Gubernatorial Candidate Tom Campbell 
was the first speaker in the California 
Candidates Series and discussed 
solutions to the budget crisis and his 
plan for California. In JULy … Deputy 
Director General of the Board of 
Investment of Sri Lanka, A.M.C. 
Kulasekera, discussed the business 
climate and opportunities in the 
South Asian country. Chamber members 
received an economic forecast from 
Chris Thornberg of Beacon Economics 
and John Paglia of Pepperdine University 
Graziadio School of Business and 
Management detailing what's ahead 
for Los Angeles. Matt Miller, Fortune 
contributing editor and host of "Left, 
Right & Center," discussed ideas for 
health care reform during the Power Hour 
Series. California Forward co-chair 
and former Speaker of the California 
Assembly Bob Hertzberg discussed his 
thoughts on reforming Sacramento and 
improving California’s business climate 
at the Accenture Pancakes & Politics 
Breakfast Speaker Series. In AUGUST … 
U.S. Rep. Laura Richardson discussed 
the MOVEMENT Act at the Chamber’s 
Transportation & Goods Movement 
Committee meeting. Former eBay 
President & CEO and Gubernatorial 
Candidate Meg Whitman shared her 
vision for the future of California during 
the California Candidates Series. The U.S. 
Senate Committee on Small Business & 
Entrepreneurship, led by Donald 
Cravins, Jr. – the committee’s Staff 
Director and Chief Legal Counsel – 
hosted a discussion for small business 
owners. U.S. Congresswoman Lucille 
Roybal-Allard was the guest speaker 
at a Health Care Committee briefing 
on federal health care reform. L.A. City 
Attorney Carmen Trutanich laid out his 
agenda for the remainder of 2009 at the 
Accenture Pancakes & Politics Breakfast 
Speaker Series. In SEPTEMBER … 
California Insurance Commissioner 
Steve Poizner offered solutions for fixing 
California's budget and economic crisis at 
the California Candidates Series. Macy’s 
Chairman, President and CEO Terry J. 
Lundgren was the featured speaker at the 
Power Hour Series. Don’t miss out on 
any of the action this fall — go to 
www.lachamber.com/events 
for a calendar of upcoming speakers 
and events.



Downtown’s 160-acre Exposition Park is the former site of the city’s agricultural fair ground — what we’d call a farmers market today.

Bank of America, N.A. Member FDIC. 
Equal Housing Lender ~ 
© 2008 Bank of America Corporation. 
All rights reserved. SPN-76

You see each day for what it is: a new opportunity to work 
harder, grow stronger and reach higher. In that same spirit, 
Bank of America is proud to support the Los Angeles Area 
Chamber of Commerce.

Visit us at www.bankofamerica.com.

When we work together, 
the whole community wins.

I believe in 
getting more 
out of life.

For more information about Kaiser Permanente, call 1-800-464-4000 
or visit kaiserpermanente.org.

My time is precious. Every moment counts. That’s why I 

chose Kaiser Permanente. My doctor is close to home, so 

when I go for a checkup, I can visit the lab and pharmacy, 

too—all in one trip. Back home, I can go online and order 

refills, request routine appointments, get health advice, and 

more. It’s that easy. This way, I have more time to spend on 

what matters most—life.
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L.A. Area Chamber Member news
We want to hear about goods news  happening 

at your business. Submit no more than 100 words on your 

company's good business or economic news and it could 

be featured in our weekly email newsletter, L.A. Business 

This Week, reaching more than 8,000 readers or posted 

in Member News on www.lachamber.com. Send press 

releases to membernews@lachamber.com. For more 

information, contact Monika Medina, 213.580.7516 or 

mmedina@lachamber.com.

A WEEKLY UPDATE FROM THE L.A. AREA CHAMBER

L.A. Business
This Week

Among this year’s top priorities are modernizing the tax code, reforming the public 
pension and prioritizing “shovel-ready” housing and development projects.
 
The Chamber will highlight its agenda in advocacy meetings in the weeks leading 
up to Access L.A. City Hall with leaders including Mayor Antonio Villaraigosa, 
City Controller Wendy Greuel and members of the City Council. 

“The recession has had a severe impact on California and we need to work 
incredibly hard to get back on top,” said Chamber Board Chair Fran Inman, 
Majestic Realty Co. “But the business community is tough, resilient, committed 
and passionate. As we’ve done in the past, we look forward to working with our 
elected officials and agencies to create an environment that will allow the private 
sector to create jobs.”

After past Access L.A. City Hall events, City Councilmember Greig Smith 
introduced legislation to improve the business climate in L.A. with the 
Los Angeles Legislative Economic Action Plan (LA LEAP) to reduce the gross 
receipts tax, incentivize new business, modernize Los Angeles International 
Airport (LAX) and develop green growth job opportunities at the ports. 
The City also launched the Business Assistance Virtual Network (BAVN), a free 
service that allows business owners to view and download information about bid 
opportunities available within the City. 

For more information, contact Samuel Garrison at 213.580.7568 or 
sgarrison@lachamber.com.

Continued from page 1

Sessions scheduled for Access L.A. City Hall:

   Building a new Alliance – Business & Labor Collaborating for L.A.’s Future
   Vision L.A. –  Building a Better City for the 21st Century
   Growing the Grassroots – How Neighborhood & Business 
                    Leaders Can Work Together
   Doing Business in Los Angeles – Next Steps to Improve the Business Climate
   The City Budget – How Can L.A. Prevent a Fiscal Meltdown?
   Stimulating Success – Evaluating Federal Investment in Local 
       Workforce Development

Register for Access L.A. City Hall on Oct. 22 at 

www.lachamber.com/accesslacityhall.  

GOOD nEWS FROM CHAMBER MEMBERS

Preparedness guide available for small businesses
The Department of Homeland Security and the U.S. 
Small Business Administration recently released a 
guide to assist small businesses in the possibility of an 
H1N1 flu outbreak. "Small business owners should take 
the time to create a plan, talk with their employees 
and make sure they are prepared for flu season," said 
U.S. Small Business Administration Administrator 
Karen Mills.  Read more.

Read more news from Chamber members. Want your 
good news featured here? Click here to learn more.

“ “



Public Policy Priority Issues – Fall 2009  

Issue The latest Position

Receive fair share of Federal 
Stimulus Investment 

The federal economic stimulus effort is essential to creating jobs and jumpstarting our economy. 
The Chamber continues to advocate in Washington, D.C. for greater federal investment in local 
priorities and projects — including transportation and education — as well as reduce the tax and 
regulatory burdens on businesses.

SUPPORT

Make Los Angeles More Job 
& Business Friendly

The City of Los Angeles can help local businesses during the economic downturn by 
enacting policies that strengthen the city’s business climate. The Chamber advocates for 
simplifying the city’s business tax system, streamlining planning and permitting processes, 
and partnerships with key industry sectors to create more local jobs. This includes working 
with the City Council’s Jobs, Business Growth & Tax Reform Committee on a local stimulus 
legislative package. The Chamber requested that any tax reform efforts must include an 
advisory commission of key business leaders and stakeholders.

SUPPORT

Oppose Labor Union 
Card Check Legislation

The Chamber strongly opposes federal legislation (Employee Free Choice Act) that would 
eliminate employee secret ballot voting for or against unionization. Forcing workers to sign a 
unionization card in public — instead of vote in private — opens the door to workplace intimidation 
and coercion. It will also put government regulators in charge of private business decisions.

OPPOSE 

Pass biggest job-creating 
bill in Sacramento

SB 827 will end a moratorium on air permits in the South Coast Air Quality Management 
District (SCAQMD) that has halted more than 1,000 local projects and may impact another 
3,000. The Chamber-supported legislation will save 57,000 jobs. Many of these stalled projects 
are not only job-creators, they are vital to our region’s safety and environmental health.

SUPPORT

Local and state public employee pension systems are massively underfunded, leaving many 
municipalities including Los Angeles with major budget deficits and potential bankruptcy. 
Taxpayers are left paying for the mismanagement through much higher taxes and reduced 
public services. The Chamber has partnered with former L.A. Mayor Richard Riordan to 
advocate for a long-overdue restructuring of this fiscally unsustainable system.

SUPPORT

Pass a Comprehensive 
Solution to State 
Water Crisis

More than one-third of our region’s water supply comes through the Northern California 
Delta’s system of levees. An earthquake or flood in the Delta will cut off water to the L.A. 
region for years and cause a Katrina-like disaster throughout the state. In order to protect the 
Delta and ensure long term water delivery to Southern California, the Chamber formed a joint 
labor union and business community water collaboration that is working with lawmakers on a 
comprehensive solution.

SUPPORT

Develop a Market-Based 
L.A. City Solar Power 
Program

The Chamber supports creating a viable local market for solar power generation and 
alternative energy jobs. After successfully opposing the flawed Measure B city ballot initiative 
in May, the Chamber continues to work with the Department of Water & Power, City of Los 
Angeles, business and the solar industry to craft a plan that delivers maximum solar power at 
the best possible rate. 

SUPPORT

Support City of Los Angeles 
Revised Signage Ordinance

The Chamber supports efforts to enact a Billboard Reduction Trade Program in Los Angeles, 
which was unveiled by L.A. City Councilmembers Richard Alarcon and Tony Cardenas. The 
program aims to reduce the number of legal billboards that billboard companies can own while 
allowing other billboards in pre-designated areas. The Chamber has been active in efforts to 
improve the city’s billboard regulation policy while protecting businesses from new, costly 
regulations for onsite advertisement signs.

The unanimous approval of the reopening of Martin Luther King, Jr. (MLK) Hopsital in South 
Los Angeles by the L.A. County Board of Supervisors is a major victory for the health and 
well-being of its surrounding residents. The Chamber supports the collaboration between 
the county and the University of California with health care professionals, county leaders and 
nonprofit groups to reopen MLK Hopsital under a public-private partnership.

Reopen Martin Luther 
King, Jr. (MLK) Hospital 
in South Los Angeles

SUPPORT

The Chamber supports Congressional ratification of the pending Free Trade Agreement 
between the United States and South Korea, Peru, Colombia and Panama. Trade between the 
United States and these nations has doubled over the past four years and all three countries 
currently enjoy nearly free access to the U.S. market. Passage of the Free Trade Agreements 
will allow American businesses to export American products almost tariff free.

Pass Free Trade 
Agreements with Key 
Trading Partners

Big dreams for a better L.A.

or more than 120 years, the L.A. Area Chamber has F
championed L.A.’s port, international airport, water system, 
entertainment industry and freeway system. We asked 
members of the Chamber’s Board of Directors, what’s your 
dream project or policy idea for the L.A. region that the 
Chamber can help make a reality?

“

“

As the CEO of a large nonprofit children 
and family support services organization, 
education is my top priority. As leaders 
in the largest urban area of this state, I 
hope that we can champion universal 
preschool, charter schools and 
innovation in education. If we don’t 
cultivate early critical thinking skills 
today, we will suffer the consequences of 
an ill-prepared workforce tomorrow.

Gisselle Acevedo
President/CEO
Para Los niños

SUPPORT

The Walt Disney Concert Hall’s organ has more than 6,000 pipes, ranging in size from 32 feet to just a few inches.

Daniel E. Kinney
VP of Operations
State Farm 
     Insurance 
     Companies

“
“

My dream is for a future where we are 
no longer arguing over the causes of 
the achievement gap but instead we are 
focusing our energy on developing an 
education system based on the proven 
best practices. Schools where practices 
that are working right now in Highland 
Elementary (Inglewood Unified) and 
Bursch Elementary (Compton Unified) 
are no longer out of the ordinary, but 
have become the foundation of achieving 
extraordinary results for all students.

Fix Broken Public     
Pension System

SUPPORT

The Student Aid and Fiscal Responsibility Act (HR 3221) aims to make college accessible to 
more students, will provide for increased federal student aid; reliable and affordable, high-
quality Federal student loans; and increased investments in higher education while requiring 
greater accountability to identify innovative practices to improve student success. The bill also 
includes an Early Learning Challenge Fund to help increase the number of low-income children 
in high-quality early learning centers.

SUPPORTIncrease College 
Access and Quality 
Early Learning

Governor Arnold Schwarzenegger announced adopting sweeping education reforms that 
would dramatically reshape California's public education system and provide access to more 
than $4 billion in “Race to the Top” grants (SB19 and SBX52). The competition for federal 
Race to the Top funds presents significant opportunities for California’s education system by 
offering the financial assistance to make improved and innovative changes.

SUPPORTMake California 
Competitive for 
Federal Race-to-
the-Top Funding

VICTORy

page

A better L.A. is our business

5

“

“

As a boy growing up in the San Fernando 
Valley I saw my Dad commute over the 
Sepulveda “Gulch,” as he called it, to 
Hawthorne. As I grew older, his commute 
got longer. It now takes four to five times as 
long to get through the “Gulch.” My dream 
project is a modern 405/101 interchange, 
more lanes leading up to and through the 
“Gulch,” and mass transit serving the North 
Valley to the Westside so the children of the 
Valley get to see more of their parents who 
commute through the “Gulch.”

Michael Johns
Chair 
Los Angeles 
     Junior Chamber 
     of Commerce



Each celebrity wax figure in Madame Tussauds Hollywood can cost upwards of $300,000 to create.page
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commute time, the Mobility 21 Coalition is working towards a comprehensive 
strategy to tackle issues across modes of transportation from bicycling to buses, from 
moving goods to moving people, from highways to railways, from trucks to trains.

With funding hanging in the balance for future transportation projects, the 
strategy of the Chamber-partnered Mobility 21 Coalition has never been more 
important.

“Southern California is at a crossroads,” said 
Marnie O'Brien Primmer, Executive Director 
of Mobility 21. “We have a once-in-a-
generation opportunity to shape our 
transportation future, escape gridlock, 
protect our environment and improve our 
quality of life. However, without champions 
for transportation in the state and federal 
Legislatures, and without a vision of how we 
can achieve this 21st century transportation 
network, we will be left with a system that 
does not meet our needs.” 

Southern California is the nation’s largest 
and most important center for moving goods 
from the ports and airports to consumers 
throughout the United States, and goods 
movement has been identified as a key focus 
of Congress in the next authorization of the 
transportation funding bill. In the past year, 
Mobility 21 has increased advocacy efforts in 
Washington, D.C. and Sacramento and has 
developed regional consensus around a policy 
platform for the next transportation bill. 

“We continue to fight for a stable and 
reliable source of funding for all modes of 
transportation at levels that will enable us 
to maintain and improve our transportation 
network across the region,” O'Brien 
Primmer said.

At the annual Mobility 21 Summit last 
month, participants heard from California 
Secretary of Transportation Dale Bonner, 
best-selling author Christopher Steiner, Los 
Angeles Mayor Antonio Villaraigosa, Orange 
County Transportation Authority CEO Will 
Kempton, Metro CEO Art Leahy and other 
Southern California leaders for discussions on goods movement, high-speed rail, 
multimodalism, environmental impacts and transportation funding.

“I am looking forward to helping deliver on the promise to voters when they 
supported Measure R — to make transportation by delivering more mass transit 
options, repairing streets, reducing congestions and freeways, and maximizing 
carpool lanes,” said Leahy, who took over the post of Metro CEO in April.

Founded in 2002 as a joint initiative of business and transportation providers 
in Los Angeles County, Mobility 21 is now Southern California’s premier 
transportation advocacy organization. 

For more information on Mobility 21, go to www.mobility21.com or contact 
Marnie O’Brien Primmer at 213.580.7549 or mprimmer@mobility21.com.
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Scenes from some of the Chamber’s key events

Chamber Snapshots 1. Ambassador Ron Kirk, United States Trade Representative, right, speaks with World Trade Week Chair William Collier, Keesal, 
young & Logan, at the World Trade Week Kickoff Breakfast. 2. Dr. Richard Drobnick, University of Southern California, greets 
keynote speaker Dr. Steven Sample, president of USC, and Chamber Board Chair Fran Inman, Majestic Realty Co., at the World Trade 
Week Kickoff Breakfast. 3. U.S. Secretary of Commerce Gary Locke addresses business leaders at The Americas Business Forum, 
hosted by the L.A. Area Chamber, UCLA Anderson School of Management and the U.S. and Foreign Commercial Service.
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Chamber Helps Local Students Find 
‘Cash for College’
Local students are finding refuge in the L.A. Cash for College Campaign

he Chamber and its L.A. 
Cash for College Campaign 
partners recently awarded 
690 local students with more 
than $1 million to help pay 
for college at the 4th annual 
Scholarship Awards Reception 
at Miguel Contreras Learning 
Complex.

The event capped off the 
2008-09 campaign, which 
resulted in much-needed aid 
for students. 

This fall, incoming freshmen face 
increased fees at both University of 
California (UC) and California State 
University (CSU) schools while financial 
aid opportunities have dwindled. That 
worried Isis Sanchez, a freshman at 
Cal State Long Beach and recent Carson 
High School grad.

“I was scared thinking about whether 
I was going to have enough money to 
pay for college,” Sanchez said. “When I 
received notice that I had won $4,000 
through Cash for College, I thought 
to myself … these people are miracle 
workers.”

Sanchez not only received Cash for 
College scholarships but access to an 
additional $8,000 from FAFSA.

Chamber Board Chair Fran Inman, 
Majestic Realty Co., says helping youth 
attain their college goals ultimately 
benefits the Los Angeles region.

“We view these efforts as investing in 
tomorrow’s leaders today,” Inman said. 
“Together, the business community is 
helping to create a future generation that 
is actively engaged in our communities.”

That “investment” came from the 
Chamber and member organizations 
such as Majestic, State Farm, AT&T, 
Los Angeles Trade Technical College, 
Los Angeles Community College 
District, ALL Student Loan, Bank of 
America, Microsoft, Verizon, Ralphs, 
San Manuel Band of Mission Indians 
and Univision Communications, Inc.

T

Focus on Education and Workforce Development:

hile most people in Southern California equate transportation to their morning 

Moving our Transportation 
Future Forward 

Focus on Transportation:

Mobility 21 hosts annual Summit to advocate
for transportation funding for Southern California 

CASH FOR COLLEGE. More than 13,000 students attended the College 
and Career Convention in 2008, and more are expected in 2009.

W

For State Farm, the event is important 
for students but can also be fun for 
participating business leaders.

“We at State Farm firmly believe in 
education, and the energy and enthusiasm 
of those young recipients was contagious," 
said Bren Petar, Agency Field Executive, 
State Farm. "We hope to continue to assist 
the students of Los Angeles in pursuing 
their dreams.” 

The Chamber plans to build on last 
year’s success as it prepares to launch 
the 2009-10 campaign at the College 
and Career Convention Oct. 28-29. 
Last year, more than 13,000 students 
attended the event. 

“This year, more than ever, it is imperative 
that students understand that the dream 
of paying for a college education is 
not out of reach,” said Mayor Antonio 
Villaraigosa. “Cash for College keeps that 
dream alive, and I encourage students 
and families to take advantage of this 
tremendous resource.”

The L.A. Cash for College Campaign 
includes a list of strong partners including 
the California Student Aid Commission, 
L.A. Community Development 
Department, City of L.A., City of Los 
Angeles Workforce Investment Board, 
L.A. Area Chamber, L.A. Community 
College District, LAUSD, OneSource 
California, United Way of Greater L.A., 
UNITE-LA and WorkSource California.

For more information, contact 
David Rattray at 213.580.7515 or 
drattray@lachamber.com. 

Mobility by the numbers

$1.9 billion 
The funding obligated to California 
in American Recovery and 
Reinvestment Act funding, which 
includes 526 projects designated 
for highways and local streets 

5.6 million 
Annual Amtrak riders in  California, 
which is more than 20 percent of 
all passengers and half of the total 
ridership on Amtrak's intrastate 
and intercity services

$1.3 billion 
Amount invested by the State 
of California since 1990 for 
infrastructure and equipment 
for intercity passenger rail

$2 billion 
Transportation projects in our 
region – which equates to over 
36,000 good-paying jobs – that 
could be impacted if legislators 
cut funding

For every 

$1 billion 
invested in transportation 
infrastructure, 18,000 jobs 
are created



The Los Angeles Dodgers play 81 home games a year from April to October.

COLLABORATInG On CLEAnTECH. The Chamber partnered with 
the city, top research institutions and other organizations to launch 
CleanTech L.A. 
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L.A.’s Emerging CleanTech Sector
Southern California's economic engines:

os Angeles is at the forefront of the emerging L
clean technology (CleanTech) revolution. As a hub 
for manufacturing and global trade located within 
one of the nation’s largest consumer bases, Los 
Angeles is already catching the eye of CleanTech 
companies — and with good reason.

The City of L.A. plans to invest more than 
$10 billion over the next 10 years to drive the 
green economy. The Los Angeles Mayor's Office 
and CRA/LA are also offering incentive packages 
to help facilitate the growth of a marketplace for 
clean technology goods and services. 

Los Angeles is “staking a claim as a global leader 
in the clean and green technologies that will drive 
the 21st century economy,” said Mayor Antonio 
Villaraigosa. “We need to build a future in which 
clean technology is as synonymous with Los Angeles 
as motion pictures or aerospace.”

A leading advocate of the CleanTech industry, 
the Chamber is actively working to foster L.A.’s 
CleanTech sector. Most recently, the Chamber 

4. Sen. Abel Maldonado addresses Chamber members at a breakfast during the Access Sacramento advocacy trip.  5. Former Chamber Board member Jane Skeeter, Ultraglass Inc., received the 
Women in Business Champion of the Year award at the Small Business Awards. From left, Alberto Alvarado, U.S. Small Business Administration - Los Angeles District Office; Skeeter; and 
Chamber Board Chair Fran Inman, Majestic Realty Co.  6. More than $25,000 was raised for the City of Los Angeles' Summer Night Lights gang reduction program at the Hot Summer’s Night 
Benefit Reception at the GRAMMY Museum at L.A. LIVE featuring special guests and University of Southern California Football Coach Pete Carroll. Below, Carroll signs an autograph for 
Chamber board member Lupe Valdez, Union Pacific Railroad Co.

4 5 6

partnered with the city, top research institutions and 
other organizations to launch CleanTech L.A. — 
a collaboration to attract and grow CleanTech 
businesses and jobs in Los Angeles.

“Clean technology is one of the bright spots in 
our future economy,” said Chamber President & 
CEO Gary Toebben. “Our efforts to cultivate this 
important sector of our economy today will provide 
a strong, new engine for our economy tomorrow.”

The CleanTech L.A. collaborative is focused 
on testing, research and development and 
commercialization; advocacy for funds; education 
and outreach; and economic development. 

Chamber members recently took a tour of the 
“CleanTech Corridor”– the centerpiece of the 
group’s economic development strategy. Located 
just outside of downtown, the corridor is a cluster 
of industrially-zoned lots that are ideal to house 
CleanTech businesses ranging from manufacturing 
and research to business incubators. The CleanTech 
Manufacturing Center will serve as the southern 
anchor of the corridor and create as many as 1,000 
high-wage jobs.

“We want to allow for the private sector to come 
and create the synergy around the ‘green tech’ 
concept to allow us to start filling in the space [the 
corridor],” said L.A. City Councilmember Ed Reyes 
during the tour. “We hope to establish a lifestyle and 
quality of life that is enough of an incentive for these 
businesses to want to invest in this area.”
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LOS AnGELES’ 
CLEAnTECH CORRIDOR

The CleanTech Corridor is a cluster of 
industrially-zoned land in Downtown 
Los Angeles being positioned as a 
destination for CleanTech businesses. 
From manufacturing and research 
to business incubators, the CleanTech 
Corridor will attract quality green-collar 
jobs.

For more information on becoming involved in the 
L.A. Area Chamber’s clean technology advocacy, 
contact Alexander Pugh, 213.580.7558 or 
apugh@lachamber.com.

Is your business a candidate for 
the CleanTech Corridor? 

Incentives are available for established firms 
and emerging companies engaged in the 
assembly, manufacturing or development 
of products in clean energy generation; 
sustainable building materials and furnishings; 
clean water technology; reduced emissions 
vehicle technology; manufactured products 
using recycled or organic materials and other 
CleanTech initiatives.

For more information, go to 

www.cleantechla.org or 
www.business.lacity.org.

  The Los Angeles Department of Water
     and Power Research Center will provide 
      lab and office space for projects focused 
      on researching cutting-edge renewable 
      energy technology.

  The Cornfields-Arroyo Seco Plan will 
      develop the first LEED neighborhood in a 
      large city and will support CleanTech 
      and research and development (R&D) 
      uses.

  The Downtown Arts District in the center 
      of the corridor is home to several 
      live-work lofts and a growing number of 
      restaurants and artist space. The district 
      is served by Metrolink, light rail and will 
      soon accommodate high-speed rail.

  The CleanTech Manufacturing Center is 
      a former manufacturing site repurposed 
      for CleanTech manufacturing. The site is 
      owned by CRA/LA and there are plans to 
      include incubator space for CleanTech 
      startups.

A Look at L.A.’s CleanTech Corridor:

Skeuter Electric Bikes owner Elliot Ponchick, on bike, located his 
green technology business in downtown Los Angeles.



ADVERTISING
Billboard Connection Outdoor Advertising
Receive 25 percent off all production charges (includes design) with any 
advertising campaign placed with us. Let us create a cost-effective ad 
campaign to reach your target market using billboards, buses/transit, 
malls, or one of over 50-plus strategic products and programs. Minimum 
$8,000 total campaign budget. Contact Brian Alexander, 310.429.3900.   

ATTRACTIONS
Trapeze School ny
Register through our office to receive 15 percent off any class.
Contact Jonathon Conant, 310.394.5800 or lainfo@trapezeschool.com.

AUDIO VISUAL
CCS Presentation Systems, Inc.
Chamber members receive a $75 discount on projector rentals. Contact 
Gina Riberi, 323.954.7754, Ext. 12.

AUTOMOBILE SERVICES
Enterprise Rent-A-Car
Receive 10 percent off our already low prices, mention code 32w2630. 
Call 800.593.0505 or your local office.

High-n Mobile Auto Detailing
Receive 20 percent off auto wash and detail. Services provided at your 
location. Contact James Douglass, 213.840.3379. 

BUSINESS DEVELOPMENT
Make-it-Fly
Want to Make your Business Soar? Make-it-Fly Business Advisory 
Boards. Special Pilot 101 Advisory Board for L.A. Area Chamber 
members: Special price $395 per person for all four sessions
(standard cost: $795). Contact Wade Sorola, 626.506.6284.

CLUBS/PRIVATE
Los Angeles Athletic Club 
Join the Los Angeles Athletic Club and receive $200 off your initiation 
fee. Application subject to approval. Call 213.630.5200.

COMPUTER & AV 
SmartSource Rentals 
Receive 20 percent off all rental equipment, not including delivery and 
tax fees. Restriction: Discount is on equipment subtotal only. Contact 
Kim Webb, 310.237.5324.

COMPUTER SOFTWARE PROGRAM
Ricco Enterprises, LLC 
Save 15 percent on all QuickBooks services, including our QuickBooks 
Pro 2-day training workshops. Contact Robert Ricco, 310.729.3705.

DRY CLEANER
Urban Life Cleaners 
Receive 10 percent off dry cleaning service. Pick-up and delivery is 
available. Contact Michael Woods, 213.785.5132.

Member Advantage
The Chamber’s member-to-member discount program offers a variety of savings, from hotel rooms to printing to shipping. If you’d like to offer other members a discount 
on your products or services, contact Pat Clark, 213.580.7595 or pclark@lachamber.com.

Metro covers 1,433 square miles with more than 190 individual bus routes and six rail lines.

EDUCATION PROGRAM
UCLA Anderson School of Management
Save 10 percent on any Executive Education Program. Acquire 
management strategies and leadership skills to guide your organization. 
Restriction: Cannot combine with any other discount. Call 310.825.2001. 

ELECTRONIC WASTE & IT RECYCLING
ECA Co., Asset Management & IT Recycling
Free computer recycling drop-offs and free corporate/company pickups 
and clean-outs. SB-20 certified. Contact Eric Lundgren, 360.303.7754 or 
213.291.9533. Visit www.ECAcompany.com.  

FINANCIAL
Los Angeles LDC, Inc. 
$250 off any loan application fee or loan documentation charge.  
Loans must be $150,000 or less. Contact Rob Lowe, 213.312.9117. 

FRUIT & GIFT BASKETS
Melissa’s/World Variety Produce, Inc. 
Receive 15 percent off any exotic baskets. Contact Lori Hirai, 
888.588.0151, Ext. 340.

INTERIOR DESIGN
Design Theory
Receive 15 percent off design hourly rate or 10 percent off design flat fee. 
Visit www.design-theory.com.

LEGAL/ARBITRATION
Arbitration Mediation Group 
Receive a 10 percent discount on hourly fee of $250 per hour. 
Contact David Dresnick, 818.790.1851.

PAYROLL/PAYMENT SERVICE
Octagon Business Solutions
Receive 10 percent off payroll services with a 50 percent discount on one-
time set up fees. Promotion offer through telephone orders only. Contact 
Stephen Williams, 626.216.5000.

Vision Payment Solutions
Vision Payment Solutions will provide customized discount pricing for all 
your electronic transaction-processing needs. As a Chamber member, 
you can save up to 20 basis points. VPS supports all major credit and 
debit cards, electronic benefits transfer (EBT), recurring bill payment and 
a variety of card-based payments. Contact Eric Hannelius, 877.674.2286 
or visit www.visionpayments.com.

PHOTOGRAPHY, ARCHITECTURE & CONSTRUCTION
Architectural Photography & Design           
Save 10 percent on architectural photography fees — includes exteriors, 
interiors, construction progress, historical preservation and claims 
for use as promotion purposes. Contact Richard J. Levy, AIA, APA, 
213.250.0100 or visit  www.ArchPhotoDesign.com.

PBF Photography 
Receive 10 percent off normal hourly rates or 15 percent off packages. 
Contact Patrick Botz-Forbes, 323.309.3332.

PRINTING & COPYING
Universal Reprographics, Inc.  
Receive 15 percent off color copies, posters, B&W digital printing and 
copying. Contact Madeline Wilson, 213.365.7750.

PUBLIC RELATIONS
Weisman Hamlin Public Relations 
Receive 10 percent off Weisman Hamlin Public Relations’ full 
public relations and marketing services on an hourly basis. 
Contact Sydney Weisman, 323.730.0233.

REAL ESTATE/COMMERCIAL & INDUSTRIAL
Venture Commercial Realty 
Receive 15 percent off commission over $1,000,000 transaction. 
Contact Ken Park, 213.580.7561, Ext. 305.

TEAM BUILDING
Fulcrum Adventures   
Receive 20 percent off all Fulcrum Adventures team building high ropes 
challenges courses. Contact Philip Folsom, 310.452.7992.

TIME MANAGEMENT
A Clear Path: Professional Organizing for Home, Work, and Life
Receive 10 percent off a four-hour minimum “de-clutter” session within 
the Greater L.A. Area. Contact Regina Clark, 818.400.9592. 

TRANSPORTATION
SuperShuttle Los Angeles  
Sedan Services: $10 discount on airport transfer. Book online at 
www.execucar.com; use discount code HKCKA. Restrictions, if 
applicable. Contact Jose Alcocer, 310.222.5500, Ext.10519. 

TMO Transportation 
Receive $250 off any loan application or any business/equipment loan 
funded. Contact John McGarr, 310.223.0822.

WallyPark 
Receive 20 percent off valet or self-park service per day with a 
minimum three-day stay. Restriction: may not be used with any 
other discount or offer. Contact Bryan Gusdorf, 800.PK.WALLY or 
800.759.2559.

Member Highlight

STORAGE
Los Angeles Self-Storage, LLC
Receive 50 percent discount off the first three months 
of rent with an additional bonus of free packing supplies 
and a free security lock. Need a truck? L.A. Self-Storage 
offers the use of a “free truck” for your move-in items. 
Contact Joe Piombino, 213.481.1010.

Our business is global.
Our home is local.

Occidental Petroleum Corp. — founded 89 years ago 
in Los Angeles — is today the fourth-largest oil and gas 
company in the United States by market capitalization, 
with more than 30,000 employees and contractors on 
four continents.
 Producing oil and natural gas in California, 

for California, Oxy is:
   One of the largest publicly traded companies head-

quartered in L.A. County
   California’s No. 1 producer of natural gas
   California’s No. 3 producer of oil
     The largest acreage holder in the state with 1.1 million 

net leasehold acres
   Committed to being the employer, partner and neighbor 

of choice everywhere Oxy employees live and work

Thanks to the Los Angeles Area Chamber of Commerce 
for your outstanding efforts in promoting business and 
economic growth in the greater Los Angeles region. We’re 
proud to put our energy behind your good work.

Headquartered in 
Los Angeles since 1920.
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The Westin Bonaventure has 1,354 hotel rooms – the most in downtown Los Angeles.

Face to face: 

Los Angeles City Attorney Carmen Trutanich
The L.A. Area Chamber speaks with a civic leader on issues affecting the business 
community in the Los Angeles region.

his quarter we ask L.A. City Attorney T
Carmen Trutanich about his plans to 
reform the City Attorney’s office and 
his idea to “run it like a business.”

City Hall has settled a number of lawsuits against the 
City costing taxpayers tens of millions of dollars. What 
will you do to ensure that the City Attorney’s office 
protects taxpayer money while ensuring that the city 
fights the “good fight” against frivolous lawsuits?

City Attorney Trutanich: Los Angeles has a 
$530 million budget deficit — if this were a corporate 
office, we’d be long gone. You’ve got to be honest with 
your shareholders — the public. This is a real law office 
now for the City of Los Angeles. The L.A. City Attor-
ney’s office has become a place that can win. People 
can’t continue sticking their hands in our treasury. 
We are going to make it painful to sue the city of Los 
Angeles. The City for a number of years got an appetite 
for being punched in the nose. We’re changing that — 
we’ve had nine wins in nine jury trials. If you don’t like 
what I’m doing in four years, you can vote me out. But 
until then, we’re going to run this place like a business.

What is the biggest challenge so far in being 
City Attorney?

City Attorney Trutanich: I would say it’s the 
vastness of the job. But I’m not 40 years old and 
getting ready for a political career — so I can say and 
do the things the other guys in this job can’t do. The 
biggest challenge in the job is learning the people. 
You can’t do it all — and you have to trust the people 

working for you. I’m at the top of the food chain here, 
and the tremendous amount of work is incredibly vast, 
and we’re doing it with less money. We’re putting man-
agement in place, and trying to build an office. The chal-
lenges are tremendous. But the thing about being a good 
leader is meeting the challenges that you face every day.

How can you make L.A. more business friendly?  

City Attorney Trutanich: I’m a big believer that we 
need to create commerce to get out of this economic 
crisis. It all comes down to jobs, jobs, jobs. Every 
corporation I meet with, I tell them that we need jobs. 
We’re putting together a project where instead of fining 
a corporation money that we’ll never see, we’re going to 
put the corporation on probation — but they’re going 
to have to give me 12-15 jobs. All of a sudden, 
government jobs are better than private sector jobs. 
Now people want to go into government for the job 
security. The paradigm has shifted. You can’t do it — 
especially when you are $530 million overdrawn. I’m 
not into shaking people down, but I’m also not afraid 
to. I came from the private sector. I hate litigation — I 
wish we could do it without the litigation because it’s a 
loser for everybody. We’ve got to solve more differences 
in the conference room. Some people just need to be 
coaxed into compliance.

In your role as City Attorney, you both represent the 
residents of Los Angeles and give advice to the Mayor and 
City Council. How will you balance those two roles?

City Attorney Trutanich: As City Attorney, I’m both 
the City’s chief criminal prosecutor as well as its chief 
lawyer, providing legal counsel to the mayor, city 
council and city departments. While ostensibly 

Business Financial Review There’s a lot resting on 
your shoulders, but that’s why you started your own business, 
because you knew you could do things better. Over the years, 
your business has overcome a lot of challenges and today, you’re 
looking for better ways to manage expenses. At Wells Fargo, 
we’re here to help. With our free business fi nancial review, we 
will evaluate your business’s needs to ensure that you have all 
the right tools in place, so you can continue doing what you love 
well into the future. You’ve worked hard to get where you are; let 
Wells Fargo help you through these tough times. Call, click or 
stop by and talk with a Wells Fargo banker today.

© 2009 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (124615_14045)
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representing individual elected officials and departments 
in this capacity, we ultimately are representing the 
citizens, through sound and vigilant risk management 
and the protection of our tax dollars. As counsel to the 
City, we ensure that all City actions comply with the 
law. This reduces the potential for lawsuits against the 
City. When the City is sued, City funds are diverted 
away from critical services such as fire and police 
protection. Ultimately, we serve the citizens, in both 
our capacities.

When you leave office in four or eight years, what's the 
legacy that you'd like to leave behind?

City Attorney Trutanich: A more efficient and 
transparent City Attorney’s office, served by top-notch, 
well-trained deputies, who are cutting crime and giving 
the best legal advice possible. I envision an office that 
always does what’s right in order to better protect both 
public safety and taxpayer dollars. That is the legacy 
I would like to leave behind, and that is the goal I am 
vigorously working toward.

Designed for professionals in the private, 
public, and nonprofit sectors. Transform your 

leadership skills and advance your career while 
continuing to direct your organization. 

One-year, seven-course, 28-unit degree program. 
Intensive learning program: In-person course work 

once a month on weekends.

Applications due by February 1, 2010 
For further information: schachte@usc.edu or 213.740.3415 

           

           University of Southern California 
 www.usc.edu/sppd/eml 

- Leadership That Structures Decision Making -

- Leading Through Core Values -

EXECUTIVE MASTER OF LEADERSHIP 
DEGREE PROGRAM 

- Leadership That Makes A Difference - 
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Hard Times Marketing 
For Small Businesses
The Los Angeles Chapter of SCORE offers marketing tips in 
the current economic climate

SCORE Spotlight:

The economy seems to be improving. However, money remains tight and 
cost-cutting is still prevalent. Marketing can be expensive. Rather than 
drastically reducing or eliminating your marketing budget, you should 
look at what options may be available to you. Here are some to consider:

        Web site   Create the best Web site you can afford to reap the benefits of online                        
            traffic. You may also want to include a blog. It will keep your customers and 
            clients informed about your business.

        Mailing list   Develop a database of your customers, clients and other interested 
            parties. Send out regular e-mails about your company, new products and special 
            offerings. Email is free and effective.

        Newsletter   Write a regular newsletter that can be personalized and be 
            specifically addressed to each of your customers. Make it interesting and include 
            messages from the president. It can be mailed in hard copy or email form.

        Business cards    Are they attractive? Do they convey the information you want 
            your clients, customers and prospects to have? Always have them on hand to 
            give to those interested in your business.

        Word of mouth   Encourage people to talk about your business. Try and do 
            something remarkable and stand out from the crowd. Engage in online 
            discussions, consider trade fairs and trade shows and conduct free seminars.

         Customer needs   Are you sending the right marketing message? Do you 
            consistently re-evaluate their needs? What is your competition doing?  
            Get out of the office and listen to what your clients have to say.

        Cause marketing   Embracing a good cause can present a viable opportunity for 
            low-cost marketing. Setting aside a portion of your revenues, volunteering 
            personnel, offering mentoring and training programs are all noticed and 
            appreciated and cement the emotional bonding associated with your brand.

        Scheduling   Marketing is such an important part of your business that it must 
            be practiced daily. Schedule it the way you would appointments with your best             
            customers or clients. Create a weekly plan of action, a monthly focus or theme 
            and annual marketing calendar that sets out goals.

Marketing in a recession is getting back to basics and reconnecting with your 
customers or clients. Try to do everything you can to stand out from the crowd. 
Remember to ask yourself what makes your business different. 
Let marketing tell your story in a simple and easy-to-understand way. 

To learn more about issues concerning your small business, contact the Los Angeles 
Chapter of SCORE Counselors to America’s Small Business at 818.552.3206. 

Score counselors provide free, confidential business counseling and training workshops 
to small business owners. SCORE is a resource partner of the U.S. Small Business 
Administration. Counselors are available at the L.A. Area Chamber. To make an 
appointment, contact Alice Ochoa, 213.580.7592 or aochoa@lachamber.com.

his quarter the L.A. Area Chamber asked our small business members 

Maximizing Marketing
Focus on small business:

T
what changes they have made to their marketing strategy and what they are 
doing to maximize their marketing in this economic climate.

It was her passion that started it — the business just happened to follow. 
For Elham Ebiza, owner of California Recycles, Inc., going green was more 
than a trend when she started her business five years ago. It was truly 
a commitment and passion. Now, her staff of 12 continues to grow ever 
since she launched California Recycles as a cell phone recycling business. 
“I’m most proud of my work with cities and schools, and I think it’s 
important to influence young minds when it comes to sustainability,” Ebiza 
said. Her passion to reduce toxins in the environment led her to expand 
her business by introducing innovative and creative ways for schools, 
hospitals, restaurants, hotels, municipalities and corporate commissaries 
to implement a Food Waste Program. California Recycles can proudly say 
it’s a full service recycling company and continues to accept all unwanted 
electronics, whether they work or not. And it’s free. Ebiza’s mission is to 
make recycling electronics as simple as a trip to the grocery store and 
“thinking green” a part of everyone’s lifestyle. California Recycles’ West Los 
Angeles drop-off center is open daily to accept all electronic recyclables, 
from cell phones to TVs and computer systems. Ebiza’s education as a 
businesswoman — she has an MBA from Pepperdine University — has 
helped her grow her networking base. By being involved in the community, 
Ebiza is helping to educate a generation of consumers looking for ways to 
“go green.” California Recycles has been a Chamber member since 2004.

Want to see your small business featured here? Contact Ali Noller at 213.580.7548 or 
anoller@lachamber.com.

SMALL BUSInESS CORnER

California Recycles, Inc.

“

“

As an information technology consultant and 
business software provider, we have found it difficult 
to acquire new clients in this challenging economic 
climate so we have changed our marketing strategy 
to increasingly focus on our existing customers. We 
have contacted each and every one of our clients 
and asked them ‘What could we do to help you 
save money in this economic climate, whether it 
be applying information technologies to automate 
existing manual processes or re-examining current 
processes and transforming them to be more lean and 
efficient?’ Doing so allows us not only to stay in touch 
with our customers, but also shows them that we care.

Tuan Do
Executive Director
Zealyx, Inc.
Information Technology 
     Consulting and 
     Software Company

“

“

In the past 20-plus years in business, we have always 
kept a steady eye on marketing ourselves when we 
can, no matter how grim the economy. Rather than 
taking a standard formulaic approach, we found a 
comfort zone, primarily in doing marketing and 
advocacy trainings for executive level staff at 
nonprofits. For our commercial clients, we suggest 
always finding ways to do well by doing good — it 
is such a rewarding way to promote yourself. Our 
biggest marketing shift has been the use of social 
media. In addition, we are taking more advantage of 
the Chamber’s networking opportunities. Sharing 
best practices and war stories with our peers is always 
an interesting way to find new clients.

Sydney Weisman
Partner
Weisman Hamlin 
     Public Relations 
Public Relations

“

“

We reviewed our strategic plan as a team at the start 
of the year and decided upon 150 small actions 
which we knew together would result in big results. 
We review this action plan once a week which takes 
just 15 minutes to help us stay on track. In effect, we 
planned the work and now we simply work the plan.  
And it seems to be working — we’re still here! We 
have also realized more and more that it’s all about 
people. We write personal, handwritten thank-you 
cards after each job and we pick the phone up and ask 
if there’s anything we could have done better to serve 
them after the job.

Paul Butler
Client Partner
newleaf Training 
     & Development
Seminars, Keynotes 
     and Coaching 

“

“

I’ve allocated all of our marketing dollars to 
campaigns that show direct, measurable return on 
investment. We’ve focused on online campaigns as 
well as database driven campaigns. We want the 
world connected without the worries of costs. 
Today's economy has built higher walls and distance 
between businesses, and companies must adapt, 
adopt and apply the world’s growing technology. 
We've helped companies save millions of dollars by 
allowing them to cut back on short and long distance 
travel costs, toll charges, printing costs, onsite training 
and document storage, which is especially important 
in this economic environment.

Charlie Chowtham
President
V-cube Visual 
     Communications
Web-Based Visual 
     Communications 

“

“

I have taken advantage of my great network of business 
owners and professionals and formed partnerships 
with several firms. Since most firms need to ensure 
they are compliant, especially in these economic 
times, my partners are able to add value to their client 
relationships by introducing my services. Since I save 
marketing dollars by having a direct referral, I am able 
to provide services at a lower rate. As a professional 
services company, our success depends on our ability to 
effectively communicate our vision and then implement 
the best processes and tools. In attracting new clients, 
I offer the same services on a trial basis. I do free 
consultations so they can see the value in my service 
offerings.

Denise Williams
Chief Executive Officer
HREngage
Human Resources
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Member Anniversaries

1-year Anniversary
ACE Capital Group
The Campaign for College Opportunity
Canvas LA
City of Vernon
CPEhr
Denis Colomb Lifestyle
Foley & Lardner LLP

80-year Anniversary
Watson Land Company

Congratulations to our renewing members! We greatly appreciate your continued support and involvement. *Circle Level Members are in bold.

62-year Anniversary
Aon Risk Services, Inc. of Southern California

30-year Anniversary
Nippon Express USA, Incorporated
Pacific Coast Regional SBDC

20-year Anniversary
Los Angeles Sports Council
South Coast Air Quality Management District

15-year Anniversary
Inglewood Park Cemetery

5-year Anniversary
Apartment Association of Greater Los Angeles
Artoy Trading LLC
Comfort Inn City Center
Continental Airlines
Crestec USA, Inc.

Welcome to the Chamber
Thanks to our new members who joined the Chamber during April, May, June and July. 
To learn more about Circle Level membership benefits, call 213.580.7592.

Faces of the Chamber
Members talk about why they invest in the L.A. Area Chamber 

“The L.A. Area Chamber provides 
the opportunity for our staff to 
participate in business activities 
and functions that are centered 
around real world objectives and 
challenges.”

Mike Baskerville 
Land Banking Specialist
ACE Capital Group

Member since 2008

“The L.A. Area Chamber 
consistently provides quality 
resources and opportunities for 
entrepreneurs to connect and grow 
their businesses.”

Scott Orsulich
President
Start That Business!

Member since 2009

“If there is one organization in 
Los Angeles that has the skill and 
reach to reduce homelessness 
in Los Angeles, it’s the L.A. Area 
Chamber.”

Molly Rysman
Director of Special Projects 
Skid Row Housing Trust

Member since 2007

“During these economic 
challenging times, the L.A. Area 
Chamber recognizes the complexity 
of Los Angeles and articulates these 
factors to the community to aid in 
redefining L.A.”

Jon D. Lamirault 
Associate Director 
Archdiocesan Youth Employment 
     Services of Catholic Charities 
     of Los Angeles

Member since 1995

10-year Anniversary
AccountPros/Human Resources 
     International (HRI)

Gensler
Harley Ellis Devereaux
International Trade Education Programs (ITEP)
La Jolla Bank, SBA Department
Lau Dental Group
Menchaca & Company LLP
PSOMAS
The Act 1 Group of Companies
U.S. HealthWorks Medical Group

J. Mark Olson CPA, Inc. / Olson Consulting
Law Offices of Ron S. Galperin
Lee Andrews Group, Inc.
Marathon Communications, Inc.
The Mayfair Hotel
Naviron
Nubar Cosmetic Products
PBS&J
PFITECH
Renovation Planners
Renta-CEO Inc.
The Law Offices of Sydnee R. Singer, P.C.
Starlight Sleep Center
TriCal Construction, Inc.
UPRS Group LLC
Venstar Exchange (Holding), Inc.
West Basin Municipal Water District
xiik Interactive Marketing

The Chamber’s policy and business 
activities keep me in tune with our 
community’s needs and objectives. 
Through its policy committees, business 
meetings and political action groups, 
the Chamber stands second-to-none 
when it comes to organization, quality, 
professionalism and effective support for 
its members, as well as our community 
at large.

As a provider of youth employment 
services in Los Angeles, knowing the 
pulse of the business community is 
paramount. The Chamber’s Education 
and Workforce Development Committee 
gives an employment-focused nonprofit 
like Archdiocesan youth Employment 
Services the opportunity to meet 
business, establish partnerships and 
develop workshops teaching the skills 
employers are looking for in the future 
workforce.

As someone who helps entrepreneurs 
start their dream businesses and prepare 
them for launch, I joined the Chamber to 
meet entrepreneurs who are dedicated 
to turning their ideas into businesses 
that benefit the greater Los Angeles 
community. I feel that the Chamber helps 
empower local entrepreneurs by hosting 
and sponsoring events that ensure their 
voices are heard within the larger business 
community.

La Opinión in Los Angeles is the largest Spanish-language newspaper in the U.S. with a circulation of more than 125,000.

The Chamber does an incredible job 
of building a better L.A. – through 
advocacy and facilitating a healthy 
environment for economic growth in 
Los Angeles. Skid Row Housing Trust 
joined the Chamber because the 
homeless men and women we serve 
need a city that works. They need 
access to jobs, transit, health care and 
affordable housing. The Chamber brings 
partners together around common goals 
and provides the strategic leadership to 
reach those goals.

“I am actively involved in the 
L.A. Area Chamber because the 
Chamber plays a vital role and is 
the principal voice of business in 
the Los Angeles area.”

Richard M. Macias 
President
Macias Government Relations

Member since 1998

The Chamber provides a great forum 
for networking and meeting leaders in 
the business and political community, 
and plays a major role in local and state 
legislation. Through the Accenture 
Pancakes & Politics Breakfast Speaker 
Series and the Access advocacy events, 
Chamber members are able to have first-
rate access to elected leaders. Also, the 
Chamber’s policy committees are a very 
effective arena for business development 
and growth.

Cathay Bank
FedEx Trade Networks
High-N Mobile Auto Detailing
LA Works
Los Angeles Community College District
Los Angeles LDC, Inc.
northrop Grumman Corporation
Petersen Automotive Museum
Southwest Airlines Co.
Turner Construction Company
Wescost, Incorporated

GOLD
METROLInK
Mark Waier, 213.452.0255
Transit/Public
SolarReserve LLC
Terry H. Murphy, 310.315.2202
Energy Conservation Services 
     & Products

SILVER 
R3 Real Estate Developers
Raj Patel, 562.261.4086
Hotels & Motels

BROnZE
Arani & Beno. Inc. dba Capital 
     Servicing Group
Sue Arani, 213.249.9084
Real Estate/Loans
Arent Fox LLP
Rhiannon Erickson, 213.629.7400
Attorneys/Patent Law
Audubon California
Tom Viscount, 323.951.9620
Community Organizations
Calop Aeroground Services
Matthew Chong, 310.641.6996
Airline Services
Center for Community and   
     Family Services
Tom A. Bagwell, 626.795.7990
Community Organizations
The Clarett Group
Frank A. Stephan, 310.807.8405
Real Estate/Developers
COM DEV USA
Glenn Barney, 424.456.8000
Engineers
Costco Business Center
Eric M. Diaz, 323.767.2644
Merchandising/Mass
Daktronics, Inc
Edward Wasserman, 818.999.5159
Signage
DB Schenker USA
Alison Cardenas, 323.908.4968
Transportation
EFL Associates, CBIZ/
     MHM Company
Angela Barfield, 310.268.2000
Executive Search Firms
Employers Group
Ryan Seals, 800.748.8484
Human Resources

Gateway Science & 
     Engineering, Inc.
Arthur M. Gastelum, 626.696.1600
Construction/Management
HKS Architects, Inc.
Michael L. Rogers, 310.788.7700
Architects
HnTB Architecture
Robert L. Newsom, 213.403.1000
Architects
Jenner & Block LLP
Rick Richmond, 213.239.5151
Attorneys
L.A. SHARES
Bert Ball, 213.485.1097
Office Supplies
Pentadyne Power Corporation
Mark E. McGough, 818.350.0370
Energy Conservation Services 
     & Products
Planned Parenthood Los Angeles
Sue Dunlap, 213.284.3200
Health Care/Organizations
Revolution Prep
Julie Odano, 310.458.1000
Education/Services
SBE
Sara Klinger, 323.655.8000
Entertainment
Sotomayor & Associates, LLP
Karina L. Sotomayor, 626.397.4900
Accounting/CPA
Stantec Consulting
Arthur J. Hadnett, 818.594.0040
Engineers
Two West, Inc.
Jeff Consoletti, 323.671.2240
Advertising
Union Roofing Contractors 
     Association
Ronald D. Johnston, 714.628.3916
Trade Organizations
United States Veterans Initiative 
     (U.S. VETS)
Dwight Radcliff, 213.542.2600
Community Organizations
Wedbush Bank
Monique Johnson, 213.688.6688
Banks
Weingart Center Association
Tadd E. Sutton, 213.627.9000
Community Organizations

WireMedia Communications, Inc
Marcy Rye, 212.686.1486
Marketing and Design

STAnDARD
After School All Stars
Margaret Winnen, 310.275.3232
Community Organizations/
     Youth Programs
Alero Equities The Financial 
     Professionals
Katherine L. Robinson, 800.403.4300
Financial Services
Altrius
Jack Yeager, 310.890.0656
Consultants/Business
Amarcore
Vladi Delsoglio, 213.952.7661
Web Development
Anastasia Beverly Hills
Lisa Park, 310.474.4300
Cosmetics
Auto Driveaway
Tom Beug, 414.272.6692
Transportation/Services
Bulletin Displays, LLC
Victor Gomez, 562.470.6020
Signage
Chinese Consulate General
Luomei Shu, 213.807.8016
Consulate Offices
Coface
Thomas Corkery, 949.540.0632
Financial Services/International
Credit Management Association
Michael Mitchell, 818.972.5300
Business Solutions
Culligan Water
Gerald Johnson, 562.925.9567
Water
Cystems Logic, Inc.
Ash Khamkar, 323.482.1785
Software Developers
DnAM Apparel Ind. LLC/
     High Fashion Collection/JR93
Grace Tan, 213.624.6780
Clothing
Donna M. Green & Associates, LLC
Donna M. Green, 626.356.0003
Promotional Products/Incentives
DVDesign
Darlene Veloso, 310.702.2731
Graphic Designers

EE Connections LLC
Claudia Shah, 818.602.4332
Staffing
Elite Services, Inc.
Rose McCeppin, 323.982.9500
Janitorial/Services
FlyRoswell
Jessica Armendariz, 575.622.1975
Transportation/Services
Gabriel Koneta WebSite 
     Design and Development
Gabriel Koneta, 323.937.3751
Web Development
Games2U Los Angeles
Brian Murtaugh, 888.428.5201
Entertainment
The Global Broadcasting Co.
Lisa Jones-Johnson, 213.625.3900
Media/Television
GX Global Assn., Inc.
Steven X. Zhang, 626.453.3578
Education/Programs
Hamilton Creative Publishing
Katrina Hamilton, 310.357.8513
Publishers
Hilton Garden Inn 
     Montebello/Los Angeles
Christine C. Consunji-Chen
323.724.5900
Hotels & Motels
Hollywood WorkSource/
     Managed Career Solutions, Inc.
Margo Scoble, 213.381.3110
Consultants/Career Transition 
Management
HREngage
Denise Y. Williams, 818.528.4551
Human Resources
Hushco, Inc.
Michael Hashemi, 213.746.8555
Importers & Exporters
ICO Real Estate Group
Mr Jian Torkan, 323.932.7777
Real Estate/Developers
Imprenta Communications 
     Group, Inc
Ronald W. Wong, 213.258.8726
Public Relations/Lobbying
Insight Seminars
Annette Ponnock, 800.311.8001
Education/Programs
International Checkout, Inc.
Kathy Beteta, 310.601.8196
E-commerce/Business Solutions
K1 Speed, Inc.
Angie Lopez, 310.532.2478
Entertainment

Knit Creations, Inc.
Luis Fuentes, 213.688.9790
Clothing/Women
L.A. Records , LLC
Alfred Boghozian, 818.367.1771
Document Services
LMI
Linton Bergsen, 310.314.1988
Consultants/Management
The Merchant Solutions
Abdulali Mithani, 888.707.2836
Credit and Debit Card Processing
nationwide Mortgage Solution
Sabber Rahman, 310.830.4100
Mortgage Loans
new Horizons Computer 
     Learning Centers of 
     Southern California
Kevin Landry, 714.221.3100
Computers/Training
One World Trader, LLC
Jose Luis Rivera-Santander
310.439.0242
International Trade
Pacific Strategy Group
Damian A. Jones, 213.814.4442
Public Relations
Paramount Export Company
Tara Westwater, 213.627.3224
Exporters
Partners in Care Foundation
June Simmons
818.837.3775  Ext. 125
Health Care/Organizations
Pettit Kohn Ingrassia & Lutz PC
Cathy A. Johnson, 310.649.5772
Attorneys/Business & 
Civil Litigation
Ploutus Advisors, LLC
Adnan Tapia, 310.614.7710
Consultants/Real Estate
Pugh & Scarpa Architects, Inc.
Gwynne Pugh, 310.828.0226
Architects
PVJOBS-Playa Vista Job 
     Opportunities and 
     Business Services
Lisa Fitch, 310.590.1385
Staffing/Construction & Industrial
RB Computer Support
Raymond Barrios, 213.427.9298
Computers/Network & 
     System Integrations
Rich Schmitt Photography
Rich Schmitt, 310.415.5151
Photography

RnL Design, Inc.
Ron E. Schafer, 213.955.3515
Architects
RushGlobe International, Inc
Soroush Nasirzadeh
256.390.4951
Distributors
Samra Acupuncture 
     Spinal Center
Nathan A. Anderson, 213.384.1100
Acupuncture Clinic
Seccion Amarilla USA LLC
Jesus Machuca, 954.517.8309
Publishers
Shakespeare Festival/L.A.
Sam J. Greenstone, 
213.481.2273 Ext. 17
Entertainment
Sierra Java, Inc.
Rob M. Stafford. 626.396.6965
Beverages/Coffee & Tea
SightMind
Rico Martinez, 714.545.2508
Security
Sound Body Sound Mind  
     Foundation
Malaika Moses Mitchell
310.500.4284
Community Organizations/
     Youth Programs
Specialty Family Foundation-ICS
John A. Mc Kenna, 213.382.5931
Schools
Taipei Economic & Cultural 
     Office in Los Angeles
Hsinhua Wu, 213.380.3644
International Trade
TOTO USA, Los Angeles Gallery
Allan A. Dallatorre, 310.860.1903
Plumbing Supplies/Manufacturers
TranBen, Ltd
Megan Close, 877.587.6236
Transportation/Services
Victoria Burbidge
Victoria Burbidge, 818.590.0598
Individual
Welcome Home 
     Community Outreach
Jora Ghahremani, 818.903.8045
Community Organizations
World Class Logistics Consulting, Inc.
Jon DeCesare, 562.435.2600
Consultants/Management
Xivic, Inc.
Bahman Zakeri, 310.461.3522
Web Development



350 S. Bixel St., Los Angeles, California 90017
213.580.7500 | Fax 213.580.7511
lachamber.com

Our Mission
By being the voice of business, helping its members grow and promoting 
collaboration, the Los Angeles Area Chamber of Commerce seeks full 
prosperity for the Los Angeles region.

Diamond Club
The Chamber gratefully acknowledges the support of our largest 
member investors, the Diamond Club, for their help in fulfilling the 
Chamber’s mission.

AT&T
Automobile Club of Southern California                                                              
Bank of America
Chevron Corporation
The Gas Company, a Sempra Energy utility
JPMorgan Chase 
Kaiser Permanente 
Majestic Realty Co.
Microsoft Corporation                                                                               
Occidental Petroleum Corp.   
Port of Los Angeles
Ralphs Grocery Company
Southern California Edison 
The Walt Disney Company
Time Warner Cable
Verizon
Wells Fargo 

The views contained in the Chamber VOICE reflect positions taken by the 
Los Angeles Area Chamber of Commerce and do not necessarily reflect the 
views of our Diamond Club members.

Be a part of the L.A. Area Chamber’s signature 
events by becoming a sponsor. 

Different sponsorship levels are available. For more information, 
contact Lee Ligons, 213.580.7523 or lligons@lachamber.com.

Access L.A. City Hall   |  OCT. 22

Cash for College Convention  |  OCT. 28-29

SCLN Southern California Visionaries   | DEC. 8

Inaugural Dinner  |  FEB. 4, 2010

“But, it’s worth noting that Los Angeles hosts a unique regional 

network of first-rate hospitals, research universities and biotech/

biomedical enterprises that fill the horizon in every direction. That sort 

of thing seems to happen a lot around here. Almost without its 

knowledge or permission, the city of Los Angeles—the 

Original and Continuing Work In Progress—has become 

one of the world’s great cities, headquarters of the Pacific 

and the leading exporter of ideas to the rest of the world.

“Back at UCLA, everywhere you look—engineering, 

architecture, law, performing arts, the B-school, the 

college—you’re watching public 

education at its finest. You can witness 

the multiplication of knowledge. You 

can feel the engine operating at full 

throttle. You know you’re at the center 

of gravity of this city.

“So, who gets the honors —L.A. 

or UCLA? Actually, I have no idea. 

They’re stuck together, co-dependent, 

inseparable. Why don’t we just count 

our blessings?”

Eli Broad. UCLA, Unabashed.

If UCLA weren’t here, 
I’m not sure we’d 
have the intellectual 
capital we need to 
be the great city 
we are today.

“In the second half of my life I’ve been privileged to pursue a number 

of interests, but three in particular—the visual arts, medical science and 

public education—have made me acutely aware of a pair of enormous 

public assets—the 21st Century metropolis of Los Angeles and its 

namesake, UCLA. 

“Question:

“Which came first—great city or great university? How would you price 

their separate parts? Which are proprietary, irreplaceable? How would they 

look on a balance sheet?

“First, UCLA probably has the best arts school in the 

country—a distinguished faculty with a student body to match. 

(Last fall, the school invited 18 young visual artists to join its 

master of fine arts program. All 18 accepted.)

“Could you have the best arts school anywhere? No. Does 

the fact Los Angeles is home to the second largest number of  professional 

artists in America have anything to do with that outcome? You bet.

“Second, UCLA’s new medical center is already counted among the 

world’s best. The university’s medical and life sciences campuses have 

expanded tremendously in the past few years. They’ve got great people 

and a culture that promotes an astounding level of multidisciplinary 

collaboration. (That’s why our foundation made a commitment to stem 

cell research there.)

Valuing the Assets.

I started out as 
an accountant. 

I suppose
 that’s something 

that one never 
quite gets over.

Eli Broad is a notably active philanthropist 
and civic leader. The Center of Regenerative 
Medicine & Stem Cell Research at UCLA and 
the UCLA Art Center bear his name.
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